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We're using the drive-up windows at our favorite restaurants more than ever before, washing

PRESIDENT’S ‘?ﬂg"q

t goes without saying, but the coronavirus pandemic has
made the world we live in look very different than it did just
afew months ago. We have had to learn to work remotely,

meet virtually, and stay six feet apart from one another.

our hands way more than we ever thought we would, and trying to get used to wearing a mask
whenever we go out in public.

I understand how all this can weigh on a person’s mind and create a lot of anxiety. Beyond
the medical issues we have seen, the economic impact of COVID-19 has proven to be more
significant than anything most of us can remember.

But with all the frustration and heartache this pandemic has caused, I'd like to think we are
seeing a light at the end of the runnel. We have witnessed people and companies stepping up in
big ways to help others. We've experienced the true meaning of heroes as we watch all who are
essential to our well-being keep moving forward to feed us, protect us, provide medical care, and
sometimes, simply lend an ear and open heart.

From an organizational standpoint, I could not have been prouder than ro see Kentucky
Farm Bureau Insurance donate $500,000 to the state’s Hunger Initiative to help needy families.
In addition to that, since so many of our vehicles are getring less use these days, the Insurance
Company mailed relief checks totaling $21 million to our auto policyholders.

That one action alone brought countless notes, cards, text messages and emails to KFB
thanking us for being there for our members during this time of need. These messages came from
all corners of the state, and I can't tell you how grateful [ am to hear from so many of you. It has
truly been an uplifring experience.

We may still be in the middle of a pandemic, but we are also in the middle of the greatest
state, with the greatest people of any place I know. And, I'm blessed to be a part of this
great organization.

Aswe move forward past this trying time, l hope we remember the positivity we've witnessed
and experienced in our fellow man. The love we have for each other and for this state cannot be
extinguished, no matter how difficult things may get. Thar light at the end of the tunnel does
exist, and we are getting closer to it every day.

I would like to give a special thanks to our farm families throughout the Commonwealth.
You have weathered this storm with great tenacity, and have continued o work, and plant, and
grow the food we must have to survive, often with the odds not in your favor.

When this all began, agriculture was identified as one of the country’s essential industries.
When this is all over, let’s remember that, and thank a farmer every time we have a meal. It
wouldn’t be possible without them.

May we all work together, even if it is six feet apart, to stay healthy, happy, and safe as we head
out of this coronavirus pandemic and into better days ahead.

Mark Haney, President

Kentucky Farm Bureau
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the Voice of Agriculture, we identify problems,
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COMMENT COLUMN

Coronavirus makes clear:
we need rural broadband

cross the nation, the coronavirus has highlighted issues in our food supply chain, our

reliance on foreign countries for medical supplies, and the difference berween strong,

data-driven leaders and weak ones. But for Kenrucky families and workers, perhaps the
largest problem is one we've attempted to solve for years: internet connectivity, particularly in
our rural communities.

I'spoke with many parents over the course of the pandemic about the difficulties of balancing
their new work from home life and remote instruction for students in their households. While
nontraditional instruction days gave parents a newfound appreciation for our hardworking
teachers, it also gave them a new sense of frustration with their Internet providers as they
balanced student work on the web and work meetings via web camera.

And, that’s if you even had a level of connectivity. In some areas of our state, connectivity is so
poor that parents drove their students across the county to McDonalds™ parking lots in hopes of
higher speeds. Many metro areas have experienced similar issues, but they are fortunate to have
received generations of investment from well-organized business sector interests. I don’t fault
those cities for having that investment, but we must do something to ensure rural Kentucky get
its fair shake at connectiviry.

Farmers know all too well how important technology is to their businesses. Contrary
to popular perception in the press and media, farmers are always the earliest adoprers of new
technology. If you visit any of Kentucky’s 75,000 family farms, odds are people will be struck by
the role technology plays from robotic milkers to tractors that drive themselves. Broadband is
a critical tool for our farm families. It’s not just about being able to google something; it’s about
being able to grow something,

The good news is that progress ‘ ‘ . ..
is being made. Earlier this year, Broadband is a critical tool for

US. Secretary of Agriculture 00 f2rm families. It’s not just about
Sonny Perdue’s “ReConnect”
broadband  program  dclivered  being able to google something; it’s

S5 milli i d 1 . .
355 million in grants and low g )0 bemg able to grow somethmg.”

- Dr. Ryan Quarles

interest loans to communities in
rural Kentucky. The Kentucky
Department  of  Agriculture
also supported legislative efforts by Kenrucky Farm Bureau to establish a framework for furure
investments to expand rural broadband. These actions and more are helping deliver on discussions
I had with President Donald ]. Trump as part of his Rural Prosperity Task Force meetings in the
‘White House.

Internet connectivity will define the 21st Century and our state and nation’s ability to compete
in the global economy. If we do not attack this problem with the same resolve we attacked rural
electrification in the 1930s, we will be woefully unprepared to compete with the technological
advancements made by China or India down the road.

Dr. Ryan Quarles

Kentucky’s Commissioner of Agriculture.
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ung Wei Yu was born in Taiwan, moved to America
H as a freshman in high school, and became a regional
FFA officer before graduating from Seneca High
School in Louisville, where he served as the FFA Chaprer’s
Vice President. Those are not bad accolades for someone who
came to this country speaking very little English, with lictle
knowledge of agriculture and even less about FFA.
In fact, a school with agriculture classes was something he
had never heard of until Seneca.
‘I had no idea what agriculture was or anything about
agriculture classes in school,” Yu said. “We did not have that
in Taiwan.”

Seeing Agriculture from Two Different Perspectives

Hung Wei Yu participated in a recent j
Louisville festival with Seneca FFA.

But after registering for a Principles of Ag class his
sophomore year, Yu got a taste of ag-ed and was hooked.

“I thought, ‘Oh this is cool’ and I tried my best to be a good
student,” he said.

Kristan Wright, Seneca FFA’s adviser, knew immediately
that Hung Wei would benefit from being involvement in

the organization.
“After his first year, he asked how to be more involved, and
that’s the thing; he wanted to learn more abourit,” she said. “So,

he took home one of the FFA manuals that we have, and he
read the entire thing over the summer and memorized some
of it.”
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From there, Wright said Hung Wei's
interest in FFA by leaps and bounds because of
his dedication and personaliry.

“He wanted to gain as much knowledge as

he could, so he volunteered to do everything,”

she said. “I mean, he’s just a fun person to be
around. He kind of draws people in.”

“ I feel like we should be

more appreciative towards
our food supply, not only
for ourselves, but out of
respect for our farmers and
for those people in other

countries less fortunate

than we are.”
- Hung Wei Yu

Even so, Hung Wei admitted he was a little
nervous when he joined FFA. Bur thar didn’t
last long.

“I was kind of scared at first, because I was
really quiet and I'm really shy,” he said. “But
after attending my first FFA banquet and
watching old officers retiring and new ones
being inducted, it inspired me, and I told my
adviser that I wanted to try and become an
officer. It really sparked my interest.”

In addition to the valuable leadership
skills be gained, Hung Wei continued learning
abour agriculture and came to some distinct
conclusions about the food supply chain seeing
the differences between Taiwan and the U.S.

“Taiwan is a small island with a high
intensity population, meaning there’s not a
lot of land for farming, so agriculture is done
differently there; different technology, and a
different style of farming,” he said. On the
other hand, in United States, we have a lot
more land to grow food on, but there are many
more people to feed here”

Hung Wei emphasized how he was taught
from an early age that food should not be
wasted, and he is amazed at the amount of food
that can be found here in the many different
grocery stores.

“After getting into FFA, I started learning
about how farmers work so hard to produce

food for everyone, and it’s amazing, seeing that,”

he said. “I don’t know how they manage to
produce all that food to meer the needs for our
citizens; it's amazing!”

In marveling at the production ability of
the America farmer, Hung Wei also sees that a
lot of food goes to waste in this country.

“I feel like people are starting to lose their
consciousness of having all this food, or maybe

they are used to having so much they don’t think about it ever running out,” he said. “Bur that’s a
thing in other countries that don't have enough. I feel like we should be more appreciative towards
our food supply, not only for ourselves, but out of respect for our farmers and for those people in
other countries less fortunate than we are.”

Hung Wei is now a student at the University of Louisville and has brought his message to many
of his friends there.

“Sometimes while I'm with my friends in the cafeteria, or out eating pizza, or fast food, I'll see
them toss away something, and I'll ask them if they know how much sweat and tears were put into
those products, not only by farmers, but people who prepare all that food,” he said. “So, I do ind
myself talking about our farmers and praising them for producing our food.”

Hung Wei has taken his message to other students and family members and credits his rime in
FFA with bringing him out of his shyness to be able to do so.

“FFA brought me out of my shell and made my comfort zone bigger and bigger, until I basically
had no comfort zone,” Yu said. “I'm comfortable doing things I wouldn’t have dreamed of as a
freshman in high school. The organization is like a family or a tree with many branches that will
connect us through life, and it’s an experience I would never trade for anything”

KFB Famning Footnote™

Kentucky Farm Bureau Studios and the Kentucky FFA partnered to create a one ofa

kindstory, I Believe |Ken tucky FFA. The documentaryfollows the FFA journey of three

students from diverse backgrounds, including Hung Wei Yu, as they explore agriculture.
The video has aired nationally on RFED-TV and will soon be online airing on various
social media platforms.
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KFB Insurance Donation to Hunger Initiative Being Put to Good Use
Ag community partners are coming together to combat hunger in the Commonwealth

or anyone raised on a farm or involved in the agriculture industry,

the idea of “neighbors helping neighbors” is more than a notion;

it’s a way of life. Kentucky Farm Bureau Insurance is no stranger
to being there for the local community when the going gets tough, and
this commitment to helping fellow Kentuckians was shown in a big
way recently when the company donared $500,000 to the state’s Hunger
Initiative, spearheaded by Agriculture Commissioner Ryan Quarles.

It took little time for those donated dollars to go into action. In May,
Feeding Kentucky, the organization which oversees the food bank system
in the Commonwealth, purchased 10,080 pounds of Kentucky Proud
pork sausage from the iconic Purnell's “Old Folks” headquartered in
Simpsonville, Kentucky. The purchase was funded by the KFB Insurance
Company donation.

“When we started the Kentucky Hunger Initiative years ago, the
goal was to build a nerwork to connect farmers and agribusinesses to
Kentucky’s food bank system,” said Commissioner Quarles. “Today’s
announcement, bolstered by Kentucky Farm Bureau’s historic donation
to the Hunger Initative, is the perfect culmination of this work.
Vulnerable Kenruckians affected by this global pandemic now have more

access to the one and only Kentucky Proud Purnell’s ‘Old Folks’ Sausage.”

KFB President Mark Haney said the desire to lend a helping
hand is inherent in Kentuckians, especially those who work in the
agriculture industry.

“For those of us in the agriculture community, the concept of
‘neighbor helping neighbor’ is second nature; it's
what we do when a need arises,” he said. “Thanks
to Purnell’s ‘Old Folks’ Sausage, the Kentucky
Department of Agriculture and Feeding Kentucky,
we see a wonderful example of what it means to
lend a helping hand as a collective community.
Kentucky Farm Bureau is proud to have been
able to be a part of the effort in feeding needy
Kentuckians, especially during this time of
uncerrainty caused by the pandemic. Together,
we will get through this by continuing to help
our neighbors.”

The process by which this purchase came
about began with a call to KDA from a local pork
producer who was facing a tough decision in what
to do with hogs that were ready to go for processing,
But that marker was lost due to processing plant
slowdowns across the state and nation. KDA put
the producer in touch with Purnells.

“Like many Kentuckians, I am saddened by
the crop destruction and commodity waste we
are seeing due to our economy being shut down,”
Quarles said.

solution for every producer, this story illustrates

“While we cannot promise a

how Kenrucky’s ag community is commitred
to doing the best we can, with the resources we
have, to mainrain the supply chain for our farmers
and consumers.”

T L
BEECH GROVE
WARD IMPLEMENT

COMPANY INC.
270-273-3206

pounds of sausage. Feeding Kentucky requested the sausage be packaged
for easy distribution through the food bank system, and the Kentucky
company was happy to package the product into 10,080 one-pound rolls.

“This story — well, I guess there is only one way to say it — it’s gooo-od,”
said Todd Purnell, president of Purnell’s. “We were happy to work with
Commissioner Quarles and Feeding Kenrucky to make this possible. The
need is great, and I would encourage other agribusinesses in Kentucky
to consider donating what they can to help out those who need us most
right now.”

Haney emphasized the need for Kentucky’s agriculture communiry
to remain committed in finding ways to help each other and consumers
across the state.

“Getting through this pandemic has not been easy, bur it is a challenge
our ag community is up for and is taking head-on,” he said. “It's more
important than ever to work together and look for ways to help our
industry and the consumers we serve. By doing this, we will emerge from
COVID-19 much stronger and more grateful for the farm families who
have continued to move forward and do what they do best; raise the safest,
most abundant, and most affordable food supply in the world.”

Additional food purchased by Feeding Kentucky through the use of
the KFB donation, includes 5000 pounds of cheese, all of which came
from Country View Creamery, and 3,408 pounds of Kentucky ground
beef, which was bought from Beef Solutions, a limited liability company
owned by the Kentucky Carttlemen’s Association.
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Purnell’s “Old Folks” reduced the product’s
cost, allowing Feeding Kentucky to purchase more

© 2019 (NH Industrial America LLC. All rights reserved. New Holland is a trademark registered in the United States and many other countries, owned by or licensed to CNH
Industrial N.V., its subsidiaries or affiliates.
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Miss Kentucky,
Alex Francke

In what has turned out to be an unusual
year, the current Miss Kentucky has found
new ways to complete her mission

(with the exception of the World War II years). That changed,
however, for the 2020 pageant due to the COVID-19 pandemic.
And while the idea of missing a year is very disappointing to so

S ince 1935, there has been a Miss Kentucky pageant held every year

many young women who have worked hard in hopes of being a part
of this prestigious event, the reigning Miss Kentucky, Alex Francke,
will now have the honor of being the first winner ever to serve for two
consecutive years.

“When I found out, I had mixed feelings about it knowing how much
work goes into preparing for the Miss Kentucky pageant,” she said. “I
feel for those young ladies who will have to wait another year, but I am
blessed to be able to continue on for another year in this role that I love
so much.”

As Miss Kentucky, Francke said one of her responsibilities is that
of spokesperson for the Kentucky Proud label, through the Kentucky
Department of Agriculture (KDA).

“Since about 2000, Miss Kentucky has been an official spokesperson
with KDA, and I absolutely love my job,” she said. “It has enabled me
to go and visit all of the schools and do my entire school tour talking to
children abour the agriculture industry and the goodness of fresh, locally
grown foods.”

While some members of her family have farming backgrounds,
Francke said she was definitely surprised by how little she actually
understood abourt the scope of the agriculture industry.

“It’s so much more than just farm production and food production,”

she said. “In my role of working with so many of our Kentucky Proud
partners, it has been so cool to see just how much agriculture affects
everyday life. And to meer kids who are excelling in 4H, and FFA, and
really just making a future for themselves in the world of agriculture, it
has been really inspiring to me.”

Unfortunately, her school tours were cut short due to the COVID-19
outbreak, but Francke doesn’t focus on the negative side of the situation.

¢¢

I got to spread all kinds of positivity,
love, and encouragement to students who
may have needed it more than I ever could

have known.”

- Alex Francke

‘I got to talk to thousands of students about the importance of
Kentucky agriculture, of buying local foods and taking care of one
another,” she said. “It was really a dream come true.”

Like so many others who have been staying home in an effort to slow
the spread of the coronavirus, Francke has been doing the same. But she
has not slowed down on her agricultural work.

“Being quarantined has cerrainly shifted my year of service more than 1
thought it would, and I have tried to find lots of new and innovative ways
to continue connecting with students and sharing information about
agriculrure and ag education,” she said. “So, L actually started a video series,

'Alex Francke is finding new ways to teach ;
children about the importance of agriculture.

of which I am the director, and writer, and producer, and costumer, and
editor. I have done it all. It’s called “Miss Kentucky Proud,” kind of a play
on Kentucky Proud and Miss Kentucky.”

The video series touches on many agriculture-related ropics, from
doing ag-science experiments at home, to something called the “Ag
Aspirations Virtual Career Fair Series,” in which Francke interviews
different people from a variety of agricultural occupations.

‘I'm trying to do everything I can to continue serving the ag
community,” she said. “Even if I am stuck at home, I can utilize all of my
markering and digital media skills that I learned in college.”

Francke recently graduated from the University of Kentucky with
a degree in Business Management, and with the scholarship money she
has earned as Miss Kentucky, she said graduate school is a possibility. But
whatever she does, her passion for interacting with young people will
undoubtedly be a part of it.

“Labsolutely love children, and I think they are amazing because they
have so much curiosity and such a passion for life and excitement,” she
said. “It has been a great opportunity to go out to schools and ralk to kids
abour the importance of taking care of yourself, setting yourself up for
success by putting good things in your body, like farm fresh foods, fruits
and vegetables, as well as setting goals for yourself and treating others with
respect and kindness to make our communities better places to live.”

Francke also got to spread her mission, “‘Adopt an Art,” which is a
non-profit that she started to connect kids in schools to art resources and
mentors.

10 - KENTUCKY FARM BUREAU NEWS
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“I want to show kids that even if you're
not planning on being a professional actor or
a professional tuba player, being a part of the
arts can benefit you, and will benefit you, in
the long run,” she said. “I got to spread all kinds
of positivity, and love and encouragement to
students who may have needed it more than I
ever could have known.”

KFB Farm ing Footnote™

Kentucky Farm Bureau ( KFB) is one of
the many sponsors that participate in the
Miss Kentucky Scholarship Foundation
program. KEB President Mark Haney said
supporting such a worthy organization

ultimately helps to bring important

information about agriculture to people

across the state.

“In seeing the great job Alex, and many
other Miss Kentucky winners, have done
in getting the word out abourt agriculture,
we are proud to support such a program
and look forward to the contributions Alex
will make to our industry as she continues
to serve in this role for another year,”
he said.

THE VERMEER WAY

FORAGE SOLUTIONS FOR YOUR CATTLE OPERATION.

When it comes to hay and forage, harvest the Vermeer way. We've
been leading the industry for more than 70 years by offering innovative
products and features that are built with heavy-duty components to be
durable and versatile on your operation. Call or visit us to find out why
farmers and ranchers just like you are switching to Vermeer.

Vermeer

BRODHEAD CYNTHIANA GLASGOW OWENSBORO RUSSELLVILLE
BRODHEAD FARM HAYDON J&JSALESINC. H&RAGRI-POWER H & RAGRI-POWER
EQUIPMENT EQUIPMENT INC. 800-669-5480 800-264-1504 800-264-2474

606-758-9532 859-234-4621 www.jjsales.com  www.hragripower.com www.hragripower.com
brodheadfarmeq.com 800-649-7683

Farm Bureau members receive
B O P US Luxury, style, performance.
. They all come together beautifully
CAS H in the new Lincoln vehicles. And now,

get $750 Bonus Cash.’

CORBIN
LEGACY LINCOLN
800-684-6103
legacyfordky.com

DANVILLE
STUART POWELL
LINCOLN
859-236-8917
stuartpowelllincoln.net

OWENSBORO
: : e g 5. v CHAMPION LINCOLN

L / i : { 270-684-1441
b T ) ! T owensborolincoln.com

FARM BUREAU %\

ADVANTAGE

How We're Driving Change.

2020 LINCOLN CORSAIR

THE LINCOLN

MOTOR COMPANY

Don’t miss out on this offer.
Visit LincolnFarmBureauAdvantage.com today!

idents of the United Stat

the
ate
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The Importance of
Revenue Protection for

Dairy Farms

COVID-19 proved to be an eye-opener for
many dairy producers

isk is inherent in most agricultural ventures, and no one knows
that better than today’s dairy farm families.

But, like most businesses affected by the COVID-19 outbreak,
dairy farms are raking a strong hit from an economic perspective in an
already tough market environment.

And while there may not be any easy answers for the many issues
dairy farmers face, there are ways they can proactively manage their risk.

American Farm Bureau Federation’s chief economist Dr. John
Newton said it is always good to be prepared for the unexpected from
an insurance perspective, even when the unexpected is nowhere in sight.

“When we look at the dairy industry, at the end of 2019, we saw some
of the highest prices that we'd seen in some time, but we can’t let that
lull us into a false sense of security,” he said. “We need to protect against
potential downturns, and there are a variety of programs available to help
producers manage that risk through the farm bill*”

According to information from the USDA’s Economic Research
Service, U.S. dairy cash receipts were forecast to be nearly $42.5 billion
this year. If those calculations had proved to be correct, it would
have represented a more than $7 billion increase over 2018 numbers.
Unfortunately, the unexpected happened; the coronavirus hir, markets
closed, and prices declined, creating the perfect storm to justify the need
for risk management tools.

A couple of those tools include the USDA’s Dairy Margin Coverage
(DMC) and Dairy Revenue Protection (DRP) programs.

“We saw some producers putting insurance in place through these two
programs into 2020, and at that time you didn’t think you'd need it, but
you got it just in case,” said Newton. “Now, in the face of significant price
declines related to the coronavirus, those producers who were proactive
and managed their risks are going to have an easier time weathering
the downturn.”

Statistical informarion included in a recent report from AFBF noted
that current price expectations (at the time the report was written)
indicate that a farmer covering five million pounds of milk, and covering
milk at the maximum $9.50 coverage option, could receive nearly
$100,000 during 2020. The challenge is that very little milk — only 28
billion pounds — was enrolled in DMC at the maximum protection level.
As a result, few producers will actually receive this safety net protection.

A recent study by the University of Minnesorta, “Impact of COVID-19
on Dairy Margin Coverage and Dairy Revenue Protection Projected
Indemnities in 2020,” estimated that as of April 2, “DRP was likely ro
make nearly double the indemnity payments to dairy farmers than
USDA’s DMC program would. DRP was projected to pay more than
$900 million to dairy farmers, and DMC was expected to make payments
totaling nearly $500 million.”

One key difference berween the two programs is that DMC has a
yearly opportunity to sign up while DRP is sold every day, according to

Newton. New prices are posted every day, and because milk prices have
seen some recent increases, he said now’s the time to grab that insurance
and protect against a potential downrturn later in the year.

“For our crop producers out there, insurance is a key component of
their business, and it’s slowly being adopted by the dairy industry,” said
Newton. “But we finally have something that I would consider to be one
of the best insurance tools ever delivered for the dairy industry, and now’s
the time to use it.”

KFB Farming Footnote™:

According to information from the Congressional Research
Service, “The farm bill is an omnibus, multiyear law that governs
an array of agricultural and food programs. Titles in the most
recent farm bill encompassed farm commodity revenue supports,
agricultural conservation, trade and foreign food assistance,
farm credit, research, rural development, forestry, bioenergy,
horticulture, and domestic nutrition assistance. Typically
renewed about every five or six years, the farm bill provides a

able opportunity for policymakers to comprehensively

predi
and periodically address agricultural and food issues. The most
yvement Act of 2018, P.L.
115-334—was enacted into law in December 2018 and expires
in 2023.”

“Most people involved in the industry of producing the

recent farm bill—the Agriculture Imp

nation’s food supply feel the farm bill is the single most important
piece of legislation related to agriculture and farm families across
this country.”

Mark Haney, President

Kentucky Farm Bureau
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ADVANCED DIGITAL #
HEARINGAID |
TECHNOLOGY

Now Rechargeable!

Reg: $599:98-

Only $299%

get
E

ach When You Buy a Pair - LIMITED TIME ONLY!

How can a rechargeable hearing

aid that costs only $29999

be every bit as good as one that sells
for $2,400 or more?

The answer: Although tremendous
strides have been made in Advanced Digital
Hearing Aid Technology, those cost
reductions have not been passed on

to you. Until now...

The MDHearingAid® VOLT uses the

same kind of Advanced Digital RECHARGEABLE
Hearing Aid Technology incorporated into
hearing aids that cost thousands more at a
small fraction of the price.

Over 350,000 satisfied MDHearingAid
customers agree: High-quality,

digital, FDA-registered rechargeable
hearing aids don’t have to cost

a fortune. The fact is, you don’t need to
spend thousands for a hearing aid.
MDHearingAid is a medical-grade digital
rechargeable hearing aid offering
sophistication and high performance, and
works right out of the box with no
time-consuming “adjustment”
appointments. You can contact a licensed
hearing specialist conveniently online or
by phone — even after your purchase at
no cost. No other company provides such
extensive support. Now that you know...
why pay more?

MDHearingAid®

DOCTOR DESIGNED | AUDIOLOGIST TESTED | FDA REGISTERED

1-800-791-9466

SHOP AT HOME!
Skip the Clinic ‘
with Remote Care

“l was amazed! Sounds | hadn’t heard
in years came back to me!”
— Don W., Sherman, TX

CHARGE ~rnicir AND GO AL pay

CHARGING READY

If you are not completely satisfied with
your MDHearingAids, return them
within 45 days for a FULL REFUND!

Nearly In\fﬁible

www.MDVolt.com

Use Code KB12 .
and get FREE Shipping
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§ BUSINESS |

—

Proudly assembled in America!
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2020 County
Annual Meetings

Madison County
July 13,2020
2:00 p.m.

216 Pauline Dr. Berea, Ky.
Downstairs in the Madison
County Farm Bureau Federation
Community Room
No food will be served and

no door prizes.

Daviess County
July 16,2020
5:30 p.m. — 6:00 p.m.
(Business Meeting)
3329 Wathens Crossing, Owensboro
Daviess County Farm Bureau,

South Office

4900 PLANTER

ADVANCED, VERSATILE AND READY TO PLANT CORN

e Several fertilizer, drive, meter and
attachment options
e Frame with 42° of flex and robust cast iron

row units

CONTACT US TODAY TO LEARN MORE

BEECH GROVE
WARD IMPLEMENT COMPANY INC.
270-273-3206
www.wardimplementco.com

HOPKINSVILLE
H & R AGRI-POWER
800-844-3918
www.hragripower.com

RUSSELLVILLE
H & R AGRI-POWER
800-264-2474
www.hragripower.com

PRECISION IS PERSONAL

NOJOBTOOBIG OR SMALL.

See us for a full lineup of Fendt® and Massey Ferguson® tractors.

BOYD

Elizabethtown, KY
270-769-2756

Columbia, KY
270-290-6150

Hopkinsville, KY
270-885-1700

Mayfield, KY
270-247-1540

boydcat.com

©2020 AGCO Corporation. Massey Ferguson and Fendt are worldwide brands of AGCO Corporation. AGCO, Massey Ferguson and Fendt are trademarks of AGCO. All rights reserved.

DRY RIDGE
MARSHALL
POWER-
SPORTS
859-824-9200
www.marshall-
powersports.com

JACKSON
YPK MOTOR-
SPORTS OF
JACKSON
606-666-5333
www.ypkmotor-

sports.com

MIDDLESBORO

S — SHAKE AND
INTRODUCING THE ALL-NEW BAKE MOTOR-

FANGZE IR SD<F= === | NDARD == SPORTS
, =AF 606-248-5406
THE FAVORITE WORKHORSE FOR FARMERS AND RANCHERS

www.shake-
With over one-hundred owner-inspired improvements, the all-new RANGER XP® 1000 sets the new standard andbakemotor-
for what a utility side-by-side can do. Its modern, rugged design, next-level in-cab comfort, and industry- sports.com
leading towing and ground clearance make the Hardest Working, Smoothest Riding® RANGER® ever built.
Visit your local dealer today to learn more.

WARNING: The Polaris RANGER® can be hazardous to operate and is not intended for on-road use. Driver must be at least 16 years old witha
valid driver’s license to operate. Passengers must be atleast 12 years old. Drivers and passengers should always wear helmets, eye protection,
and seatbelts. Always use cab nets or doors (as equipped). Never engage in stunt driving, and avoid excessive speeds and sharp tums. Riding

andalcohol/drugs don't mix. All drivers should take a safety training course. Call 800-342-3764 LEARN MORE AT:

FoLLOW US: FF @ & for additional information. Check local laws before riding on trails. Polaris® s a registered
trademark of Polaris Industries Inc. ©2017 Polaris Industries Inc.

RANGERXP100O0.COM
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Special Offer for All Farm Bureau Members!

~ — BUY ONE...GET ONE FREE'*_E:
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Plus, over 800 designs available at www.BradfordExchangeChecks.com

(2 EASY WAYS TO ORDER )
1.rHone 1-800-323-8104

Call Toll-Free Phone Hours: Mon-Fri 7:00 am to 10:00 pm (CT)
Sat/Sun 7:00 am to 8:00 pm (CT) - - 3 L G-r-IIB.I. 7\
Mention offer code to receive this special offer. | - g1020 . / g‘gg’gf Te';*t',']l:r'cover iale BEr Cover

2-box minimum and processing fee apply. B ,
Se habla Espafiol. Call for Signature Required Delivery option. and Labels - 00551 and Labels - 00006

2. INTERNET - SAFE SECURE SITE

www.BradfordExchangeChecks.com
Enter offer code below to receive this special offer.

OFFER CODE: 22443XSV

20ffr v vm Top Teer chacks ul; Ltk ofe o uew cusomer whon yos by 2o 4 bangs of Thomas Kmkade Falth WESERTS Blue Safefy - 00027 Farm and Tractors -
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e Rowlett’s Milkhouse Creamery in Campbellsbl.;rg uses fresh milk from their dairy to make the products sold at their off-farm store.

Value-Added Growth is Key to Success

for Some Dairy Operations

Turning milk into profit-making, value-added products is helping some
dairy farm families carry on multi-generational traditions

he dairy industry has a long and storied history in the
TCommonwealth; one that is steeped in tradition and can be traced

back for generations. In fact, if you ask any dairy producer why
they continue in such a demanding sector, they will likely list tradition as
one of their deciding factors.

Taking that into consideration, coupled with the growth of value-
added products and the local food movement, many dairy farm families
are finding new opportunities by turning their milk into a variety of dairy
products and selling straight from the farm.

Terry Rowletr and his family, who are long-time dairy farmers in
Henry County, have taken the step of creating Rowlett’s Milkhouse
Creamery, finding new uses and customers for their dairy milk.

“My father and our family moved to this farm in 1974, and it was a
dairy at that time,” he said. “In addition to the dairy, we also grow about
50,000 pounds of tobacco, about 100 acres of corn for silage for our dairy,
and we cut approximately 1,500 rolled bales of hay each year for our cows.
With what we own and what we rent and lease, we're farming close ro
1,000 acres.”

Most Kentucky farms have operated in a diverse manner for years.
But as the robacco-growing economy shrank, the need to find new ways
to sustain family farms has become more prevalent.

Rowlett is simply adding to an operation that was already diversified,

but this venture brings customers a little closer to products from the
farm; a trend thart has seen growth over the past several years and has
significantly expanded in the wake of COVID-19.

“In December 2019, things started looking up for the dairy industry,
and prices began to improve,” he said. “It seemed like some of the trade
negotiation deals had come through, and we were moving more milk and
dairy products offshore. Plus, dairy farmers had cut back a little bit.”

Bur things changed for most of the agriculture industry when the
virus struck, and the economy slowed to a crawl.

However, the decision made about the expansion of their dairy
business by Rowlett, his sister Sharon, who is co-owner of the farm, and
wife Sandra, came well before the coronavirus.

q¢

a profit and are turning it into products that
will.”

We are taking milk that may not have made

-Terry Rowlett
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“We decided by the end of 2017 and early
2018 that we had a choice; we either had to add
some value to our milk somehow, or we were
just going to have to quit the dairy,” he said.
“For lack of better words, our bills were a lot
higher than our milk check.”

The Rowletts decided to create their off-
farm store where customers could buy such
products as cheese, ice cream, and butter.
As part of that decision, they invested in
pasteurization equipment to ensure they
could use the dairy milk coming straight from
their farm.

“We are taking milk that may not have made
a profit, and we're turning it into products that
will,” said Rowlett.

Carl Chaney and his family saw the need
to diversify their dairy operation many years
ago and are continually striving to improve
upon what likely turned out to be a farm-
saving enterprise.

“This dairy was started in 1942 by my father,
James Riley Chaney, who milked over 20 cows
a day by hand,” he said. “And over the years, he
grew the dairy as technology advanced. He
loved the Jersey breed and won many awards
for his efforts in breeding top Jersey cows.”

That love for the breed and the industry
was passed on to Carl, who bought the herd
from his father in 1985. Bur the dairy industry
hit some difficult times, and Carl, along with
wife Debra, and their three children, all of
whom were — and still are — very involved in
the farm, knew something had to change.

“With more housing developments pushing
toward the farm, doing business as usual with
the dairy was just not going to be sustainable,
and we felt like we didn’t want to have to
struggle as we did when we were just milking
cows,” he said. “Milk prices are so cyclical:
they're up, and then they're down for quite a
while, and then they’re up a little bit, and then
they're down again, and it’s just frustrating to
work every day, as hard as you work, to just
continue pushing uphill.”

In 2003, the decision to start Chaney’s
Dairy Barn was made, which created a farming
destination of sorts complete with farm tours,
local food, and what has now become world
famous ice cream.

Eversince, the Chaney family has continued
to move forward, first investing in a new barn
to optimize cow comfort, then adding a state-
of-the-art Lely A4 robotic milking system. But
the latest change could prove to be the biggest
so far.

Chaney’s youngest daughter, Elizabeth,
made the move in 2017 to begin the process of
being able to pasteurize the milk on their farm

e

s DAIRY BARNA

SCHANEY’

Chaney’s Dairy Barn in Bowling Green has created a fzrmin
destination with tours, events, and world famous ice cream.

allowing them to sell fluid milk, make value added products, and most importantly, provide an ice
cream mix to Chaney’s Dairy Barn.

This latest investment to the business has yielded great results so far. Chaney said there have
even been times when local groceries have sold out of their milk.

“We've been so blessed that people have continued to support us and help us,” he said. “We're
open at the Dairy Barn, and things are going pretty well. We're running about 45 to 50 percent of
the sales from last year because of the situation with the coronavirus, but were excited to be open.
We're tickled that our employees have jobs and that they can count on that money to help with
their families.”

Chaney sees a chance for better days ahead with milk prices on the rebound and the world
opening up again, but it has been the hard work and dedication of his family (and families
like his) that has helped the dairy industry continue to be a vital part of the Commonwealth’s
agriculture industry.

KFB Farm ing Footnote™:

Both Rowlett’s Milkhouse Creamery and Chaney’s Dairy Barn are members
of the Kentucky Farm Bureau Certified Farm Marker program, a directory of
farm market operations that are committed to providing customers with locally

grown, quality products, and service. Participating markets adhere to program
g ) & o

requirements and have developed a reputation for meeting the highest standards of
quality, freshness, and market appeal set forth by Kentucky Farm Bureau, an industry
leader with over 100 years of agriculture experience. For more information, go to
Jwww.kyfb.com/federation/certified-farm-market/.
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West Kentucky

BLACK’S PECAN
Fulton County | Hickman | 270-236-0247

BLUE BOY LAWN, LANDSCAPE
& GARDEN CENTER

Hopkins County | Madisonville | 270-821-7476

BROADBENT GOURMET
MARKET & DELI

Lyon County | Kuttawa | 270-388-0609
broadbenthams.com

BROWN'’S FARM FRESH PRODUCE
Ohio County | Hartford | 270-993-6632

BRUMFIELD FARM MARKET
Hopkjns County | Hartford | 270-821-2721

CARDWELL FAMILY FARM
Butler County | Morgantown | 270-999-0975

CATES FARM
Henderson County | Henderson | 270-823-6150
catesfarmky.com

CHRISTIAN WAY FARM
& MINI GOLF

Christian County | Hopkinsville | 270-269-2434
christianwayfarm.com

COUNTRY FRESH MEATS
& FARMERS MARKET

Union County | Sturgis | 270-333-0280
countryfreshsturgis.com

0 2P P P O . 15 I 11 R L e

D & B FARM
Graves County | Mayfield | 270-970-0926

DEER CREEK FARMS, LLC
Hopkins County | Hanson | 270-339-8513

FATHER’S COUNTRY HAM
Muhlcnberg County | Bremen | 270-525-3554
fatherscountryhams.com

JEREMY BENSON
FAMILY FARMS LLC

Webster County | Slaughters | 270-635-0185

JIM DAVID MEATS
Union County | Uniontown | 270-822-4866
premiumkentuckyfarms.com

ald
CERTIFI
FARM MARKET

BUY LOCAL!

MARTIN FARMS
Logan County | Russellville | 270-847-1996

METCALFE LANDSCAPING
Hopkins County | Madisonville | 270-821-0350

POORE’S NURSERY & FARMS
Logan County | Madisonville | 270-542-4828

REID’'S ORCHARD
Daviess County | Owensboro | 270-685-244
reidorchard.com

ROOSTER’S BEEF SALES, LLC
Hopkins County | Madisonville | 270-836-8250

roostersbeef.com

STRUTTIN ROOSTER
Butler County | Jetson | 270-999-1915

THE COUNTRY BARN
Todd County | Elkron | 270-885-4843

THE MARKET AT HILL VIEW FARMS MEATS
Daviess County | Owensboro | 270-929-0558

hillviewfarmsmeats.com

TRUNNELL'S FARM MARKET
Daviess County | Urtica | 270-733-2222
trunnellsfarmmarket.com

TRUNNELL'S FARM MARKET &
GOURMET DELI ON 54
Daviess County | Owensboro | 270-733-2222
trunnellsfarmmarket.com

ZOOK’'S PRODUCE
Christian County | Herndon | 270-885-1656

Soutty Central Kentucky

BEAR WALLOW FARM
Pulaski County | Nancy | 606-875-5160

bearwallowfarm.com

BELLVIEW FAMILY FARM
Metcalfe County | Edmonton | 270-670-5229

BURNETT FARMS
Pulaski County | Somerset | 606-451-9315
burnett-farms.business.site

CHANEY'’S DAIRY BARN
‘Warren County | Bowling Green | 270-843-5567
chaneysdairybarn.com

FOR MORE MARKET INFORMATION, VISIT OUR WEBSITE KYFB.COM/CERTIFIED

FIND A MARKET NEAR YOU!

CRAWFORD FARMS
Hardin County | Elizabethtown | 270-505-5600
crawfordpumpkins.com

DENNISON’S ROADSIDE MARKET
Hart County | Horse Cave | 270-786-1663

DEVINE’'S FARM & CORN MAZE
Mercer County | Harrodsburg | 859-613-3489

devinescornmaze.com

FARM FRESH JUNCTION
Hardin County | Eastview | 502-921-1537
farmfreshjunctionky.com

HABEGGER’'S AMISH MARKET
Allen County | Scottsville | 270-618-5676

habeggersamishmarket.com

HAIL’'S FARM
Pulaski County | Somerset | 606-274-0011

HANEY'S APPLEDALE FARM
Pulaski County | Nancy [ 606-636-6148
haneysappledalefarm.com

HENNING & BOEHMAN
FAMILY MARKET

Breckinridge County | Hardinsburg [ 270-617-0411

HILLTOPPER CREAMERY
‘Warren County | Bowling Green | 270-745-4361
wku.edu/hilltoppercreamery

HINTON’S ORCHARD
& FARM MARKET
LaRue County | Hodgenville [ 270-325-3854

hintonsorchard.com

HINTON’S ORCHARD
& FARM MARKET- ELIZABETHTOWN
Hardin County | Elizabethtown | 270-360-0644
hintonsorchard.com

JACKSON'’S ORCHARD & NURSERY, INC.
‘Warren County | Bowling Green | 270-781-5303

jacksonsorchard.com

JUST PIDDLIN FARM
Simpson County | Woodburn | 270-542-6769
justpiddlinfarm.com

KENNY’'S FARMHOUSE CHEESE
Barren County | Austin | 270-434-4124
kennyscheese.com
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MAMMOTH CAVE TRANSPLANTS
Edmonson County | Brownsville | 270-597-2533
mammothcavetransplants.net

MOONLIGHT MEAT
PROCESSING INC.
Whitley County | Williamsburg | 606-515-8813

moonlight-meat-processing business.site
g 2 8

PENNINGTON FARM AND GARDEN
Casey County | Liberty | 606-706-5314

POTS AND PETALS
Simpson County | Franklin | 270-792-2252
potsandpetalsfranklinky.com

ROBERTS FAMILY FARM
Meade County | Guston | 270-422-2361
robertsfamilyfarmky.com

RUBY BRANCH FARMS
Simpson County | Franklin | 270-776-4672
rubybranchfarms.com

THE PUMPKIN WAGON
Hardin County | Elizabethtown | 270-401-3865

TOWNSEND’S SORGHUM MILL & FARM
MARKET

Montgomery County | Jeffersonville | 859-498-4142
townsendsorghummill.com

VANMETER FAMILY FARM
Grayson County | Clarkson | 270-963-2320

vanmeterfamilyfarm.com

WILDCAT MOUNTAIN CHEESE
Laurel County | East Bernstade | 606-344-2882
wildcatmountaincheese.com

WOODSTOCK LAVENDER COMPANY
Pulaski County | Somerset | 859-608-9117

woodstocklavender.com

Noath, Central Kentucky

ALPINE HILLS DAIRY TOUR & COUNTRY
PUMPKINS
Grant County | Dry Ridge [ 859-905-9656

countrypumpkinsky.com

ANTIOCH DAYLILY GARDEN
Bourbon County | Lexington | 859-806-5458
antiochdaylilygarden.com

B & E FARMS
SLATE CREEK FARMS
Bath County | Owings | 606-336-2335

BEECH SPRINGS FARM MARKET
Clark County | Winchester | 859-744-2868

BI-WATER FARM &
GREENHOUSE, LLC
Scott County | Georgetown | 502-863-3676
biwaterfarm.com

BRAY FRUIT
Trimble County | Bedford | 502-255-7296

CHAPPELL FARMS PRODUCE
Owen County | Owenton | 502-593-5500

DOWNLOAD THE KYFB APP TO FIND YOUR NEAREST MARKET

EAGLE BEND ALPACAS / EAGLE BEND’S
YARN & FIBER SHOP

Boone County | Burlingron | 859-750-3560
caglebendalpacas.com

ECKERT’S ORCHARD
Woodford County | Versailles | 859-873-3097

eckerts.com/versailles

EVANS ORCHARD & CIDER MILL
Scott County | Georgetown | 502-863-2255

evansorchard.com

FARMERS WIFE
Bullict County | Louisville | 502-639-3423
FarmersWife. Farm

FINK MEATS
Clark County | Winchester | 859-808-0647

finkmeats.com

FREE RADICAL RANCH
Kenton County | Morning View [ 859-462-2344
freeradicalranch.com

FRYMAN FARM PRODUCE
Bourbon County | Cynthiana | 859-707-7133

GALLREIN FARMS
Shelby County | Shelbyville | 502-633-4849

gallreinfarms.com

GOLDEN APPLE FRUIT
MARKET - LEXINGTON

Fayette County | Lexingron | 859-273-8629

HICKORY GROVE FARM STORE
Shelby County | Pleasureville | 502-330-3443

HONEY TREE FARM
Scott County | Georgetown | 502-867-1998

KINMAN FARM
Boone County | Burlington | 859-689-2682

kinmanfarm.com

LITTLE ROCK FARM
Campbell County | Camp Springs | 859-991-6969

Irfcampsprings.com

MCGLASSON FARMS
Boone County | Hebron | 859-689-5229

mcglassonfarms.com

MCLEAN’'S AEROFRESH FRUIT
Fleming County | Ewing | 606-782-1112

MICHELS FAMILY FARM
Owen County | Sparta | 859-643-2511

MILLVILLE COMMUNITY MARKET
Woodford County | Frankfort | 859-873-9772

MULBERRY ORCHARD, LLC
Shelby County | Shelbyville | 502-655-2633
mulberryorchardky.com

NELTNER'S FARM LLC
Campbell County | Melbourne | 859-636-3636

nelenersfarm.com

PENNINGTON FARM MEATS AND MORE, LLC

Rowan County | Morchead | 606-784-6328

penningtonfarmmeats .com

PHARM ROADSIDE
MARKET AT BRAY’S

Trimble County | Bedford | 502-255-3607
pharm-cbd.com

REED VALLEY ORCHARD
Bourbon County | Paris | 859-987-6480
reedvalleyorchard.com

ROWLETT’S MILKHOUSE
CREAMERY

Henry County | Campbellsburg | 502-532-7533
SHERWOOD ACRES
BEEF
Oldham County | LaGrange | 502-222-4326

sherwoodacresbeef.com

SUNNY ACRES FARM
Jefferson County | Jeffersontown | 502-727-9536

sunnyacresfarmky.com

THE FARM AT LANDWORKS
Bourbon County | Paris | 859-987-1266

thefarmatlandworks.com

THE GREENHOUSE IN GERTRUDE
Bracken County | Brooksville | 606-782-0033

TRIPLE J FARM
Scott County | Georgerown | 502-863-6786

triplejfarm.org

VICE’'S CORNER MARKET
Bath County | Carlisle | 606-247-2006

Castern Kentucky

APPLETREE
Harlan County | Cumberland | 606-589-5735

COUNTRY GARDEN GREENHOUSE
Lee County | Beattyville | 606-424-9379

GOLDEN APPLE FRUIT MARKET - ERMINE

Letcher County | Ermine | 606-633-4994

GOLDEN APPLE FRUIT MARKET - HINDMAN

Knott County | Hindman | 606-783-4891

GRIFFITH FAMILY FARM - THE FARM STORE

Johnson County | Swamp Branch | 606-297-3239

IMEL’'S GREENHOUSE
Greenup County | Greenup | 606-473-1708

KENTUCKY ROOTS
Lawrence County | Louisa | 606-686-3276

RED BIRD MISSION ROADSIDE
FARM MARKET
Clay County | Beverly | 1-800-898-2709
rbmission.org

SAVAGE FARMS
Lawrence County | Louisa | 606-922-0762

SOUTHDOWN FARM
Letcher County | Ermine | 606 653 7376
SouthDownKy.com

WALKER’S FAMILY FARMS
Pike County | Hardy | 606-353-7333
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Ballard Memorial High School Senior, Colton Baker and family
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Ballard County Farm Bureau Recognizes Local

High School Seniors in a Special Way

BCFB changed their scholarship process to include all graduates at the local high school

entucky Farm Bureau has a long and storied history when it

B comes to awarding scholarships each year to local high school

graduates. Even in the wake of COVID-19, which led to students

finishing the school year from home, this tradition continued as usual, or
at least as normally as it could.

For Ballard County Farm Bureau (BCFB), however, a decision
was made rto change the standard procedures for awarding
scholarship money. Instead of granting scholarships to a handful
of students, BCFB chose to honor each graduating senior at
Ballard Memorial High School (BMHS) with a special gift
of $100.

BCEB President Todd Williams said that with students working
away from their classrooms, the idea of honoring each senior seemed like
the right thing o do.

“This year has certainly been unique for our graduating seniors. Like
everyone else, their worlds have been turned upside down because of
COVID-19, and they were missing out on a lot of things they would
have normally been doing,” he said. “I think, because they have been
out of school, we weren't getting a lot of response for our scholarship
applications. So, in light of all that was going on, we decided to do
something special. We doubled the money we normally devote to our
scholarships and gave each graduaring senior a gift of $100.”

BMHS Senior Colton Baker was one of the students who received

the gift. He said the money given to each graduate will help in many
different ways.

“I was excited about the gift because it’s going to be helpful in going
into college,” he said. “I have been working about 40 hours a week, but
I'm not going to really be able to work when classes start. So, I'm trying
to save as much money as I can. Bur [ also think this money will benefit
other students in many ways. I know there are a lot of kids that need the
money a lot worse than I do, and at the end of the day, they may need that
money to eat for a couple of weeks. It will make a real impact, and you
couldn’t ask for better folks here to do something like that for all of us.”

‘ ‘ In light of all that was going on, we decided
to do something special. We doubled
the money we normally devote to our

scholarships and gave each graduating senior

a gift of $100.”
- Todd Williams

BMHS Principal Leslee Davis echoed those sentiments.
“Iam blessed to work in a community that supports our students,” she
said. “This gift will help each of our seniors as they graduate from Ballard
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Memorial and transition to college and/or the
workforce. BMHS would like to thank the
Ballard County Farm Bureau board members
for their generous support of the Class of 2020

Jennifer Howle is the mother of graduating
senior Jacob Howle. She said living in a rural
community has its benefits, especially during
this time of uncertainty.

“Its extremely beneficial because you
know everybody, you know those kids who
may need that extra little bit, you know the
families who might need an extra little boost,
but you always know, no matter what's going
on, that your community’s going to be there
to support you,” she said. “We were excited
to hear about the Farm Bureau gift. I'm also
the Project Graduation president, so to know
that we possibly weren’t going to be able to do
everything from that perspective, it was nice
to know that our community was stepping up
once again to help support these students.”

BCFB Agency Manager Justin Puckett
said the idea of giving something to each
student came about when the county Farm
Bureau board realized that most folks are facing
uncerrainty these days.

“As scholarship time rolled around this
year, we, like everyone else, found ourselves in
a very unusual situation,” he said. “I sit on the
scholarship committee and pitched the idea
of doing something different during this very
difficult time,” he said. “Without hesitation, our
Board of Directors approved, via telephone, a
$100 gift for cach graduating senior.”

Pucketr added that each student likely has
different needs, and this money could help on
many levels.

“For some seniors, this may be a new pair of
shoes, but I'm convinced that for others, this

will buy them food or gas as they begin the

Farm Bureau’ | See us today! Offer ends December 31, 2020.
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EXCLUSIVE DISCOUNTS FOR FARM BUREAU MEMBERS

The Farm Bureau protects the future of your farm and your neighbors’ farms all year long.
Today, membership can save you up to $500 on new Case IH tractors and equipment!”

SAVE SAVE
$300 $500

on Farmall® N & V series
tractors, Farmall utility U & C
series tractors, Maxxum®
series tractors, Vestrum™ series
tractors, large square balers
and self-propelled windrowers

on Farmall® compact A & C series
tractors, Farmall utility A series
tractors, Farmall 100A series
tractors, round & small square balers,
disc mower conditioners and sickle
mower conditioners

t A current Farm Bureau membership verification certificate
must be presented to the Case IH dealer in advance of
product delivery to receive the incentive discount.

Print your certificate today!
Visit https://www.kyfb.com/

CASE lil

AGRICULTURE

RUSSELLVILLE
H & R AGRI-POWER
800-264-2474
www.hragripower.com

ELIZABETHTOWN
JACOBI SALES INC.
800-730-2655
www.jacobisales.com

HOPKINSVILLE
H & R AGRI-POWER
800-844-3918
www.hragripower.com

MORGANFIELD
H & RAGRI-POWER
800-869-1421
www.hragripower.com

GLASGOW
J & J SALES INC.
800-669-5480
www.jjsales.com

MAYFIELD
H & R AGRI-POWER
800-455-4747
www.hragripower.com

OWENSBORO
H & RAGRI-POWER
800-264-1504
www.hragripower.com

SHELBYVILLE
JACOBI SALES INC.
800-730-2684
www.jacobisales.com
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journey of trying to figure out the next chapter
of their lives,” he said. “It’s our hope that we
have planted a seed to help grow the next

Livestock Directory

generation of leaders. The one thing that I love
abourt the agriculture community is that when
business is good, we give, and when business is
bad, we give; it's who we are, it’s what we do.”

KDDC salutes the hardworking families of Kentucky.
Celebrate with us by enjoying some
delicious, nutritious dairy products.

KD D New Executive

Director
Kentucky Dairy H.H. Barlow
Development Goungil ~ veortins for kentuckys

DairyFarmez
176 Pasadena Drive
Lexington, KY 40503 .
Cell: 859-516-1129 - d
Email: kddc@kydairy.org; -
http://www.kydairy. ord /

ROCK BRIDGE TREES
TREES GROWN ON PURPOSE
FOR A PURPOSE

v Pecan Trees for Kentucky

v/ Flowering Trees For Bees

v/ Wildlife Trees

www.RockBridgeTrees.com
RockBridgeTrees@gmail.com | 615-841-3664
199 Dry Fork Creek Rd | Bethpage, TN | 37022

CLASS OF 2020
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‘ CANDID CONVERSATION

FB Candid Conversation presents a

discussion about the topical issues

acing the agricultural industry and
rural communities in a question and answer
format. In this column, Kentucky Farm
Bureau Federation Executive Vice President
Drew Graham and KFB Insurance CEO
and Executive Vice President John Sparrow
discuss the functions of the organization,
the big topics affecting the Federation and
Insurance Company, and what it has been
like operating during a pandemic.

For those readers who may be new to the
Farm Bureau organization, could you explain
a little about both the Federation and the
Insurance Company?

Graham: [ the
operations of the KIFB Federation, which is

oversee day-ro-day
the agriculture advocacy side of the overall
organization. The Federation gor its start in
1919 and was created to serve as a voice for farm
families across this Commonwealth. And while
so much has changed since those days, we still
stand for those farm families and the agriculrure industry, just as Farm
Bureau did more than 100 years ago. Perhaps the most unique thing about
our organization is the grassroots approach we rake in deciding policy and
priority issues for the Federation’s advocacy efforts. Every county in the
state has a local Farm Bureau organization, and those county members
are the ones who decide policy ideas for the Federation which ultimately
become our priority issues by way of our state Board of Directors. It is this
grassroots way of doing things thar makes Farm Bureau so unique and
so effective.

Sparrow: Kenrucky Farm Bureau Insurance was created our of the
Federation in 1943, and was done so to serve members and underserved
people in rural Kenrucky communities who weren’t getting competitive
insurance opportunities. Working with a myriad of other insurers,
including Indiana Farm Bureau Insurance and State Farm, we launched
and started opening offices in whar would eventually be all 120 counties.
We also started recruiting people to work for us in those communities;
people living and serving there. As a grassroots organization, our
governance comes from these communities across the stare. Thar’s
a strength we have, and I believe ir to be our competitive advantage
in Kenrucky.

Today, in 2020, we have 182 agent offices across the state with 15 claims
offices locared regionally throughout the Commonwealth, and we service
well over 1.3 million policies. Putting that into greater context, were now
the number one writer of property and casualty insurance in Kenrucky,
and we are the only Farm Bureau thar holds that position narionwide.

While KEB is comprised of its agriculture advocacy Federation
and the flagship member benefit Insurance Company, the two operate

4 Kentucky Farm Bureau Federation
Executive Vice President Drew Graham

Kentucky Farm Bureau Insurance
CEO and Executive Vice President John Sparrow

together in many ways on a daily basis. Could you elaborate on the
importance of being “Stronger Together?”

Graham: While KFB is comprised of two entities, we operate as one
organization. There is not a day thar goes by that the leadership of borh
the Federation and the Insurance Company aren’t in constant conract
over ideas or issues thar are affecting one side or the other. Because we
work so closely rogether, this organization is well-positioned ro serve our
members. And ar the end of the day, serving our members to the best
of our abilities is whar is most important. The idea that we're “Stronger
Together” is nor just an empty phrase thar we use as part of a public
relations effort. Rather, it is a philosophy we live by when ir comes ro
operating this organization.

Sparrow: As an organization thar has both a for-profit and a nor-
for-profit enrity, our agencies and local volunreer leaders work hand-in-
hand every day. The same is true of the employees in our state office. We
advocate for each other. Because of that service to each other, and because
we have each other’s best inrerests in mind, we can conquer a lot of things.
Now, for that ro really work, you have to have leadership thar buys into
it and believes in it. I feel wonderful about our executive committee, our
board members, our Federation division directors, and Insurance vice
presidents, all of whom really want to invest in each other’s success. We

are much stronger rogether because we all believe in each other.

What are some of the main issues the two of you are currently involved
with as it relates to both the Federation and Insurance Company?

Graham: As with most companies right now, we are making our way
through the COVID-19 situation. In doing so, we have discovered what
we really knew all along; the people who work for Farm Bureau are some

of the most dedicated people I know. They have taken this pandemic by
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the horns and never missed a bear when ir comes ro getting their work
done, serving our members, and keeping rhis organization running
as smoothly as possible. In doing so, we still are advocating for our
agriculrure industry. Farms didn’t shur down during this pandemic.
In fact, the necessity of the American farmer has never been more
apparent, and because of that, we are more determined than ever ro
do our part in ensuring our farm families and rural businesses stay in
business and continue the job they are doing ro provide the necessary
food, fuel, and fiber we need and depend on every single day, pandemic

or not.

Sparrow: You know, you can buy insurance anywhere. So, one of
the things virally important for Kenrucky Farm Bureau is ro maintain
whart got us here. Why are we so relevant in Kenrucky when it comes
to insurance and membership? I believe ir to be our grassroors. I
believe it to be our governance. We have to be well-grounded. We
have ro be financially secure. We have to be conservative, bur yer we
have ro compete in a world that’s very aggressive in terms of pricing
and comperitiveness. Bur we believe our value proposition is right here,
doing things similar ro the way we've always done them. Being in every
community, meeting the customer where they want to be mert; our
challenge is how do we do that in an ever-evolving world?

Recruiting is something else companies like ours are always
challenged with. We've gor 700 employees, 400 agents, and 600
customer service representatives out there, and making sure you get the
best, service-focused people is crirically important. We want ro provide
our customers and communities with the best service we can. We've
been very fortunate in doing thar for more than 75 years now, and that
track-record keeps us energized every day.

KFEB is the fourth largest Farm Bureau in the country. In your
opinions, what did it take for the organization to get to this point and
why is that important to members?

Graham: First and foremost, we have become the fourth largest
Farm Bureau because of the work the entire organization has provided
to its members. Our flagship member benefit is our Insurance Company
which has helped grow this operation over the decades to become one
of the best in the country. Bur our dedication to the very industry
that gave us our start over a century ago has been key to developing
leaders in this stare who have gone on to be nationally recognized as
outstanding agriculturalists. Because of this, Kenrucky has a sear at the
table when ag policy is being developed at all levels and again, ir starts
ar the county level. Serving our members is the hearr and soul of this
organization, and because we see it that way and live it every day, we
can count ourselves as being blessed ro stand as one of the top Farm
Bureaus in the country.

Sparrow: I'll say it over and over again: The reason we're so relevant
is because we built a strong structure around leaders in our local
communities, and we invest in these communities. This makes people
want to be a part of our organization - either as a volunreer, an employee,
oracustomerbuyinginsurance fromus. Theironyin thisis thar Kenrucky
is smaller in population than some of the other Farm Bureau states but
even so, we're competitive with them. We've been able to stay relevant
and price competitive, and, because we are so strong in this stare, some
mighr suggest thar we actually drive the price in Kentucky. The national
brands have ro meer us in price and we don’t necessarily, historically
have to meer them. That’s a near place to be and cerrainly good for
our members.

JUNE/JULY 2020

Operating during COVID-19 has got be very challenging. How has the
organization adapted to that and how are things going so far?

Graham: From the Federation standpoint, we often operate away from
the stare office in many different capaciries. So, we already have a bit of a head-
start when it comes to working remotely. But, in order to abide by state and
federal regulations regarding the pandemic, our staff has been working from
home since early March. In doing so, I can honestly say we have not missed
a beat. While we have had to cancel some events, the day-ro-day operations
have continued as usual. We may meet in a different way, bur the end resulr is
the same: We are serving our organization and members to the fullest extent.
I can’t thank our staff enough for their efforts and the dedicarion they have

displayed every day.

Sparrow: Our number one priority through this pandemic is our people.
And when I say our people, I'm talking about our customers, our employees,
our agenrs, and our contractors. We have nor wavered on that. From the
onset, we emphasized that we were going to make sure we rook care of our
folks. In doing that, it’s caused us ro work differently and think creatively.
Nor surprising to me, our employees, our agents and our volunteer leaders,
were all in. Kentucky Farm Bureau is still producing, we're still serving, and
our staff is still working nonsrop. We're just doing ir differently. There has
never been a doubrt from anybody here — our executive committee, our board
members or our staff — that the safety of each member of the Kenrucky Farm
Bureau family, including our customers, comes first.

¢¢

organization, as united communities, and as

We will move forward together as an

people who genuinely care for each other no

matter what the day brings.”
- Drew Graham

In looking past this pandemic, is there anything you would like to share
about future endeavors?

Graham: As is the case with everyone, I look forward to gerring back
to a day of normalcy. As humans, we need thar interaction berween each
other. And as farm folks, we have an inherent need to be neighborly, ro help
each other in times of crisis, to support each other during the good and bad
times we face. I do believe this time of uncertainty has given all of us the
opportunity ro pause and count our blessings, to find new ways ro interact,
and to continue ro serve in ways we may not have realized before. We will
move forward together as an organizarion, as united communities, and as
people who genuinely care for each other no matter whar the day brings.

Sparrow: Through all of this we have discovered we are able ro do some
things we didn’t think we could do before. Bur I feel strongly thar we're
absolurely delivering on the needs of our customers and members when
they need us the most. As always, our eyes are open ro opportuniries as we
continue to think and grow and develop how we serve those customers,
while always being mindful thar our core value is having relationships in
communities. And though we may not be seeing our cusromers face-to-
face through the pandemic, I don’t believe any of them feel unserved or that
they aren’t gerting the help they need. One thing this organization does very
is ir finds unique solurions when ir comes to solving problems. If there’s a
way we can provide value through whar we do, I believe we can make

it happen.
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Herbal Formula Eases Aches And Pains

Daniel Poray, Alexandria, Va.: “I was
diagnosed with arthritis in my right leg and
knee. 1 use Steuart’s Pain Formula 2X/day
and the pain has dramatically gone away and
my movement, flexibility and range of
motion have increased. The doctor
recommended a cortisone shot but I was
skeptical. Then I found Steuart’s and glad I

Steuart’s Pain Formula uses a unique
blend of safe, natural pain fighters to
help you reclaim your life and get back
to the things you love. No burning or
irritation (menthol and capsaicin-free);
leaves no odor or residue; stops pain
fast. Promotes healing, with no side-
effects.

Pain Formula penetrates skin quickly
to carry a special extract of the pain
relief plant (Arnica) and healing
stimulation from the herb Comfrey
straight to your source of pain.
Steuart’s Comfrey is grown especially
for Pain Formula, and it’s extracted
using a “first-of-its-kind” proprietary
technique.  The result is a potent
solution like no other for muscle and
joint pain; pain sufferers can get back
to their favorite activities, stimulate
healing, and fight inflammation.

Mark Newhall, Editor, FARM
SHOW: “My dad, who is 93, goes
through about 6 bottles of Pain Formula
a year. He uses it on his knee every day.
He tells me he’s never found anything
else that works even a fraction as well
as Steuart’s. The direct quote from my
dad is, ‘I don’t know how I would get
by without Steuart’s Pain Formula.’

Davey Peterson, Mabel, Minn.:
Davey had been experiencing very
sharp pain in his left knee for several
months. His job as a welder kept him on
his feet; his work day was painful and it
was difficult to sleep. He started using
Steuart’s Pain Formula each morning
and is able to work pain free. His sleep
is uninterrupted by his pain. He says
“I am so glad I tried this product and I
reccomend it to others!”

Mike Kirik, Union City, Penn.:
Mike was introduced to Steuart’s Pain
Formula upon discharge for open heart
surgery by a staff person at the
Pittsburgh VA hospital. Mike was told
to use the product on his chest for pain
relief during the healing process. He
was able to get relief from the post-
surgical pain in his chest plus he now
uses it on his arthritic knee.

Thomas Lindberg, Two Harbors,
Minn.: He says, “I have arthritis pain in
my shoulders and back and was having
trouble sleeping through the night
because of the pain. I read about
Steuart’s in a magazine and was a bit
skeptical at first but thought I’d give it a
try. I was absolutely amazed at how
well it worked and now use it every
day. It works better than anything on
the market.”

did!”
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War broke out in Eastern Ukraine in 2014
between Ukraine and Russia backed
separatists. In April of 2015 Gary Steuart
reached out to the Ukraine military in the
war zone, and was able to introduce Steuart
Lab’s products to the medical personnel
and soldiers.
One person who became familiar with
Steuart’s products was a Special Operations
soldier named Andre. In 2018 Andre was
injured in a vehicle accident. He had multiple
fractures to his left leg. He started using
Steuart’s Pain Formula. He applied it
topically twice daily. He experienced
significant pain relief. Steuart also advised
him that the product would stimulate healing
because it contains Comfrey, a recognized
healing agent.
One year later, Andre’s leg is healed and
he has returned to active duty. His doctors in
Kiev told him his expected recovery time
was shortened by using Steuart’s Pain
Formula.
Other Steuart’s products used by Ukraine
military include Steuart’s Wound Cream,
Propolis Tincture, and Foot Cream.
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The larger 5-oz. size Pain Formula

sells for $34.90. A smaller 1.8 oz.

bottle sells for $18.90. Shipping is
free within the continental US with

code KY20.

Betty Brooks, Buhl, Idaho: “I put Pain
Formula on my knees about 10:00 a.m.
this morning, and it’s now 9:00 p.m. and
I'm still pain-free. I’ve had knee surgery
- and tried just about every product on
the market - and this works. I’ve had a
very good day! I could feel it working as
soon as I put it on.”

Tom Donelson, Fargo, N.Dak.: He has
been using Steuart’s Pain Formula for
over 2 years. “I give samples to anyone I
meet who complains of joint or muscle
pain. I’ve had minor knee surgery and
a torn meniscus, as well as a
degenerating disc. I originally used to
take 2 to 3 ibuprofen a day. But now,
after using Steuvart’s, I’'m down to 2 to 3
a week. This product is great for
anyone that doesn’t want to or can’t
take drugs to manage pain. One woman
I gave a sample to had jaundice in her
liver from taking pain medication for
arthritis. She’s off medication and
completely satisfied with this alternative.
It’s a wonderful product!”

No-hassle Money Back Guarantee

“If you find that Steuart’s Pain Formula
doesn’t give you the relief you need, we
want to issue you a prompt, courteous
refund - no hassles, catches, or hoops
to jump through. You can even use the
ENTIRE bottle. Just send back your
receipt and empty container, and
we’ll refund your payment as soon as
possible,” says Steuart.

Contact: Steuart Laboratories Inc

P.O. Box 306, Mabel, Minn. 55954

877-210-9664
www. steuartlaboratories.com

STELIART'S
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HARBOR FREIGHT

QUALITY TOOLS AT RIDICULOUSLY LOW PRICES
Shop When You Need To Online & In-Store

USs GENERAL (55
BIGGER * STRONGER - MORE STABLE SERIES ¥
44"x 22" Double Bank
ExtraDeep Cabinet PR
* 14,000 cu. in. of storage
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* Heavy duty 5" casters
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35
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Zac and Taylor Jones

Keeping up with the Joneses

Gallatin County brothers are continually working to improve on their farming success

hen Kenrtucky’s agriculture industry took a big turn away

from a one-crop economy more than 20 years ago, Taylor

and Zac Jones were still very young. They have since watched
agriculture in the Bluegrass State evolve into one of the most diversified
ag sectors in the country using investments made by the Kentucky
Agriculrural Development Board.

So, having a diversified farming operation has come naturally to the
Jones brothers. Today, the two grow a variety of fruits and vegerables, they
have a large wholesale tomato operation, they have invested in a fairly new
hemp business, and they also continue to raise more traditional crops,
like tobacco and alfalfa hay, along with raising cattle on their 360 acres
of farmland.

“We've been raising produce for years. But our bread and butter, I
suppose, when it comes to produce, is the tomato operation,” Taylor said.
“During the summer between my sophomore and junior year of college,
and Zac’s first summer out of high school, we grew 278 tomaro plants.
That that went well, and the business just kind of took off from there.”

Soon after, the Joneses added watermelons, cantaloupes, and sweet
corn to the produce operation, and now they also raise pumpkins.

It is their love of raising produce that has led them to a new venture
that could turn out to be their biggest success so far.

“Our wholesale buyers who have been with us for a decade are now

operating at about 20 percent of their capacity due to the coronavirus,”

Zac said. “And we have enjoyed having these relationships that have
allowed us to move 30,000 pounds of tomaroes in a week’s time. But, if

they're operating at 20 percent, we had ro ger creative to figure out what
we were going to do to sell our tomaroes.”

That is when an earlier discussion between the two abour selling
directly to the consumer became more than just ralk.

“There’s no doubt the onset of COVID-19 caused us to try something
new,” Taylor said. “We were shouldering along just fine from a profitability
standpoint. But I guess, maybe it’s a blessing in disguise, forcing us to get
out of our comfort zone, which is something we’re very accustomed
to doing.”

It could very well be because of Taylor and Zac’s ability to move away
from traditional comfort zones and think outside the box that this new
side of their farming business came about — and did so in a hurry.

“We decided that if we could get our produce to the customer, it would
be like bringing the produce aisle in the grocery store directly to them,
Taylor said. “Many people are worried about picking up germs from all
of that food right out in the open at the supermarket, so we figured there
would likely be a demand to bring the produce to them, bur it came about
quickly, and we quickly jumped on it. So far, it looks like we may be
fortunate enough for it to work out.”

That may be an understatement considering the kind of attention this
new venture has gained in a relatively short period of time.

“It’s been received, quite honestly, remarkably well, thus far,” Zac said.

“We're picking up, on average, about 100 subscription customers per week,
since we've started. I don’t know if we'll be able to maintain that, but you
can’t ask for much quicker growth than that.”
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The attention they are getting is coming
mostly from a very traditional grassroots way
of markerting; word-of-mouth and the good
old-fashioned information flyer.

The two have a longer-term goal of 2,000
subscribers, and at the rate they are going, that
expectation seems to be very realistic.

“I also believe that we can expand it to a
12-month long service, and ir'll be a way to
create a year-round cashflow on the farm,
which is typically non-existent,” Taylor said.

The produce business is as traditional ro the

Joneses as is the tobacco crop they grow, the it

|t -
Fresh tomatoes from Jones Brothers Farms

hay they produce, and the cattle they raise.
Couple that with their hemp business, Jones
Brothers Farm is a classic example of a new

kind of farming diversity, but they are hoping
the new to-your-door produce venture will
be the big winner for their farm in the years
to come.

“We have the opportunity to provide
consumers with price-competitive products.
We can put it on their doorsteps, and we
genuinely believe that it will taste better, and
be healthier. Best of all, they don't have to
leave their home to get it,” Taylor said. “I'm
more excited about it than anything we've

; : kY
done, and yes, I think it has the potential to . W,
Taylor Jones checks out the crops.

last long after the coronavirus is gone.”
Deliveries for the new door-to-

door service are set to begin July 1, and
more information can be found at

www.jonesbrothersfarm.com.

KFB Farming Footnote™:

Taylor Jones serves as the president of

the Gallatin County Farm Bureau taking r—

ge of attachments

the position this year. He is also District
6 Young Farmer Chair. While he admits

it is a rough time for farming operations
g 8
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Partners

In Ag

Dr. Nancy Cox, Dean of the University of Kentucky College of Agriculture,
Food, and Environment, recently joined Kentucky Farm Bureau News editor
Tim Thornberry for a discussion about efforts being made by the college as
the world continues to move forward through the COVID-19 pandemic

As we make our way through COVID-19, could you tell us a little bit of
how things are going there at the college?

Dean Cox: The college has certainly done a lot of adjustments
with the COVID-19 situation, with one of the biggest being figuring
out how to reach online for the rest of the semester. We had so many
teachers and faculty who worked over spring break to move their courses
online, and we think it has gone really well. In addition ro teaching, we
also had to think abour research and extension to support agriculture,
which meant thar planting season happened when the university was
working remortely. Bur those things still go on for agriculture. Foaling,
calving, breeding, and other agriculture activities didn’t stop because

of COVID-19.

I know extension is such a very important part of the college. How’s that
going for your agents out there in the county offices across the state?

Dean Cox: We always call our extension agents heroes, bur they really
stepped up in heroism over the COVID situation. Ir gers complicated
when you have an office in every county. You don’t just follow the
university guidelines; you also follow the local government guidelines.
We were able to stay open with a reduced staff so we could collect soil
samples, plant samples, and other things. Our staff members are so
creative. They also made projects thar parents could rake home for their
children ro work on. They reached our in so many ways. I think we have
new clients in extension because of this. We are also working more and
more with people who want to have a home garden, and who want
nutririon advice. We worked with emergency preparedness, and we've
done what we always do, and even so much berrer.

In the carly days of this pandemic, we heard about essential industries,
and of course, agriculture undoubtedly is and always has been one of
these. Do you find yourself spreading that message even more these days
than before?

Dean Cox: Yes, and you know, ir’s interesting because we are
experiencing a time thar most people in this narion have not seen in their
lives in going ro the store and not finding what they wanted on the shelf.
So, we think it’s a real kind of educational moment for our citizens about
where their food comes from and nor ro take it for granted. The other
piece of this COVID-19 experience is related to another aspecr of the
College of Ag in thar we believe in science. We had to ler the science tell
us, inform us on whar we do and how we function. Our students, despite
being off campus a lot, they've learned many things, including thar the
college is preparing them for whar food is and whar science is.

One of the things that has been helpful during this period are the
partnerships that we see with our universities and commodity groups.
How important are those partnerships, especially now?

Dean Cox: One of the grear pleasures of being a land grant college
of ag dean in Kenrucky is that our commodity groups and ag leadership
pulls rogether so well. And certainly, our partnership with your
organization, Kenrucky Farm Bureau, is longstanding and deep, and we
serve communities in lockstep together. If Kenrucky Farm Bureau is the

voice of agriculrure, I guess the college tries to be the unbiased source of
information for agriculrure, and we appreciate that relarionship so much.
Wearealso in lockstep with the Kenrucky Deparrment of Agriculrure. We
recently announced a partnership berween extension and the Deparrment
of Ag regarding a new emphasis on vicrory gardens and helping people be
able ro grow their own food. We appreciate that partnership, roo. We also
work daily with our commodity groups, corn and small grains, soybean,
forage and grassland, cartlemen, equine associations, poultry, and other
organizations, such as the Communiry Farm Alliance. The facr thar these
partnerships were already established and already strong makes us able
to move quickly in a pandemic environment, such as what we're in now.

We've always appreciated those partnerships. I know, having written
about them and worked with them for so many years, but it’s almost like
We appreciate it even more now. Maybe we’re noticing it more than ever
before. Has that been the same case for you?

Dean Cox: I think so. And you know;, you don't starr a relationship once
the emergency starts. If you don’t have a good one, you're not poised, bur
we have moved into the problem-solving phase related to COVID-19 in

a most fluid way. «

It certainly puts Kentucky and the ag folks in this state in a good position
because of the foundation we'd already set, don’t you think?

Dean Cox: Yes, and I can’tr overemphasize how grarifying it is ro work
in a state where all of the ag leadership works together.

As we move forward toward what we hope is some form of normalcy,
we've seen the challenges that we face in agriculture, and I've always been
the person to believe that with challenges come opportunities. What do
you see ahead of us as we move forward past this time?

Dean Cox: The cornavirus will not listen to us at all, so we have ro
build in resilience and flexibiliry as we go forward, and we say thar ar UK
all the rime. We can plan all we want, but the virus sort of controls us, it
seems. Bur I do think a few things have come our of ir, such as people
being more willing to grow food ar home. The emphasis on local food
and locally produced food has been a boon ro the beef industry that
supports the local environment. We also hope that we’ll be in a position
in Kenrucky ro grow the dairy industry’s abiliry to support a local market
as well. And as I mentioned before, we have a heightened awareness abour
food and how important it is.

That’s ironic that you say that. I've been talking to several people over the
last couple of weeks about the attention that our local markets and direct
sales from the farm have gotten since this pandemic began. It has really
sparked an interest in people, and I know that our local markets certainly
hope that continues long afrer COVID-19 is gone.

Dean Cox: I truly hope it does. And I think the Kentucky Agriculrural
Development Board in the Governor’s Office on Ag Policy, another
crucial and pivotal partership, is taking an opportunity to move and
secure a future for locally produced food.
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Student Organizations Going Virtual, for Now

Summer events are still happening thanks to technology and persistence

eachers and students alike had their fair share of challenges
finishing the school year remotely via computer screens and
prepared lessons sent home to those with connectivity issues.

But overcoming challenges is something in which teachers have
become experts. And while the school year came to a close, learning
opportunities and events continue for many of those young people
involved in student organizations.

The summer months usually include many state conferences, training
events, and officer elections for the thousands of Kentucky students who
are members of a variety of organizations, including FFA, 4-H, and
Family, Carcer and Community Leaders of America (FCCLA).

Matt Chaliff, executive secretary of Kentucky FFA and an agriculture
education consultant with the Kentucky Department of Education said,
while a virtual state conference is being held along with online general
sessions and leadership opportunities, there is disappointment that so
many of the usual summertime activities, including camps, won't happen
this year.

¢¢

to help and share ideas and figure out what

I think people have all been very willing

can we do to make this a good experience for

students.”

- Matt Chaliff

“For the officers, there is probably disappointment in terms of, they
don’t gert to be together,” he said. “There is something special about that
experience of seeing everybody again, being around people, and right now
everybody is craving contact with human beings. But they have been
positive in realizing that we're doing the best we can, given the situation.”

Chaliff added that many people have come together to help with
ideas of how to make as many of the conference-related activities happen,
but it’s still not the same.

‘I think people have all been very willing to help and share ideas and
figure out what can we do to make this a good experience for students,”
he said. “I've been encouraged by FFA members’ response to this. Our
officers have come to the table with ideas on how to engage FEA members
during this time. While FFA members are disappointed in not getting to
be together, I think everyone understands the situation and is working to
make the best of it.”

Extension Specialist for Kentucky 4-H Youth Development Rachel
Noble said agents and specialists across the state worked to adapt
programming, which will reach new audiences as well as meet the needs
of traditional audiences.

“This has been a really interesting time for us,” she said. “A lot of things
have been canceled, but we've really reinvented 4-H programming in
some ways, and that has been kind of cool.”

The annual 4-H Emerald Gala, the state 4-H Foundation’s premier
fundraising and recognition event, fell victim as an in-person event, but
virtually, Noble said it also provided opportunities.

‘I think we were able to really capitalize on reaching as many people

as possible through (digital platforms and streaming services,)” she said.
“Some people who may not have gotten to attend the gala beforehand
were able to view it, and see what it’s all about, and hear from people
abourt where the funds go, and the programming that we're able to do
with sponsor funding.”

Many of the annual events thar take place this time of year for 4-H
will still move forward in a virtual way, and that seems to be the message
from the student organizations, as a whole. They may be doing things
virtually, but moving forward, just the same.

Reeca Carver, Kentucky FCCLA state adviser, said the nartional
organization is celebrating its 75th anniversary this year, and while it's
being done in a different way than was planned, it is still a celebration.

“Despite the disruptions we've had due to the coronavirus, what we
do is still about the students, and this is a student-led organization,” she
said. “Of course, we had to cancel our state conference, which is the time
we always elect officers, hold our annual business meeting, and rake care
of duties as far as voting on dues or bylaw changes or anything like that.
All those things still need to be done. So, we are doing them virtually, as
best as we can.”

The National FCCLA Conference will also be held virtually,
something that could enable more students to attend.

‘It sounds very exciting, and I think that it’s kind of cool in the
fact that all our members have an opportunity to actually be at the
national conference because of it being virtual,” she said. “We'll just
keep looking forward to what we can do this year and prepare for
next year.”

If anyone can take lemons and make lemonade, it is educators and
state organization advisers. They have made this year unforgettable in
many ways and continue to seek opportunities in the midst of challenges.

“I think we're all figuring out, and there’s a lot of figuring out to do,
on how you use virtual platforms, but I think there’s some opportunities
to make opportunities,” Chaliff said. “But, there’s value to having human
beings in the same room, working together, and I think we all have to find
a balance of that when this is over.”
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DOWN THE

BACKROADS

By Tim Thornberry
We're a Huggin’ Bunch

o much of how we act as an adult comes from what we learned as
S a child. T realize that is not an earth-shattering statement, but stay
with me for a minute.

The things we experienced growing up often stay with us. For
instance, my dad was a big outdoorsman, and I have grown up loving the
outdoors just as much. My mom was a nurturer, always making sure us
kids were okay, showing how much she loved us.

In doing so, she provided daily hugs, which were the best in the
world. My dad was somewhar of a hugger, too, more of a side hugger,
though. You know, the kind of hug you get standing shoulder to shoulder.

My mom, however, gave the full-blown,
both arms around you, kind of hugs that would
last forever, or so it seemed.
that from her
dad, who would squeeze you till your eyes

She must have learned

bugged our.

I remember well my grandfather’s visits and
how I would look forward to those monster
hugs of his.

And it was because of all of this huggin’ I
got from my family that it passed on to me and
my suppose. I'd like to think I have much of the
same kind of love and kindness in my heart that
they possessed, as well.

Now, don't get me wrong. I don’t reach
out to hug everyone I see. Thar would just
be wrong, and besides, some people just
aren’t huggers.

But for my family and close friends, giving
and gerring those embraces is a way we show our
love for each other. It's comforting to me to geta
hug from someone I care abour.

However, this coronavirus has made us all
a lictle leery of getting that close to someone,
even members of our own family, and it’s almost
impossible to give a hug from six feet our.

We can'’t even shake hands! It’s an elbow
bump at best. 'm certainly not advocaring to
break the rules and practice unsafe actions. We
all need to get through this pandemic thing, and
if giving up hugs is part of it, so be it. I can knock

elbows with the best of them.

But in hearing from others who are also experiencing this hug
withdrawal kind of thing, I feel like there are many of us who long for the
day when we can all be together, unafraid to reach our and hug the ones
we love.

For now, I'm glad to use technology to visit with friends and family,
I'm willing to keep my distance when I see loved ones in person, and
I'm saving up a ton of hugs when the day comes that we can hug till our
heart’s content, as we travel down the backroads.

Post your FREE Classified
Ad at Farm2Ranch.com

30 - KENTUCKY FARM BUREAU NEWS

JUNE/JULY 2020



Farm Bureau members receive

50084

2020 FORD F-150

Don’t miss out on this offer.
Visit FordFarmBureauAdvantage.com today!

BRANDENBURG CORBIN
RAY'S FORD LEGACY FORD LINCOLN
270-422-4901 606-528-1904
www.raysford.com www.legacyfordky.com

CARROLLTON DANVILLE
EARL FLOYD FORD STUART POWELL FORD, INC.
502-732-6674 859-236-8917
www.earlfloydford.com www.stuartpowell.com

ELIZABETHTOWN
BOB SWOPE FORD, INC.
270-737-1000
www.bobswopeford.com

HARTFORD
MOORE FORD
270-298-4800
www.moorefordofky.com

Our valued partnership highlights
the great movement that we have
together, and how farming and
trucks have gone together for over
100 ye

FARM BUREAU"E\

ADVANTAGE

How We’re Driving Change.

LOUISVILLE OWENSBORO
TOWN AND COUNTRY FORD, = CHAMPION FORD LINCOLN,
LLC INC.
833-957-0286 270-663-0681
www.fordlouisville.com www.championowensboro.com

SHELBYVILLE
O'BRIEN FORD OF
SHELBYVILLE
502-633-4535
www.obrienford.com

MADISONVILLE
WATERMARK FORD OF
MADISONVILLE
270-821-4100
www.watermarkfordky.com

*Farm Bureau Bonus Cash is exclusively for active Farm Bureau members who are residents of the United States. This incentive is not available on Mustang Shelby GT350%, Mustang Shelby®
GT350R, Mustang Shelby® GT500%, Mustang BULLITT, Ford GT, F-150 Raptor, Bronco and Mustang Mach-E. This offer may not be used in conjunction with most other Ford Motor Company private
incentives or AXZD-Plans. Some customer and purchase eligibility restrictions apply. Must be a Farm Bureau member for 30 consecutive days prior to purchase and take new retail delivery from
an authorized Ford Dealer’s stock by 1/4/21. Visit FordFarmBureauAdvantage.com or see your authorized Ford Dealer for qualifications and complete details. Note to dealer: Claim in VINCENT

using #37408.
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GRASSROOTS INSURANCE EDUCATION ADVOCACY LEADERSHIP SERVICE

Moving agriculture forward,
no matter which way the wind blows.

From farm fields to the legisiative chambers of the state and nation, it takes

leadership at all levels to meet the challenges of Kentucky's agricultural communities.
Kentucky Farm Bureau will continue to support that leadership — as an advocate, a
service provider and an organization — by giving leaders the tools, encouragement
and voice they need to succeed in an ever-changing world. Why Farm Bureau?

Because effective leadership makes life better for all Kentuckians.

KENTUCKY FARM BUREAU

EST. 1919




