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armers rarely receive the astounding
amount of positive attention generated by that Super Bowl commercial
featuring Paul Harvey’s “So God Made A
Farmer” narrative. Outside of personal perils
such as crop-killing weather catastrophes or a
crippling farm economy, farmers are largely
overlooked. You just don’t hear much about
them. But that’s okay with them; they’re too
busy farming to worry about public relations.
Agriculture organizations like Farm Bureau, however, are very concerned about public perceptions of farmers and the agriculture industry
as a whole. Our farmer members expect us to represent them effectively
in the public relations world, as well as in the public policy arena. March
brings the annual observation of “National Agriculture Week,” an occasion in which farm groups make a special effort to tell consumers about
how the industry contributes to our quality of life.
While Paul Harvey’s popular tribute justifiably extols the many virtues of farmers, we also can point to the many outstanding achievements
stemming from their work producing our food and fiber. As Secretary of
Agriculture Tom Vilsack pointed out recently in his remarks at the
American Farm Bureau’s annual meeting, the productivity gains of U.S.
farmers over the past few decades are rivaled only by the high-tech
industry. And agriculture does much more to strengthen our nation,
including providing a robust export situation which reduces our nation’s
trade deficit.
But perhaps the most important point is that because of our remarkable agriculture industry, citizens spend a smaller percentage of their
income on food than those from any industrialized nation. This means our
farmers are, in effect, providing us with a bonus we can spend on other
things, thereby creating more jobs and more economic activity.
Paul Harvey greatly respected farmers for what they do. He, in fact,
owned a farm in Missouri and was a Farm Bureau member and a regular
spokesperson for several farm commodity groups and agribusinesses.
He was an incredibly effective ambassador for farmers. We could use
more like him.
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Strategic plan for

Kentucky ag is released

T

he Kentucky Agricultural
Council (KAC) unveiled its fiveyear strategic plan for agriculture at a ceremony in the Capitol Rotunda
that included Governor Steve Beshear,
Agriculture Commissioner James Comer
and the chairmen of the House and Senate
Ag Committees. KFB Executive Vice
President David S. Beck, who is on the KAC
Board of Directors, was among a sizeable
group of state agricultural officials on hand
to see the plan presented to the state government leaders.
Governor Beshear praised the plan and

the KAC, commending the once-stagnant
organization for a revitalization that has
enabled it to “reclaim the mantle for agricultural planning.”
“This strategic plan is not just about
improving our farms and helping our
farmers; it’s about strengthening their
place in our communities, improving quality of life and economic vitality across
Kentucky,” Governor Beshear said in a
news release. “This plan for Kentucky’s
agriculture community is a strong and
thoughtful document that, when implemented, will help secure a bright future for

The strategic plan includes seven core strategies
with recommended actions to drive Kentucky’s
progress. They are:
Next Generation Farming
Make farming attractive and accessible
to the next generation of both fulltime and part-time aspirants, including those from diverse, non-traditional
groups including retirees, women,
minorities and urban dwellers.
New Markets Identification
& Development
Increase on-farm incomes and
strengthen economic vitality of rural
areas through continuous identification and development of new market
opportunities.
Regional Agricultural
& Rural Community
Development
Encourage region-specific agricultural
development projects and initiatives
through funding from the Agricultural
Development Board.
Agricultural Education
Promote, advocate for and expand the
number of schools offering Agricultural
Education programs by linking the
contribution of Agricultural Education
to “Unbridled Learning” College &
Career Readiness For All, Kentucky’s
new accountability model.
4

Consumer
Education & Outreach
Engage with Kentucky consumers to
increase their trust in the state’s
Agricultural producers & products.
Build consumer appreciation of the
benefits of agriculture economically
to the state as a whole and at the
individual county level, and in terms
of its role in ensuring the sustainability of Kentucky’s culture and a rural
lifestyle.
Government Policies,
Initiatives & Programs
Develop policies and funding streams
designed to support the overall
health (economic & environmental)
of farms in Kentucky, as well as lead
to increased net farm income.
Ensure that all Kentucky Agricultural
Development Fund (KADF) proceeds
are invested with a purpose of
improving the net farm income.
Policy-Maker
Education & Outreach
Ensure all legislators and policy-makers at local, state and national levels
understand the economic and community impact of Kentucky’s agricultural sector — “an implementation
plan for the Strategic Plan.”

our farm families.”
KAC established a task force on the future
of agriculture with representatives from its
80-plus member organizations. The group
had three co-chairs: Keith Rogers, 4-H
Foundation; Todd Clark, Council for Burley
Tobacco; and Sharon Furches, Kentucky
Women in Agriculture. Clark is immediate
past president of Fayette County FB, Mrs.
Furches is the current president of Calloway
County FB and Rogers is a former president
of Hardin County FB.
For more than a year, KAC’s task force
met and held public forums to gather input
from across the Commonwealth to guide
the strategic plan. The 2013-2018 strategic
plan is a follow-up to the 2007-2012 plan,
which was presented to Governor. Beshear
early in his first term. Many of the action
items from the earlier plan have been
accomplished.
Governor Beshear said the initial plan
“told me that agriculture was reacting to
change and, in fact, embracing that change.
Over the past five years we’ve seen what we
can do. Now it’s time to roll up our sleeves
and get to work again.”
Comer said he was especially encouraged
by the plan’s recommendations for supporting new and young farmers and enhancing
ag education.
“It’s so important that we focus on the
future and the next generation,” Comer
said. “There are so many opportunities for
farmers in Kentucky. I look forward to
working on our (KDA’s) part of the plan.”
Senate Agriculture Committee Chairman
Paul Hornback concurred about the opportunities, crediting the Ag Development fund
with fueling significant progress.“It’s amazing
where we’ve come in the past 10 years,” said
Hornback, a Shelby County farmer who
served on KFB’s Board of Directors for many
years. The progress, he added, proves that
“farmers are willing to adapt.”
House Agriculture Committee Chairman
Tom McKee said he could be counted on to
support the plan.
He too cited the advances stemming
from the ag development fund’s establishment in 2001.
“I know what we can do” when plans and
resources are in place, he said.
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organization of farm families and their
allies dedicated to serving as the voice

ince January 1 of this year, it has
been my privilege to become
associated with the Kentucky
State Fair Board and its stakeholders. This is
a wonderful opportunity, and I have never
felt more welcomed than here in Kentucky. I
grew up in western Oklahoma and have farm
and agricultural roots. I was in both the 4-H
and FFA programs there. This state reminds
me a lot of that time and place, and I am
happy to be here and to now call Kentucky
home.
I am fortunate to have worked in several facilities over the past 30
years. My experience includes Convention Centers, Arenas, Theatres,
Stadiums and Conference Centers. I have had the opportunity to work
with the Olympics and have owned my own business. My experience and
skills have prepared me for this opportunity with the Kentucky State Fair
Board. I look forward to working with Kentucky Farm Bureau and the
Commonwealth’s agriculture community through the board.
My focus for the Kentucky State Fair Board is to further our purpose of advancing Kentucky’s convention and tourism industry, and the
agriculture industry, while honoring the heritage of our agricultural
roots. Included in our purpose is the promise is to deliver world class
service to our clients and their attendees by living our core values of
integrity, service, courage and accountability. Kentucky Farm Bureau is
an integral part of helping us fulfill our purpose. Whether it is helping
to attract and maintain business such as the National FFA Convention
and the Kentucky Farm Bureau Beef Expo, or growing the National
Farm Machinery Show, the Kentucky State Fair and the North American
International Livestock Expo, we look to you, your involvement and
your leadership as we strive to serve our agriculture community and
our Commonwealth.

rip rippetoe
President and CEO
K e n t u ck y S t a t e F a i r B o a r d

of agriculture by identifying problems,
developing solutions and taking actions
which will improve net farm income,
achieve better economic opportunities
and enhance the quality of life for all.
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Presidents Conference

G

etting members to utilize the
member benefits available to
them has been a continual concern of KFB leaders over the years. Despite
KFB’s promotional efforts, many members
apparently aren’t aware of the various discounts available to them on products and
services.
“It’s the best-kept secret in Farm Bureau,”
lamented KFB Director Kim McCoy of
Cumberland County during a presentation at the annual Presidents and Vice
Presidents Conference last month.
McCoy, who is Vice Chairman of KFB’s
Member Benefits Advisory Committee,
was part of a panel discussion to encourage county Farm Bureaus to offer localized
member benefits programs. He was joined
by Mercer County Agency Manager Leon
Mayo, whose county has a program with
28 options for its members; and Fayette
County FB Executive Director Carrie
Johnson, whose county actively promotes
the KFB program and intends to start one
of its own.
McCoy expressed frustration about the
situation.
“We have an excellent program with 34
benefits; using them can easily pay for your
(annual) membership dues,” he said. “But if
you poll our associate members, most don’t
know much about the benefits.”
Noting his past service as both a
President and Vice President of
Cumberland County FB, McCoy urged the
county leaders to appoint active member
benefits committees and to encourage the
county office personnel to “talk up” the
benefits.
“Nothing beats personal testimonies,” he
said. “Get out there in the counties and
talk about the member benefits. Ask yourself what you can do to boost the program.
It’s a valuable resource for everyone.”
Cumberland County, he said, has put
member benefits “on the top burner” and
plans to develop a local program.
Both he and Mayo pointed out that a
vibrant member benefits program could
6

prompt a member to retain membership stories about his days as a walk-on basketball
even if switching insurance.
player at Wake Forest University. He has
Mercer County’s program “is a win-win” written a popular book titled “Walk-On”
for all parties, Mayo said.
which is available to county Farm Bureaus in
Mayo, who has been a KFB agent for 29 bulk at a discount rate. For information go to
years, agreed about word-of-mouth adver- www.teammatesmatter.com.
tising.
KFB President Mark Haney addressed
“In our office it’s all about promotion,” the group at breakfast on the closing day.
he told the county leaders. “You’ve got to He encouraged the county leaders to stay
sell your staff on why
you are doing it, why
it’s important, why it
helps you.”
He said several
more Mercer County
businesses want to
be included in their
program.
“They know it’s a
plus for them to be
associated with Farm
Bureau. They get
some great advertising.”
Ms. Johnson said
it’s important to have
support from the
County Farm Bureau leaders listen to a presentation at the annual conference.
insurance office personnel. “It’s good to get
the course in assuring that the organizathe agency managers and the CSRs to talk tion is driven at the grassroots level by
about it on the phone” calls from mem- policy development and activism.
bers, she said, adding that she often is
“So many other organization are sucquestioned about the membership fee. cessful, but they can’t say they are grass“They ask, ‘what do I get for this?” she roots -- they build their policies at the top
said.
and move them down the chain,” Haney
The two-day conference also featured said. “We can never do that – we’d lose our
sessions on tax issues, communications effectiveness.”
resources, policy issues and farm vehicle
After providing overviews of several pressregulations. It kicked off with motivational ing issues (farm labor, farm bill, etc.), Haney
speaker J. Alan Williams, who stressed the assured the local leaders that KFB managevalue of teamwork, humility and being ment would never lose sight of the needs of
selfless while working in a team environ- county Farm Bureaus.
ment. “Individualism is a problem with
“We realize the importance of the decibeing a good teammate,” he said. Later, he sions we make (at the state level) and how
referenced a quote from Hall-of-Fame bas- they can affect everyone in the Farm
ketball coach John Wooden: “Isn’t it amaz- Bureau chain,” he said. “Believe me, we
ing what people can accomplish when no realize this is not a game; that this is serione wants to get the credit?”
ous business and many people can be
Williams made his points with several impacted by our decisions.”
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New incentives program

ABOVE: KFB Member Benefits Director Dwight Greenwell presided over a session with a panel consisting of (from left) Mercer
County Agency Manager Leon Mayo, KFB Director Kim McCoy
and Fayette County FB Executive Director Carrie Johnson.
middle: Motivational speaker J. Alan Williams stressed the
importance of teamwork and unselfishness.
Bottom: Kentucky State Police Public Affairs Officer DeWayne S. Koch spoke about vehicle enforcement.

KFB President Mark Haney and KFB Insurance Company Executive Vice
President Brad Smith announced a new program to reward agencies and
county Farm Bureaus based on profitability.
The “County Insurance Services Program” is now in effect to provide new
incentives for agency performance, with the first payments to come in the first
quarter of 2014. Agencies can qualify for a payment based on profitability on
auto, other property or a combination of the two. In turn, the County Farm
Bureau receives a payment equal to 50 percent of what the agency earned. In
counties with multiple agencies, each agency is eligible and can have its payment apply to the county Farm Bureau.
The payment rate is based on a complex formula, but could amount to tens
of thousands of dollars, with a maximum statewide payoff of as high as $5.6
million. For example, the total payout in 2010 would have been $2.1 million
and in 2012 would have been $1.2 million, Smith said.
The KFB officials told the county leaders that a transition “bridge” would be
in effect for 2013-14. Counties will be eligible for the higher amount between
the new program’s payment or $1 per each member, based on 2011 membership. To kick off the program, counties have received 2012 “bridge” payments
based on the 2011 numbers.
Haney explained that the intent of the “County Insurance Services Program”
is to “align agency managers and agents to share in the profitability” as well as
to encourage membership growth. The program was developed due to concerns
about maintaining adequate resources at the county level.
“We never want to stop spending money on the county programs,” Haney
explained. “We want you to continue to send people to the young farmer conferences, to the women’s conferences, to the Congressional tour and so on. We
want you to put this money to work with your county Farm Bureau.”
7

TOP: Motivational speaker Jon Petz (right) pulled some magic with Neil Owens of Lincoln County, taking a $100 bill from Owens and somehow inserting it into
the core of a lemon that he sliced in front of the audience. LEFT: Total attendance at the annual conference was just under 400.

M

RIGHT: Young Farmer Committee Chairman Jason McGlone of Carter County presided over the winter conference.

otivational speaker Jon Petz
has an especially illustrative
way to urge his audiences to
seize opportunities in life.
Waving a 20-dollar bill at a
sizeable group at KFB’s Young Farmer
Leadership Conference last month, Petz
asked: “Who wants $20?” Dozens of
hands were raised in response. “Come and
get it,” said Petz. After a few seconds of
silence, a young man responded “I got it”
and came forward to fetch the $20.
The point, Petz explained to the rest of
the group, is “you said you wanted it but
you didn’t do anything about it when you
could have. You didn’t go for it.”
That exercise was part of a thoughtprovoking and very entertaining presenta8

tion by Petz, a Columbus-Ohio based
professional speaker who has become a
regular at Farm Bureau events. During a
luncheon on the closing day of the twoday conference, he spoke about having
pride and passion in one’s work, and considering new ways of thinking to get the
job done. To illustrate the latter objective,
he had the group do a verbal exercise
enabling them to more quickly memorize
the alphabet in reverse order. That was
done by getting them to say “ZY” was an
“X” Warrior who asked his wife “VUTS R
Q PON” for? She said a “MLK JIHG” to
“FED” the C(ute) B(aby ) A (lligator).”
A young lady cited the reverse alphabet
after only 10 minutes of the exercise. She
drew loud applause.

As always, the conference had plenty to
offer. A variety of workshops included one
in which the children could conduct a
variety of science-based activities. The
families also had opportunities to tour the
Louisville Science Center, go ice skating or
attend the Advance Auto Parts Monster
Jam truck show.
Workshop topics included crop insurance, farm safety, grain and cattle markets,
social media, business development and
strategic planning, financial management
and state farm vehicle regulations.
UK Extension Farm Management specialist Dr. Steve Isaacs noted that several of
his former students were on hand for his
workshop on developing a strategic management plan. One of those was Misty
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TOP: The children’s workshop was abuzz with activity. LEFT: Megan Buckman of Marion County mixes a solution for a science activity at the children’s workshop.
RIGHT: Steve Meredith, a long-time farm leader and former National FFA President out of Hardin County, provided an overview of the farm-to-school program in
Jefferson County. He urged the young farmers to “look for an opportunity to be an advocate for agricultural education.”

Bivens, who with husband Ryan won the
AFBF’s prestigious Achievement Award
for young farmers.
Dr. Isaacs stressed the importance of
developing a mission statement for farm
operations. Setting goals and establishing
tactics to help reach those goals is crucial,
he said.
He went on to outline what he described
as “ten traits for top managers.” They are as
follows: (1) Set goals based on a clearly
defined mission. (2) Know costs of production. (3) Have access, assess and use
information. (4) Develop good people
skills through communication, leadership
and empowerment. (5) Be innovative and
adapt to change. (6) Be dissatisfied with
the status quo. (7) Organize, focus and

prioritize. (8) View the future aggressively.
(9) Be willing to access and take risks. (10)
Take time to recharge.
UK Ag Economist Dr. Lee Meyer opened
the strategic management program with a
presentation on the “Kentucky Farm Start”
program for beginning farmers. The multistep program involves a mix of classroom,
field days, demonstrations and networking
emphasizing such topics as farm planning,
enterprise selection, soils and nutrient
management, crop and animal management, recordkeeping and estate planning,
Meyer explained.
UK ag econ colleagues Kenny Burdine
and Cory Walters handled the workshop
on grain and cattle markets while Dr.
Jennifer Hunter conducted a session on

financial management.
KFB President Mark Haney spoke at the
closing day luncheon. He noted the many
achievements of the young farmers in the
organization’s program, including having
the national Achievement Award winner
three times in the past seven years. “Young
farmers are making a good mark for
Kentucky,” he said. “You keep us focused
on the work we need to be doing.”
Haney assured the group that KFB
would maintain its commitment to issues
vital to their futures, such as preserving
the crop insurance program, strengthening the infrastructure for agriculture and
agricultural research.
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Meaty
KF B’ s F r i t z Gie s e cke speaks to Lo u is v ille Ag Club

K

FB Second Vice President J.
Fritz Giesecke spoke to the
Louisville Agricultural Club
last month about another organization
that’s near and dear to him – a trade group
responsible for promoting U.S. beef.
The Hart County cattleman not only
serves on KFB’s Executive Committee but
also holds that position with the United
States Meat Export Federation (USMEF), a
Denver-based non-profit trade organization that pursues export markets for domestic beef, pork, lamb and veal. USMEF is not
as well known as organizations like the
National Cattlemen’s Association or
National Pork Council, and yet it boasts a
$40 million annual budget with 16 foreign
offices monitoring some 80 markets. And it
has a list of accomplishments that would
seem to warrant those numbers.

Fritz Giesecke speaks to members of
the Louisville Ag Club.

KFB National Affairs Director L. Joe Cain
introduced Fritz Giesecke.
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Giesecke, who has been on the KFB
Board of Directors since 1990, represents
all of the state Farm Bureau organizations
on the USMEF board. He was selected for
the board in 2009 and promoted to its
Executive Committee in 2011.
The KFB leader gave a presentation on
USMEF during the monthly meeting of
the Louisville Ag Club, which was formed
60 years ago to bring together ag interests
in the Metro Louisville area. The group
currently has 150 members. KFB Director
of Market Information Ed McQueen is the
group’s current president and KFB National
Affairs Director L. Joe Cain is Vice
President.
The club holds most of its meetings at
KFB’s state office.
Giesecke noted that the most recent
USDA reports indicated that 12 percent of
U.S. beef and 26 percent of pork go to
export markets. Pork exports were a record
in 2011, with Mexico, Japan, China, Canada
and South Korea as the top markets. Beef
exports fell in volume but rose in value due
to the high grain costs. Top markets are
Canada, the Middle East, Mexico, Japan
and South Korea, Giesecke said.
The best news for cattle producers, said
Giesecke, is that Japan has relaxed its
restrictions on American beef. That is
expected to bring a huge increase in business. USMEF is forecasting $1.5 billion in
beef exports to Japan this year, a 45 percent increase from last year, he said.
The bottom line is that “the world wants
our meats because of the quality. They
especially want grain-fed beef,” said
Giesecke.
USMEF was started in 1976 with a
$165,000 budget and now is working with
over $40 million stemming from the USDA,
export companies and part of the checkoffs
on beef, pork, corn and soybeans. The commitment from corn and soybean growers
comes because much of those crops are
utilized to feed cattle and hog and therefore
producers realize it’s in their best interest to
boost the trade for red meats, Giesecke told
the Ag Club members.

Our advertisers at the

National Farm Machinery Show
KFB News appreciates its loyal advertisers
whose support enables us to communicate to
our members through this publication. We
visited the National Farm Machinery Show
exhibits of several of our regular advertisers
to express our thanks. This photo montage is
a salute to those clients.

Beck’s Hybrids is the leading advertiser in KFB News. Working its exhibit were (from left) Josh Powell of Todd County,
Kurt Karch of Evansville, Keith O’Haver of Salem, Ind., Adam

beck’s hybrids

Vermeer
12

Schmitt of Evansville and Steve Gauck of Greensburg, Ind.

John Deere
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Case IH

GM

Farm Credit-Mid America

Kinze

Kubota

New Holland
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MSU’s “Racer Academy” enhances ag education

T

he Hutson School of Agriculture
at Murray State University has
extended its footprint well
beyond its region with a program to enhance agricultural
education while putting students on a fast
track to a college degree.
The Racer Academy for Agriculture
(RAA) offers agriculture classes to high
school students for credit hours at both
their school and MSU. Initiated in 2010 as
an “agriculture bridge” pilot program,
RAA has utilized a federal grant to expand
statewide, involving around 250 students
from 35 schools. It’s a source of great pride
and valuable exposure for an Ag School
that has made significant strides over the
years.
“We’ve had great success with this program,” says Dr. Tony Brannon, Director of
the Hutson School. “This increases the
knowledge of agriculture for everyone
involved. But there’s also a significant economic element. The students pay a discount rate for these credit hours; it can
save them thousands plus accelerate their
college credits so they graduate quicker
and therefore with less cost.”
Brannon calls MSU Junior Alesha James
“the poster child” for RAA. She explained
why.
“They began the program when I was a
freshman (at Calloway County High); I
heard about it and was one of the first ones
to ask my teacher about it,” she recalled.
Already involved with FFA and interested in a career in agriculture, Ms. James
took all of the available RAA classes during high school. Coupled with another
program, she accumulated 29 college
credit hours, enabling her to begin at MSA
as a sophomore in the fall of 2011. The
Agriculture Business major is on track to
graduate next year.
Coming from a local high school, Ms.
James took advantage of the opportunity
to take some of the RAA classes on campus. She is now one of the Hutson School’s
“Ag Ambassadors” who promote the
school and agriculture in general.
Sophomore Angela Survant took the
“Contemporary Issues” course during her
senior year at Caldwell County High
School.
14

“I feel like the experienced really helped
me prepare for college,” she said. “I learned
how to study for college and how to write
papers, which is very important. A lot of my
classmates were overwhelmed by writing
projects; but I wasn’t. I also became a lot
more literate about agriculture. I had no
idea there were so many issues. Now I feel I
can act as an advocate.”
Ms. Survant is majoring in Ag Education
with a career goal to teach agriculture at
the high school level.
Last year, USDA’s National Institute of

I-Pad and a stipend. They must meet requirements, including a Masters Degree.
For dual credit, the local secondary agriculture teacher teaches the course within
the regular school day. Minimum requirement is 40 hours of classroom instruction.
Courses are also web supported by MSU.
The cost to students is a mere $100 for a
class offering three hours of credit. Dr.
Brannon notes the significant of the low rate.
“This is as much an economic initiative
as anything,” he said. “Students can get 11
hours for as little as $400. That’s a great

Angela Survant (left)
and Alesha James took
advantage of the Racer
Academy to gain college credits with agriculture classes.

Food and Agriculture awarded the Hutson
School a grant in the amount of $136,138 to
expand RAA by developing new courses
and increasing the number of secondary
school partners. The funds also go toward
improving the instructional procedure and
gathering data for evaluation and analysis.
Besides the ag issues course, RAA also
offers classes in Introductory Animal
Science, Field Applications in Agriculture
and Introduction to Agriculture Education.
Two more are in the works for next year:
Introduction to Veterinary Science and
Introduction to Agribusiness Economics.
The curriculum was developed by consulting with high school ag teachers. The course
instructors within the USDA grant receive an

economic incentive. And although we
want them to come to Murray, the credits
are transferrable to other Kentucky public
universities.”
RAA has progressed at a good pace after
beginning with 12 schools and 100 students. This year’s list of participating
schools spans much of the state, stretching
from Paducah (Lone Oak and Heath) to
Northern Kentucky (Walton Verona) to
Central Kentucky (Clark County, Madison
Southern, Franklin County, etc) to Metro
Louisville (Bullitt Central, Spencer County,
Shelby County) to Southern Kentucky
(Barren and Green Counties).
Another plus, says Dr. Brannon, is the
increased state exposure for MSU.
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If we can do this correctly, we will transform the future for our region’s farmers –
the real heroes of the local food economy
– and their families.”
The survey involved 421 consumers, 75
commercial buyers and 35 lengthy interviews and focus groups with consumers,
farmers and commercial buyers. About 70
percent of the consumers said they purchased local foods; almost all of them said
they perceive local food to be more flavorful and of generally better quality compared to foods from other areas. The con-

sumers reported strong interest in local
fruits and vegetables. Demand was fairly
consistent across all income levels and
ages, the report said.
In 2011 Louisville residents spent $2 billion on food, approximately $1.2 billion on
food-at-home and $800 million awayfrom-home, according to the report.
KFB has several policy positions relative
to the promotion and development of
local foods. It has a certified roadside farm
markets program involving over 100 markets throughout the state.

EXCLUSIVE FARM BUREAU MEMBER REBATES
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FOR
ON A NEW FARMALL® 75C TRACTOR

Getting the job done means working the whole day, every day. And it means having
equipment that works as hard as you do. The new Farmall® C tractors from Case IH
are more than ready to do their part – built to deliver the power and performance you
need, reliably and cost-effectively. Here’s a new generation of Case IH utility tractors
that’s as ready as you are for a hard day’s work.

SEE US TODAY! OFFER ENDS MARCH 31, 2013.
ELIZABETHTOWN
JACOBI SALES INC.
800-730-2655
jacobisales.com

GLASGOW
J & J SALES INC.
800-669-5480
jandjsalesinc.com
270-651-5480

MURRAY
MCKEEL
EQUIPMENT CO.
800-852-9736
www.mckeelequipment.com

OWENSBORO
H&R
AGRI-POWER
800-264-1504
www.hragripower.
com

SHELBYVILLE
JACOBI SALES INC.
SHELBYVILLE
800-730-2684
jacobisales.com

* For commercial use only. Customer participation subject to credit qualification and approval by CNH Capital America LLC. See your Case IH dealer

for details and eligibility requirements. Down payment may be required. Offer good through March 31, 2013. Not all customers or applicants
may qualify for this rate or term. CNH Capital America LLC standard terms and conditions will apply. This transaction will be unconditionally
interest free. Taxes, freight, set-up, delivery, additional options or attachments not included in suggested retail price. Offer subject to change or
cancellation without notice.

** Offer available through 2/28/15. Available on Farmall® 75C Tractors. This offer may be combined with other offers, but is not valid on prior

purchases. A valid Farm Bureau® Membership Certificate is required, which may be obtained at fbverify.com/case. See your Case IH dealer for
details and eligibility requirements. Not available in all states. Offer subject to change or cancellation without notice.
CNH Capital and Case IH are registered trademarks of CNH America LLC. www.caseih.com
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a

survey of consumers
and commercial food
buyers in Louisville
indicates a huge
opportunity
for
Kentucky farmers to secure markets for
fresh produce and other food products
from their farms.
Seed Capital Kentucky, a non-profit
organization working to develop a
regional food economy, partnered with
the Louisville Metro Government’s
Department of Economic Group in commissioning a study of local food demand.
The survey by a New York-based food and
agriculture consulting firm concluded that
Louisville residents and commercial buyers already are purchasing about $310 million worth of local food products annually,
but are interested in spending an additional $300 million.
The report’s Executive Summary says:
“Much work remains to be done to satisfy
Louisville’s appetite for local food.
Consumers across the demographic spectrum want more local, fresh, prepared and
processed food, at lower prices, and they
want to buy that food where they already
shop. Commercial buyers recognize that
buying and selling more local food will
require additional infrastructure and support, the kind of capital improvements
that may require public and private dollars, but are keen to grow their local food
purchases.”
Louisville Metro Government has initiated a “farm-to-table” project to create
links between urban consumers and rural
producers. The project has received funding from the Kentucky Agricultural
Development Board and has the enthusiastic support of Louisville Mayor Greg
Fischer. The metro area has several highly
successful farmers’ markets, a company
handling distribution plus various other
retail outlets for fresh farm products.
Stephen Reily, the founder of Seed
Capital, wrote in the Courier-Journal that
“farmers can’t meet the explosive demand
for local food overnight, and we will have
to help them build their supply (through
technical assistance, capital and a distribution infrastructure) to meet that demand.

{

Louisville survey affirms opportunities
for farmers to cash in on local foods craze

*
AT OVER 1,500 HOTELS
• Register before your ﬁrst stay at ChoiceHotels.com to earn unlimited free nights
• Book at ChoiceHotels.com or 800.4CHOICE and after your second qualifying stay with arrival between February 28
and May 15, 2013 you’ll receive enough Choice Privileges® points to redeem for a FREE night at over 1,500 hotels;
corporate travelers can book through a travel agent or corporate booking system
• Elite Diamond and Elite Platinum members can book directly with a hotel; however, if they book through
ChoiceHotels.com these members will receive 100 additional Choice Privileges points with every qualifying stay

Access Kentucky preferred rates by using your NEW Special Rate ID 00209600.**

ChoiceHotels.com
*Free night is based on an 8,000 point Choice Privileges reward night level. Members must register at ChoiceHotels.com before arrival and book their stays at ChoiceHotels.com or 800.4CHOICE at qualifying rates. Members may also book through a
travel agent or corporate online booking system. Choice Privileges member number must be provided upon check-in. After a second qualifying stay with arrival between 2/28/13 and 5/15/13, you will be awarded a minimum of 5,000 and maximum of
8,000 points, depending on how many points were earned from your two (2) separate qualiﬁed stays. These bonus points will allow redemption for a free night at the 8,000 reward night level at over 1,500 hotels. A free night at most Choice Privileges
locations requires more than 8,000 points. Choice Privileges Diamond and Platinum members who register and book through ChoiceHotels.com will receive an additional 100 Choice Privileges bonus points with every qualiﬁed stay during the
promotional period. For Comfort Inn®, Comfort Suites®, Quality®, Sleep Inn®, Clarion®, Cambria Suites® or Ascend Hotel Collection® hotels, a trip is deﬁned as a stay that is any number of consecutive nights at one hotel regardless of check-ins or checkouts. For Econo Lodge®, Rodeway Inn®, Suburban Extended Stay Hotel®, or MainStay Suites® hotels, a trip is deﬁned as a stay that is two (2) or more consecutive nights at one hotel regardless of check-ins or check-outs. Allow 72 hours from check-out for
points to post. You must maintain an address in the U.S. (including U.S. territories) or Canada to be eligible for this promotion. For Choice Privileges program details, eligible rates, eligible countries and point redemption rules, visit choiceprivileges.com.
**Rate subject to availability at participating hotels and cannot be combined with any other discount.
© 2013 Choice Hotels International, Inc. All rights reserved. 13-112/02/13
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entucky is home to 242,400
horses and the total value of
the state’s equine and equinerelated assets is estimated at
$23.4 billion, according to the
2012 Kentucky Equine Survey.
The comprehensive statewide survey of all breeds of
horses, ponies, donkeys and mules was the first such
study since 1977. Conducted between June and
October 2012 by the Kentucky field office of the
National Agricultural Statistics Service, with support
and assistance by the University of Kentucky College
of Agriculture and the Kentucky Horse Council, the
survey’s results identified 35,000 equine operations
and 1.1 million acres devoted to equine use. The
results are a snapshot of the 2011 calendar year.
Phase 1 of the study was a statewide survey of
equine operations that included an inventory of all
breeds of equine, including horses, ponies, donkeys
and mules. It included a look at sales, income, expenses and assets of those operations. County-level results
from Phase 1 are expected soon. Phase 2 of the project
will entail an economic impact analysis of Kentucky’s
equine industry. Phase 2 information will be available
mid-2013.
With regard to the inventory of Kentucky’s equine
operations, the study determined that 56 percent are
farms or ranches and 30 percent are for personal use,
while three percent are boarding, training or riding
facilities. Breeding operations accounted for two percent.
The vast majority of horses inventoried were light
horses (216,300), followed by donkeys and mules
(14,000), ponies (7,000) and draft horses (5,100).
Thoroughbreds are the most prevalent breed in the
state (54,000), followed by Quarter Horses (42,000),
Tennessee Walking Horses (36,000), Saddlebreds
(14,000), donkeys, mules and burros, Mountain Horse
breeds (12,500) and Standardbreds (9,500).
The primary use of the majority of Kentucky’s
equines is trail riding/pleasure (79,500), followed by
broodmares (38,000), horses currently idle/not working (33,000), competition/show (24,500), horses currently growing, including yearlings, weanlings and
foals (23,000), racing (15,000), work/transportation
(12,500), breeding stallions (3,900) and other activities
(13,000).
According to the study, the estimated value of the
242,400 equines in Kentucky is about $6.3 billion. In
addition, the estimated value of equine-related assets,
including land and buildings, vehicles and equipment,

{

Equine survey reveals wealth of information
feed and supplies and tack and equestrian clothing, is
$17.1 billion, bringing the total value of Kentucky’s
equine and equine-related assets to $23.4 billion.
The total of all equine-related sales and income for
equine operations in 2011 was about $1.1 billion. That
total came from sales of all equines, estimated to be
$521.1 million, and $491 million in income from services provided, including both breeding and nonbreeding services such as training, lessons, boarding,
farrier, transportation, purses, incentives, etc.

Deere Season savings just got sweeter . . .
With a 65 horsepower PowerTech™ Diesel engine, open operator
station, and high-capacity hydraulics for loader work and
implements, the 2WD 5065E is an easy choice for property
owners, livestock producers, or anyone else with a chore list. And right now,
it’s easier than ever to take one home.

$2,500 off*! Plus even more with

Deere Season savings now total up to
0% financing*. How’s that for a sweet deal?

Don’t wait, Deere Season savings just got a little sweeter, but won’t last long.
See us today.

JohnDeere.com/Ag

Offer valid 2/1/2013 through 4/30/2013. Subject to approved credit on John Deere Financial installment plan. $1,000 OFF and fixed rate 0.0% for 60 months on 5065E
2WD only. A $1,500 OFF implement bonus is in addition to low rate financing and requires the purchase of 2 or more qualifying John Deere or Frontier implements.
Some restrictions apply, so see your dealer for complete details and other financing options. Valid only at participating US Dealers.

*

AA0D010XCU2F54947
0D010XCU2F54947-GI4X60301KFB-4C-00386973
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FB and some county Farm Bureaus used the
annual “Food Check-Out” promotion to
remind consumers of how they benefit from
the work of farmers.
“Food Check-Out Day” was initiated 17 years ago to put a spotlight on the
low cost of food in the United States. While that remains the primary message,
Farm Bureau also is stressing nutrition and value in the food supply. AFBF
Women’s Leadership Committee Chairperson Terry Gilbert, who is a KFB
Director, participates in the national events. AFBF continues to donate to the
Ronald McDonald House organization to recognize Food Check-Out Day.
KFB uses the occasion to also show appreciation to state lawmakers for
their continuing support of our agriculture industry. KFB staff distributed gift
baskets of Kentucky products to legislators and other state officials. KFB
Women’s Committee Chairperson Phyllis Amyx of Wolfe County greeted the
legislators and explained the purpose of the event.
Baskets also were given to Governor Steve Beshear and Agriculture
Commissioner James Comer.

KFB Women’s Committee Chairperson Phyllis Amyx and
Public Affairs Director Jeff Harper presented a gift basket to Governor Steve Beshear.

Call
High Pressure Natural Gas Pipelines are Everywhere.
DIG SAFELY!

Please Call 811, the Nationwide Toll Free Number, Before Performing
any Tilling or Deep Tilling Operations. One Call will get all of the
underground utilities in the excavation area located/marked and it’s free.

www.call811.com

18

www.kindermorgan.com/public_awareness

X728

Outside Woodburning Heater

25-year
warranty Low Maintenance
10-year warranty

No smoke, ash or wood trash in your home
Connects to existing systems

UL Listed

Standard with bronze pump, combustion
Blower and grates

FedUp

ills?
with high heating b

• 25.5 hp (19 kW)*
• Full-time 4WD
• 745 cc
• 4-year or 700-hour limited
warranty**
• Exclusive 4-wheel steering

X534

1-800-542-7395
www.hardyheater.com

MAYFIELD
HUTSON, INC.
270-247-4456
www.hutsoninc.com

CLARKSVILLE, TN
HUTSON, INC.
931-647-0029
www.hutsoninc.com

MORGANFIELD
HUTSON, INC.
270-389-3668
www.hutsoninc.com

CLINTON
HUTSON, INC.
270-653-4311
www.hutsoninc.com

NEW CASTLE
HENRY COUNTY SUPPLY,
INC.
502-845-5620
www.henrycountysupply.
com

CYPRESS
HUTSON, INC.
618-657-2342

NO SEASON IS OFF-SEASON HERE.

We Have the
Solution!

BOWLING GREEN
WRIGHT IMPLEMENT
270-781-4747
www.wrightimp.com

•
•
•
•

24 hp (17.9 kW)*
726 cc
Exclusive 4-wheel steering
4-year or 500-hour limited warranty**

500

JOHNDEERE.COM

Z225
Z22

•
•
•
•

18.5 hp (13.8 kW)*
500 cc
42-in. mower deck
2-year or 120-hour limited warranty**

GLASGOW
WRIGHT IMPLEMENT
270-651-8900
www.wrightimp.com
HARDINSBURG
WRIGHT IMPLEMENT
270-756-5152
www.wrightimp.com
HOPKINSVILLE
ROEDER IMPLEMENT
CO., INC.
800-844-3994
www.roederimpl.com

OWENSBORO
WRIGHT IMPLEMENT
270-683-3606
www.wrightimp.com
PADUCAH
HUTSON, INC.
270-408-1397
PRINCETON
HUTSON, INC.
270-365-2053
www.hutsoninc.com
RUSSELLVILLE
HUTSON, INC.
270-726-7171
www.hutsoninc.com
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THE POWER YOU NEED
FULL-SIZE OR MID-SIZE

NEW!
2013 RANGER XP® 900
CLASS-LEADING 60 HP

NEW!
2013 RANGER® 800 EFI MID-SIZE
Shown with optional accessories

MID-SIZE CHASSIS IS BUILT FOR WORK

HARDEST
WORKING,
SMOOTHEST
RIDING
FEATURES

■

■

■

The power you need, from a 50
HP 800 Twin Cylinder EFI in the
RANGER® 800 EFI Mid-Size, to the
NEW 60 HP ProStar™ 900 engine
in the all-new RANGER® XP 900
On-Demand True All-Wheel Drive
(AWD) maximizes traction
Detailed customization with
hundreds of rugged and reliable
Polaris accessories

FIND YOURS TODAY AT:

ASHLAND
FANNIN POWERSPORTS
AND MARINE
606-929-9000
fanninpowersports.com

MIDDLESBORO
TOMMY’S
MOTORSPORTS
606-248-5406
tommysmotorsports.com

CLARKSVILLE
S & S POWERSPORTS
812-948-1621
sspowersports.com
Warning: The Polaris RANGER and RZR are not intended for on-road use. Driver must be at least 16 years old with a valid driver’s license to operate. Passengers must be at least 12 years old and tall
enough to grasp the hand holds and plant feet ﬁrmly on the ﬂoor. All SxS drivers should take a safety training course. Contact ROHVA at www.rohva.org or (949) 255-2560 for additional information.
Drivers and passengers should always wear helmets, eye protection, protective clothing, and seat belts. Always use cab nets. Be particularly careful on difﬁcult terrain. Never drive on public roads or
paved surfaces. Never engage in stunt driving, and avoid excessive speeds and sharp turns. Riding and alcohol/drugs don’t mix. Check local laws before riding on trails. ©2012 Polaris Industries Inc.

It pays to space seeds
with Precision
With precise spacing at
planting, you’ll make
more money at harvest.
20/20 RowFlow® makes the most of your variable rate prescriptions – and enhances swath
control. eSet® and vSet™ meters make sure that every seed lands where it belongs.
WaveVision™ sees through the dust and debris to make sure you get accurate counts.
And 20/20 SeedSense® with FieldView™ makes sure you know what’s happening in
the trench at all times, so you can keep it all under control.
Come in and secure your Precision spacing tools today for a maximum
yield this fall. Ask about managing depth and germination, too.
HARDIN
CROP PRODUCTION SERVICES
888-437-4143
Jason Watt (270) 210-0576

MORGANTOWN
DRAKE’S FARM SERVICE
270-526-3741
CALEB (270) 999-3381

NEW HAVEN
SIDELINE SYSTEMS,
270-766-9221
brpott2@gmail.com

HODGENVILLE
ERIC/HAZEL HINTON
270-268-5332
erichinton@windstream.net

MURRAY
HENRY FARMERS COOP
888-767-0048

WINCHESTER
ERWIN FARMS
937-623-0064
shop 937-386-2786

markets

by ED MCQUEEN

Kentucky cattle buck the trend

USDA projects record crops
In late February USDA released projections for the 2013-14 marketing year. Based
on normal 2013 weather, it expects recordlarge corn and soybean crops, resulting in
much lower season-average farm prices than
received in 2012-13. This is only one possible
outcome for crops yet to be planted.
For 2013, USDA predicts planted corn
acreage at 96.5 million acres, down 700,000
from 2012. The average yield is projected
at 163.6 bushels per acre, resulting in a
record crop of 14.53 billion bushels. USDA
expects a 20 percent increase in feed and
residual use and a 67 percent increase in
corn exports. The agency projects 2013-14
ending stocks of 2.2 billion bushels, which is
16.7 percent of total use – a seven-year high.
USDA’s 2013-14 season-average farm price
of $4.80 is much below the $7.20 average
projected for 2012-13.
For soybeans, USDA projects 77.5 million planted acres, up 0.3 million from 2012.
An average 2013 yield of 44.5 bushels per
acre compares to 39.6 bushels in 2012. The
2013 crop is projected at a record-large 3.40
billion bushels, up 390 million bushels from
last year. Even as domestic crush and exports
grow in 2013-14, ending stocks could double
to 250 million bushels, resulting in a stocksto-use ratio of 7.6 percent. USDA’s average
farm price is projected at $10.50, down
sharply from $14.30 in 2012-13.

Even as the U.S. cattle herd continues to shrink (down two percent),
Kentucky’s cattle inventory on January 1, 2013, expanded by more than four
percent to 2.240 million head, according to the Kentucky office of USDA-NASS.
This was the first increase since 2007. The number of beef cows grew by three
percent to 1.028 million head, while the number of milk cows dropped four percent to 72,000 head. This is the first increase in cow numbers in six years. The
number of beef replacement heifers was up 11 percent to 150,000 head. The
2012 Kentucky calf crop is estimated at 980,000 head, up 20,000 head from 2011.
On January 1, there were three percent fewer beef cows in the U.S. than a year
earlier, and the 2012 calf crop was down three percent to 34.28 million head.
This is the smallest U.S. calf crop since 1949.

Beef, Pork export values soar

20

charts

U.S. beef and pork exports set new
value records in 2012, beating previous
highs set in 2011, according to USDA statistics compiled by the U.S. Meat Export
Federation (USMEF). The value of beef
exports rose two percent to 5.51 billion on
12 percent less volume. Pork exports set
both volume and value records in 2012.

PowerFold® Deck Lift

Lift with your finger. Not your back.
With our PowerFold® option, our FrontMount™ DuraMax® decks can be lifted at the touch
of a switch to an upright position to make maintenance easy and storage a breeze.

Visit grasshoppermower.com for more information.

YOUR NEXT MOWER ®
© 2008 The Grasshopper Company

BEECH GROVE
WARD IMPLEMENT COMPANY INC.
270-273-3206
1-800-264-0206
GREENVILLE
FOUR SEASONS OUTDOOR POWER
270-338-4326
270-338-2417
SHEPHERDSVILLE
2M TRACTOR & LAWN
502-543-4359
502-955-7011

Livestock
Directory

KDDC
Kentucky Dairy

Development Council
176 Pasadena Drive • Lexington, KY 40503

Maury Cox, Executive Director

Phone: (859)516-1129 • Fax: (859)260-2060

Email: kddc@kydairy.org • http://www.kydairy.org

KOUGH EQUIPMENT
270-382-2207
AFFORDABLE TRAILERS,
FUEL INJECTION REPAIRS,
TRACTOR PARTS, TIRES
AND EQUIPMENT

farm
FILE

Farm policy booklet is available
Farm Policy Facts, which is a coalition
of agriculture groups, has released a new
pocket guide to aid in the mission to educate policymakers, media and consumers
about the important role agriculture plays
in our economic recovery and national security. The eight-page guide includes updated
information on agriculture’s contribution to
our economy, the cost-effectiveness of farm
policy and the importance of farms.
The guide also has a selection of famous
quotes about agriculture from world leaders and a pie chart of farm spending.
To access the guide go to www.farmpolicyfacts.org. It also can be found on
Facebook and Twitter @FPFNews.

Stallman speaks to immigration
subcommittee
AFBF President Bob Stallman told the
House Judiciary Subcommittee on
Immigration and Border Security that a new,
modern guestworker program for agricultural workers was needed. He urged the lawmakers to implement a new market-based
labor program administered by USDA.
The new program would serve as a substitute for, and eventually replace, the H-2A
program which has proved to be cumbersome
to its users. Stallman said a new proposal
would provide farmers with access to a legal
and stable workforce over the long term.
“Ultimately, agriculture’s goal is to develop a program that treats workers fairly, while
being efficient and economical for employers
to use,” Stallman said during his testimony to
the subcommittee. AFBF economists estimate that the agricultural economy and the
broader U.S. economy are facing billions of
dollars in lost productivity each year if the
agriculture labor force issue is not addressed.
22

IFAL applications are now available
KFB is now accepting applications for the Institute for Future Agricultural
Leaders (IFAL) Program. IFAL is a five-day summer leadership conference that
exposes students to college life and different fields of study for careers in agriculture. Students who currently are in their junior year can choose between a
June 16-20 conference at Murray State University or June 23-27 at the University
of Kentucky. Applicants may state their preference.
County Farm Bureaus can nominate up to four students, with applications
due in the state office by April 23. KFB and the universities will accept the 45
most qualified applications for each conference. The fee is $300.
Applications are available at county Farm Bureau offices or through high
school agriculture teachers and county 4H agents. Those officials can nominate
students but the application must be approved by the county Farm Bureau.
This is the 28th year of the popular program.

KCA inducts five into Hall of Fame
The Kentucky Cattlemen’s Association inducted five people into its Hall of
Fame during the group’s annual convention. The inductees are Martin Hayden of
Daviess County, J.H. Manion of Grayson County, Dr. Jack Kimbrough of Shelby
County, Charles Miller of Jessamine County and Jere Caldwell of Boyle
County.
Martin Hayden has been a dedicated member of the Daviess County
Cattlemen’s Association for nearly 20 years while being active on the Green
River CPH-45 Advisory Committee and being instrumental in starting the 4-H/
FFA Feeder Calf Project.
J.H. Manion has been a devoted member of the Grayson County Cattlemen’s
Association for 29 years while serving in an officer position for 23 consecutive
years. He helped establish special feeder calf sales along with being the driving
force behind the Phase II grant programs being implemented.
Dr. Jack Kimbrough was a founding member of the Shelby County
Cattlemen’s Association in 1996. Kimbrough served as President of the
Kentucky Cattlemen’s Association as president in 2002 and later became chairman of the Kentucky Beef Network from 2004-2008.
Charles Miller is a member and past president of the Jessamine County
Cattlemen’s Association. He was President of the Kentucky Cattlemen’s
Association in 2000 and instrumental in starting the Kentucky Beef Network.
Miller served as Kentucky Beef Network chairman from its inception in 20012003. He has also served on many national and local boards and committees.
Jere Caldwell was the founding member and first president of the Boyle
County Cattlemen’s Association. Caldwell saw an opportunity to improve the
quality of Kentucky’s beef cattle, by creating the Kentucky Beef Cattle Association
and being the first president. Caldwell has been recognized for numerous
achievements including the Polled Hereford Association’s Lifetime Breeder
Award.

IT’S KIDS HAVING A VIEW OF
MORE THAN JUST A TV SET credit

We offer more than credit for farmers. At Farm Credit Mid-America,
we have a wide variety of financial products specifically designed
for rural residents. Loans that can help you add a mudroom out back
or pick up that extra land next door. It’s lending that can help you
achieve your goals. Because we know you’re not just looking for
credit. You’re working to get the most out of your way of life. Find the
financing that’s right for you. e-farmcredit.com

Farm Credit is an equal opportunity provider Farm Credit Services of Mid-America, ACA
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LIBERTY
AND

®

NO
WEEDS
FOR ALL.

“I pledge my loyalty to the fight against glyphosate
resistant weeds, and to my fields upon which they grow,
for all farmers, with liberty and no weeds for all.”
Glyphosate is a great herbicide, however, continued use has
resulted in weed resistance throughout the Midwest. Take
Beck’s Liberty pledge and be free of weed resistance. Claim
your freedom. Plant Beck’s. Choose Liberty.
®

Take advantage of the LinkUp offer from Bayer CropScience
and receive a cash-equivalent rebate of $5/unit on your
Beck’s LibertyLink soybean seed! Call 1-800-937-2325 or
visit www.beckshybrids.com/libertysoybeans.

*

Liberty®, LibertyLink®, LinkUp and the water droplet logo are registered trademarks of Bayer. Beck’s “B” logo is a registered trademark of Beck’s
Superior Hybrids, Inc. * The Liberty and No Weeds for All statement is not a guarantee of results by Beck’s Hybrids or Bayer CropScience. This
statement simply represents the goal to reduce the incidence of glyphosate resistant weeds in farmer fields.

