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“Be informed, 
be involved
and speak out 
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 Do You Have Large Power Lines on Your Land?  Lease to Us Today! 

 

This depicits 3 phase power,notice the 3 conductors on the top of  the power pole. 

Large Power Lines on Your Property?? Lease Us Your Land! 

We Will Pay $750-$1,250/Acre/Year – 20 to 40 Yr. Lease 
We Require Large Tracts of Land (Over 125 Acres) w/ 3Phase Power for Our Solar Farms 

Large Land Tracts Needed – Land Cannot be in Flood Zone – Must Not Be Wetlands 

Long Term Land Leases Needed-(20 – 40 Year Leases – $750-$1,250/Acre/Year) 

CALL (828)-817-5400 

Visit our website at www.InnovativeSolarFarms.com 
Email Us – InnovativeSolarFarms@gmail.com 

 

Can We Lease Your Land for Our Solar Farms? 
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For any of you who attended our 

annual meeting last December or any 

of our other gatherings this year, you 

have heard me speak of the importance of advocacy. 

I don’t think I can emphasize that enough.

As we move through this time when our General 

Assembly is in session and with a presidential elec-

tion already happening at the primary level, being 

good advocates for agriculture is so very important, especially at a time when 

we have seen on-farm income drop. 

As more and more consumers-our customers-become less and less familiar 

with farming practices, it is up to us to get the right information out to them. 

Our opponents are certainly not afraid to speak up and we shouldn’t be 

either. But let’s base our advocacy on solid science, positive reinforcement and 

factual evidence as opposed to being marketers trying to persuade a public 

with less than accurate information.

Our farm families produce the safest, most affordable food in the world and 

we indeed are feeding the world. Imagine what the planet’s food supply would 

look like without the American farmer.

Ironically, the very people and organizations that speak against us, depend 

on us to feed them, as well, and will continue to do so as we see our world 

populations grow.

Kentucky Farm Bureau members are well positioned to be leaders in our 

pro-agriculture endeavors not only at the state level but from a national per-

spective.

Our recent Congressional Tour included nearly 250 of our members and 

guests making the trip To Washington D.C. to hear updates from our federal 

legislative delegation but also to let them know of the issues we support. 

We also had the chance to meet with our state lawmakers during the recent 

Food Checkout/ Legislative Drive-In Day. This annual event has proven to be 

invaluable in efforts to convey our support for certain ag-related issues and to 

keep our legislators informed of just how important the agriculture industry is 

to Kentucky.

I ask each of you to be informed about the issues as we move forward, to be 

involved in your communities as we talk about these issues and to have the 

courage to stand up and speak out when you hear inaccuracies about our great 

profession.

Mark Haney
President

Kentucky Farm Bureau
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Kentucky Farm Bureau's (KFB) Beef Expo enjoyed another successful 
year. Gross sale totals we $1,206,625 and all sales averaged $2,730. The 
junior show had 461 head, up from 379 in 2015. Kentucky youth exhibited 
205 animals, up from 154 in 2015 and 32 sale heifers were shown in the 
junior show, up from 18 in 2015. Awards were presented to representa-
tives of Kentucky's beef breed associations by KFB leadership and 

Agriculture Commissioner Ryan Quarles. Pictured are: Kyle Young (Red 
Poll), Fritz Giesecke (KFB), Fran McCall (KFB), Johnnie Cundiff (Red 
Angus), Greg Blaydes (Limousin), Jacob Miller (Charolais), David Slaughter 
(Gelbvieh), Earlene Thomas (Hereford), Maurice Korthaus (Shorthorn), 
Jason Crowe (Angus), Doug Parke (Simmental), Joe Fraley (Pen Sale), 
Mark Haney (KFB), Kyle Skidmore (Beefalo), and David Beck (KFB).

Kentucky Farm Bureau Beef Expo
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When I attended my first county Farm Bureau meeting back 

in 1977, I never imagined that I’d have the privilege to 

serve as your president one day. My Farm Bureau jour-

ney is truly a testament to how this organization invests in young people 

and gives farmers and ranchers the tools we need to protect our liveli-

hood. One of the greatest joys of Farm Bureau leadership for me has 

been getting the chance to give back and pass on what I have learned 

to the next generation.

It has certainly been a whirlwind since we all met in Orlando, but 

there’s no time to waste in keeping up the important work of our great organization. I’ve enjoyed meeting 

with many of you over the last few months, and look forward to getting out to visit more of our members 

across the country to hear directly from you about the issues you are facing on your farms and ranches. I’m 

eager to bring your stories to Capitol Hill and represent U.S. agriculture there, but I’m not the only one our 

lawmakers want to hear from. 

The fact is: Farmers and ranchers need to be the ones telling our story or someone else will. We each have 

been given a voice, but it’s our responsibility to speak up and use it. That’s what my father taught me when 

I was a young farmer just starting out and complaining about regulations and milk prices. “You’re not going 

to solve those problems inside your fencerows,” he said. “You’ve got to get outside your fencerows.” My dad 

encouraged me to attend my first county Farm Bureau meeting, and with the journey that followed, I got a 

lot farther outside my fencerows than I ever expected. But I have learned over and over again that what my 

dad said was right: We can’t solve the problems facing agriculture if we’re not willing to step outside our 

comfort zone. 

I am proud of the thousands of Farm Bureau members who are investing their time in this important work. 

Last year alone, 2,415 Farm Bureau members from across the country took their messages straight to Capitol 

Hill and met with lawmakers to tackle the issues facing agriculture. Our state and national staff work tire-

lessly fighting for you, but representatives want and need to hear from the people in their home districts.

We also need to get out there and share our stories with consumers. People don’t trust what they don’t 

know. And they don’t trust agriculture because they don’t understand it. Most Americans have never been to 

a farm and didn’t even grow up near one, but they are ready to learn more about where their food comes 

from. We need to open up the lines of communication. We need to connect through our shared values, 

explain how we take care of our land and animals, and tell people about the important steps we take to 

ensure our food supply is safe.

And there’s one other thing consumers need to hear about: How unjust regulation is making our lives so 

difficult. We know many of our members are afraid to speak openly about their battles with the EPA, Army 

Corps and others. We also know the media can be our ally in these struggles – if only we speak up and let 

journalists tell our story in the first place.

Being an advocate for agriculture is not an easy job, but thankfully farmers are used to hard work. And 

more than that, we’re not afraid of a challenge. Step outside your fencerows. We must be faithful with our 

opportunities today if we want to preserve our freedoms for tomorrow.

Vincent “Zippy” Duvall
American Farm Bureau President
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Kentucky Farm Bureau Sponsors State 
Conservation Essay and Poster Contest

In its ongoing efforts to promote 
education throughout the state, 
Kentucky Farm Bureau (KFB) once 

again served as the principle sponsor of 
the Jim Claypool Art and Conservation 
Writing contest hosted by the Kentucky 
Division of Conservation (KDC).

Johnna McHugh serves as the coordi-

nator of the program and is the assistant 
director at KDC. She said the longevity 
of the contest along with the number of 
entries received every year is a story 
within itself.

“The essay contest started in 1944 
and the art contest was added in 1974,” 
she said. 

Contests topics vary each year and 
focus on four areas that rotate annually 
including forestry, water, soils and wild-
life, which was the theme for the year. 

“The title of this year’s contest was 
‘The Wild Side of Kentucky’ and with 
the help of KFB, we put out a call that 
brought entries from across the state,” 
said McHugh. “We had 102 counties 
that participated in the art contest with 
47,082 entries and we had 93 counties 
participates in the writing contest with 
a total of 17,665 entries.”

Teachers at each of the schools from 
which the students attend picked their 
top three winners. From there the final 
entries went to the local conservation 
district for further judging before the 
top essays and top posters where sent to 
the Division of Conservation in 
Frankfort. There, volunteer judges from 
an array of backgrounds convened to 
make the final choices. 

McHugh said it’s always a surprise to 
learn how many entries are received 
each year but it shows the vast interest 
there is in the contests.

“Some teachers build this into their 
curriculum each year knowing ahead of 
time what the topic will be but I also 
send out, to the conservation districts, 

web pages that have activities and les-
son plans to share with the teachers,” 
she said. “This really gives those teach-
ers an opportunity to show students 
conservation in Kentucky.”

McHugh added that by participating 
in the contests, students are able to 
broaden their knowledge. She used this 
year’s theme as an example.

“When you think about wildlife in 
Kentucky, most people think about deer 
but there is more to wildlife here than 
just deer,” she said. “Participation in the 
contests creates a great time to get that 
word across.”  

McHugh added, the competition is a 
good way to reach students when they 
are younger and have an open mind 
about conservation. 

“Really, everyone needs to be mindful 
about conservation and I think that 
comes across in the posters and essays,” 
she said.

Livestock 
Directory
See Us For Your Mixer Parts And Supplies!

Penta 3030
4030
5030

ALL NEW 30 SERIES
IN STOCK!

xer Parts And Supplies!

30
30
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S

Many Parts in stock. Knives, bearings & more. Call for info.

1483 Old Summersville Rd., Campbellsville, KY 42718
www.cowherdequipment.net

(270) 465-2679 or (270) 469-0398

176 Pasadena Drive
Lexington, KY 40503
Cell: 859-516-1129
Email: kddc@kydairy.org
h� p://www.kydairy.org

Working for Kentucky’s 
Dairy Farmers

Maury Cox
Executive Director

Art winners: 
State Winner – Hannah Ates, Ohio County
State 2nd – Helaine Alsabrook, Anderson 
County
State 3rd – Abigail Adams, Henry County
Area 1 – Kelly James, Caldwell County
Area 2 – Cam White, Logan County
Area 3 – Tagen Byers, Breckinridge County
Area 4 – Kara Waurio, Shelby County
Area 5 – Josiah Hays, Mason County
Area 6 – Malia Alford, Garrard County
Area 7 – Cooper Garmon, Russell County
Area 8 – Victoria Penix, Lawrence County
Area 9 – Whitney Combs, Knott County

Essay winners:
State Winner – Ian Brockman, Breckinridge 
County
State 2nd – Lauryn Agathen, Taylor County
State 3rd – Skylar Volz, Spencer County
Area 1 – Hannah Carroll, Clinton County
Area 2 – Maggie Gillum, Todd County
Area 3 – Harrison Froedge, Monroe County
Area 4 – Lilly Mooney, Bullitt County
Area 5 – Carter Heller, Mason County
Area 6 – Hailey Brogle, Boyle County
Area 7 – Abigail Jones, Knox County
Area 8 – Amber Dotson, Montgomery County
Area 9 – Zachary Hall, Letcher County

2016 State Poster Contest Winners — Left to Right 1st, 2nd & 3rd 
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CREDIT MONITORING SERVICES FOR KENTUCKY FARM BUREAU MEMBERS
As a Kentucky Farm Bureau member, you and your family automatically receive identity theft recovery services. For even greater 

peace of mind, we’re now offering credit monitoring service – a proactive detection tool that informs you instantly of potential 

fraudulent activity related to your credit report. This service monitors all activities that are reported to TransUnion – one of the 

major credit reporting bureaus. Once activated, you will receive an email alert within 24 hours to inform you of a change to your 

credit report. If no changes have occurred, you will receive a monthly all-clear email. Individual monitoring is just $50 a year; 

family monitoring is $80 a year. To sign up, go to kyfb.com/idtheft.

Protecting your home,  
auto and, now, your credit. 

KFBF-01426-CreditMonitoring(8.375X10.875).indd   1 9/8/15   10:14 AM
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A recent sale at the Blue Grass 
Stockyards (BGS) Stanford 
location was, by all appear-

ances, a normal business day with the 
exception of an increase in the number 
of cattle being sold. That has been the 
case for many of the BGS facilities 
across the state due to a devastating fire 
that destroyed the main facility in 
Lexington.

While the fire wiped out an historic, 70 
year old venue, it failed to destroy BGS as 
a nationally recognize livestock market or 
its significance to the industry, said 
Bluegrass Livestock Marketing Group 
Chief Operating Officer Jim Akers.

 “We got up the next day, put our boots 
on, and went to work, because we had to,” 
he said. “While we didn’t plan for the 
Lexington facility to burn down, we’ve 
been through a myriad of biosecurity exer-
cises and multiple other scenarios that 
answered the question what do we do if we 
can’t do business at this particular spot.”

Akers said they simply implemented a 
plan which had already been created; 
something that has made this transition 
more manageable and helped to keep busi-
ness going as close to normal as possible.

Akers pointed out because of their 
dedicated employees and a number of 
BGS locations around the state, getting 
cattle to these other markets has been 
relatively seamless so far even with an 
increase in the number of animals being 

sold. He also noted that the people run-
ning the stockyards are all farmers, either 
at heart or in reality and crisis manage-
ment is something they do every day. 

A more permanent sales schedule has 
been put in place until reconstruction is 
complete. Akers said there has never been 
any doubt about rebuilding. Recently the 
owners applied to place the stockyards on 
a pre-owned piece of property in the 
Northwest quadrant of the intersection of 
I-75 and Ironworks Pike in far Northern 
Fayette County.

Rebuilding is important from many 
aspects not only to Kentucky cattle pro-
ducers but the entire industry.

“This place, to the entire industry, the 
whole country, was historically one of 
two or three extremely important points 
of price discovery,” said Akers. “We rec-
ognize that while we’re taking care of our 
customers and merchandising those cat-
tle, we also provide a vital function to the 
entire industry by doing that price dis-
covery and setting those baselines for all 
the contract deals that get put in place.”

 
Kentucky’s ag community 
shows support

The support BGS has received from 
state’s agriculture industry has been 

swift and plentiful beginning with a 
visit from Kentucky Agriculture 
Commissioner Quarles and Governor 
Matt Bevin. Quarles said KDA has been 
in communication with Blue Grass 
Stockyards and is ready to assist in any 
way it can.

“Blue Grass Stockyards is one of the 
leading cattle sales facilities in the east-
ern United States, and KDA will work 
with ownership and management to 
assure that our producers continue to 
have access to markets in the midst of 
this tragedy. It is important that we do 
all we can to keep the chain of com-
merce running smoothly,” he said.

UK College of Agriculture, Food and 
Environment Dean Nancy Cox empha-
sized how critical BGS is to the cattle 
industry of this state as well as related 
businesses near its present location.

“This business serves the 
Commonwealth’s largest cattle herd east 
of the Mississippi and has been a trusted 
conduit for most cattlemen in Kentucky. 
This is also a selling point for cattle 
across the southeast, making Lexington 
a hub for cattle sales, very much like 
Keeneland is a hub for the Thoroughbred 
market,” she said. “This business has an 
impact on the community through sales 
generated and serves as a ‘business clus-
ter’ whereby a collection of businesses 
including trucking, feed, veterinarian, 
equipment and other businesses depend 
on the presence of yards.” 

David Lemaster, Kentucky Cattlemen’s 
Association President said BGS has 
stood as an instrumental force behind 
Kentucky’s cattle industry for decades. 

“While a historic landmark was lost, 
their reputation and unwavering dedi-
cation to cattleman of Kentucky contin-
ues,” he added. “We have full confidence 
that the rebuilding phase will only 
enhance marketing opportunities avail-
able to producers across the state.” 

Kentucky Farm Bureau 2nd Vice 
President Fritz Giesecke said while such 
a loss is difficult for all those involved, 
it’s not something that should slow the 
state’s cattle industry.

“It is never easy to see a loss like the 
one incurred at Blue Grass Stockyards. 
The organization has played such an 

The fire wiped out an historic, 70 year old venue, 
but failed to destroy Blue Grass Stockyards as a 
nationally recognize livestock market or its signifi-
cance to the industry.

Fire at Blue Grass Stockyards not Slowing 
Forward Progress of Kentucky Cattle Industry
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A sales schedule has been put in place at other BGS facilities like this one in Stanford until reconstruction is complete.

important role in Kentucky’s cattle 
industry for generations and it would be 
easy to think that with such an event, 
there would be a disruption in the flow 
of our cattle market. But I haven’t seen 
that happen. The Bluegrass organization 
is strong and diverse and buyers and 
sellers have been very cooperative in 
utilizing their other locations,” he said. 

As KFB Beef Cattle Advisory 
Committee Chair, Giesecke, said he has 
seen the efforts KFB state and national 
policy improvements have made as 
related to Kentucky’s cattle industry.  
He has also seen firsthand how the 
industry has grown and improved over 
the last two decades due to improved 
genetics and great investments made 
possible through the Kentucky 
Agricultural Development Fund. 

“I feel confident, as we move further 
away from this fire event, we will con-
tinue to see our cattle industry grow 
and Blue Grass will remain a major 
force in keeping it that way,” said 
Giesecke.

Mark Haney, President Kentucky 
Farm Bureau said he knows the impor-
tance of livestock marketing facilities to 
the industry. 

“That venue has been a part of the 
state’s cattle business for decades and 
played such an important role in build-
ing Kentucky’s cattle industry into one 
of the best in the country,” he said. “We 
at Kentucky Farm Bureau offer our 
encouragement, support and prayers to 
the owners, managers and employees of 
the stockyard as they move forward to 
re-establish the facility and to those sur-
rounding businesses that were affected 
as a result of the fire.”

Haney added that while KFB remains 
solidly in support of Kentucky’s cattle 
producers, especially those affected by 
this tragedy and will continue to be 
active in ensuring the industry remains 
strong for members and all state pro-
ducers, as all move forward in the days, 
weeks and months to come.

So far, Akers said prices have remained 
good and feedback from customers at 
the other locations has been very posi-
tive. The significant history of the 
Lexington stockyards is deep and the 
facility will be missed but the industry 
that BGS has been so instrumental in 
fostering is moving forward thanks to 
good decisions and investments made 
in Kentucky cattle. 

Betty Brooks, Buhl, Idaho: 
“I put Pain Formula on my 
knees about 10:00 a.m. this 
morning, it’s now 9:00 p.m. 
and I’m still pain free. I’ve 
had knee surgery and tried 
just about every product on 
the market, but this works. I 
could feel it working as soon 
as I put it on.”

Jack Zimmerman from 
Elysian, Minnesota is a 
disabled Afghanistan war 
veteran. He stepped on an IED 
in 2011 & lost both of his legs. 
“Aft er I spend a day in my 
wheel chair I end up with a 
lot of back, neck, & shoulder 
pain. Within a half hour 
of applying Steuart’s Pain 
Formula I am pain free. Now, 
I can tolerate a whole day in 
my wheel chair.”

Warren Ward of Pemberton, 
Minnesota says his knees 
ached so terrible at night 
that he couldn’t get to sleep 
without taking pain killers. 
“An orthopedic surgeon 
told me both my knees were 
shot, I had bone rubbing 
on bone, and I needed knee 
replacement surgery. Th en 
someone told me about 

Steuart’s Pain Formula. I 
started using it and in 3 days 
I had no pain in my knees. I 
went right to sleep at night 
and I haven’t taken a pain 
killer since.”

Steuart’s Pain Formula 
uses two clinically-proven 
ingredients to relieve pain 
quickly and help your body 
fi ght infl amation naturally. 
Our proprietary extract of 
Comfrey stimulates healing 
while relieving aches and 
soreness, then Arnica provides 
further support by reducing 
infl amation and promoting 
pain-free joints and muscles. 
Th e result is a one-of-a-kind 
pain cream that gives you 
eff ective relief from arthritis, 
joint pain, muscle strain, 
bruises and everyday aches.

No Odor
Won’t Stain Clothes

No Hot or Cold Sensation

Pain Relief Guarantee
or your money back!

1.8 oz. Pain Formula: $18.90
5 oz. Pain Formula: $34.90

Use Code SP01 for Free Shipping

Steuart Laboratories
P.O. Box 306

Mabel, Minn. 55954
507-493-5585

Toll free: 1-877-210-9664
www.steuartlaboratories.com

Pain Formula Eases 
Aches And Pains

Use Offer 
Code

SP01
FOR FREE SHIPPING
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Nearly 250 of Kentucky Farm 
Bureau’s (KFB) volunteer 
leaders recently made their 

way to the nation’s capital to continue 
the organization’s grassroots policy 
development process and present their 
2016 national priority issues to the 
Kentucky federal legislative delegation. 
During a series of strategic discussions 
with each of the state’s Congressional 
leaders, members conveyed these pri-
orities set during the KFB annual meet-
ing held last December. 

“Traveling to Washington, D.C., 
empowers our grassroots leaders and 
gives them the opportunity to meet 
their member of Congress one-on-one,” 
said Joe Cain, KFB’s Commodity 
Division director and coordinator of the 
meetings with Kentucky’s Congressional 
Delegation. “Establishing that kind of 
relationship with your representative is 
especially beneficial – for both sides – 
when issues arise.”

County leaders were first briefed on 
the current political environment in 
Washington by the staff of KFB and 
American Farm Bureau Federation 
(AFBF).

Dale Moore, AFBF Director of Public 
Policy spoke to members about an 
assortment of issues facing the ag indus-
try and answered questions. He said 
Kentucky is in a position to have great 
input in national ag-related issues.

“Kentucky is one of the largest gather-
ings as a single group that we have come 
to Washington,” he said. “It’s not a mat-
ter of strength in numbers but it’s the 
quality of the folks that take time to 
make this trip.”

He also said when looking at the 
strength of the Kentucky Congressional 
delegation and their leadership on 
Capitol Hill, knowing that the KFB 
group is in town speaking with those 
leaders, it not only makes his job easier 
but Farm Bureau more effective.

As the group prepared to meet with 
its Congressmen and Senators, they also 
heard from Mark Rose, Director 
Financial Assistance Programs Division 

Kentucky Farm Bureau  
Goes to Washington

for the United States Department of 
Agriculture Natural Resource 
Conservation Service, who spoke with 
them about how the conservation ser-
vice can assist with the development of 
water resources; a key priority issue set 
forth by members for 2016.

Kate Hall, Managing Director for the 
Council for Biotechnology Information 
discussed GMO labeling with the group. 
She said while the topic of GMO’s is 
generating much attention in 
Washington, and will likely continue to 
do so, the best people to speak about 

the issue are farmers.
“It’s incredibly important for farmers 

and those in agriculture to talk about 
what they do with their friends and 
their neighbors,” she said. 

Hall also said that most people really 
aren’t familiar with GMO’s, a situation 
that creates an opportunity to give them 
good positive information about genetic 
engineering and other aspects of agricul-
ture that tend to be “demonized by peo-
ple who are driving their own agenda.”

Both of Kentucky’s U.S. Senators – 
Mitch McConnell (R) and Rand Paul (R) – 

Nearly 250 KFB members made their way to the nation’s capital to meet with legislative leaders and discuss 
national policy during their annual Congressional Tour. Kentucky’s senior Senator and Senate Majority Leader 
Mitch McConnell accepted a copy of the 2016 KFB Policy Book from the organization’s President Mark Haney.
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Just what you’d expect from
a company that treats its
members like a big deal.

Members receive a free basic home security system, including a 
monitored smoke and fire detector, installed free of charge with a 
three-year monitoring agreement. A one time $99 activation fee is 
required.* Call 866-792-7233 or visit  modernsystems.com/kyfb 
for more information. 

* Offer available only to homeowners with approved credit

and all six of the U.S. Representatives from 
Kentucky – Andy Barr (R), Brett Guthrie 
(R), Thomas Massie (R), Hal Rogers (R), Ed 
Whitfield (R) and John Yarmuth (D) – had 
the opportunity to address the KFB group 
offering updates on the work being done at 
the federal level. 

Legislators spoke on a number of issues 
including challenges facing the ag indus-
try such as GMO labeling and EPA water 
regulations, as well as triumphs such as 
passage of SB 179 and the black buzzard 
deprivation permits issued through grass-
roots efforts originated by KFB.

Each of Kentucky’s Congressmen 
reserved time to meet individually with 
the KFB leaders from their home dis-
tricts. Senators McConnell and Paul 
also reconvened with the group later in 
the day for a question-and-answer ses-
sion and a lengthier discussion on their 
work and efforts in Washington.

“Our Congressional Tour not only 
provides Kentucky Farm Bureau mem-
bers with a deeper understanding of the 
inner workings of Washington, but it 
also allows them to share their concerns 
about how the decisions and policies 
made in D.C. impact agriculture and 
rural life back home,” said Cain.

Left: AFBF President Zippy Duvall spoke with KFB members during their Washington D.C. trip.

Sen. Mitch McConnell, right, and Sen. Rand Paul held a question and answer session with KFB members. 
 AFBF President Zippy Duvall spoke with KFB mem-
bers during their Washington D.C. trip.
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Chris Pierce doesn’t really see 
himself as a research scientist 
even though the results of his 

work with cover crops have brought 
forth many new discoveries. 

The no-till grain producer from 
Pulaski County has spent the last five 
years planting a variety of cover crop 
blends that have ultimately benefited 
him during the normal planting season. 

“I think we are changing the charac-
teristics of the soil and improving the 
soil structure, just from what we’re see-
ing,” he said. “We’re also lowering our 
chemical applications. We’re using less 
residual herbicides and we’re not doing 

any blanket applications of insecticides 
anymore. Only when we find the pest in 
the field are we really making the appli-
cation of insecticides.”

 The idea of spending input dollars on 
a crop that will never be sold in the 
marketplace might not be appealing to 
some farmers, especially at a time when 
many row crop prices have dropped. 
But Pierce has found that he can better 
manage things like soil erosion, fertility 
and, moisture retention which ultimate-
ly mean higher crop yields. He thinks 
the investment is paying off. 

“What I hear from people right now, 
where budgets are tight, most don’t 

Creating Better Soil and Bigger Yields 

Cover Crop 
Research:

Chris Pierce regularly checks soil samples on his 
Pulaski County farm to monitor conditions based 
on his cover crop research.
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Pierce looks over and makes adjustments to equipment prior to planting season.

want to spend money on a crop they are 
not harvesting, and without seeing 
those benefits firsthand, it’s a leap of 
faith in adopting these type of meth-
ods,” he said. 

So far the leap Pierce has taken is 
paying dividends. Water infiltration has 
been one of the most noticeable benefits 
Pierce has seen so far. During recent 
snows and rains, he noticed the water 
runoff that was present was that of clear 
water, an indication he’s not losing any 
soil.

“We’re always experimenting with 
new blends of cover crops and everyone’s 
goals will vary but for us, moisture con-
servation was our number one goal, he 
said. “Now, as we move forward we’re 
looking at weed control and fertility.”

 Pierce pointed out that just because 
the cover crops have helped with fertil-
ity, that doesn’t mean he won’t have to 
use fertilizer and in the case of a drought, 
it doesn’t mean his soil moisture will be 
sufficient to get through a huge dry 
spell. But the results have been very 

promising, at this point in time. 
One other thing Pierce credits as giv-

ing him an advantage when it comes to 
getting the most out of his crops is the 
fact that he does his own scouting. Crop 
scouting is an important part of the 
growing season allowing a farmer to get 
an up-close look at his or her crops but 
often it is done by a scouting service or 
is now being done through the use of 
technologies that include drones.

Pierce would rather make his evalua-
tions by seeing things for himself.

“I’m not an agronomist; I’m just out 
there every day paying attention and 
asking a lot of questions to my exten-
sion specialists and industry agrono-
mists,” he said. “An old farmer told me 
that your footprints are the best fertil-
izer you can put in your field.”

Being attentive to his land is some-
thing Pierce has grown up with having 
learned from the past three generations 
of family farmers; it’s second nature to 
him. With that in mind, his entire farm 
is going through a soil nutrient survey 
this year to get an exact picture of where 
that 4,000 acres stands from a soil 
health perspective.

“With the price prospects of the mar-
ket, we’re looking at lowering our input 
costs. If there are places we can lower 
our applications of chemical fertilizers 
without giving up yield, we’re going to 
try and manage our costs that way,” said 
Pierce.

From a purely agricultural sense, he 
said his use of cover crops has allowed 
him to be more flexible in his crop rota-
tions and to better follow the crop mar-
kets.

“By having this cover crop in place to 
break up my rotations, we can go corn 
on corn or bean on bean and be much 
more flexible according to current mar-
kets,” said Pierce.

 But there is more to this practice than 
just making a farm more profitable. 

“I feel like I’m approaching this as 
being a necessity. Living in a world that 
is detached from agriculture, we do this 
to be good stewards and to be educa-
tional to a public that doesn’t under-
stand and is critical of our vocation at 
times,” he said. “I’m just being a good 
neighbor and community minded. I 
want this land to be farmed by future 
generations.”
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There are many programs 
unique to Farm Bureau, be it 
related to farm advocacy, edu-

cation or public policy. But one of the 
most distinctive is its Campaign 
Management Seminar.

This year, Kentucky Farm Bureau 
(KFB) continued the program which 
began as an American Farm Bureau 
Foundation (AFBF) initiative. 

The two day gathering brought politi-
cal candidates together in an effort to 
help them better communicate their 
message to their perspective constitu-
ents and the media through a series of 
speakers and hands-on activities. 

Julia Rollins, a KFB Area Program 
Director who helped facilitate the event 
along with one of her counterparts Brad 
Wilkinson, said CMS is a hands-on 
seminar employing a combination of 
materials developed by experts from 
both parties and perfected over the past 
30 years in partnership with AFBF and 
state Farm Bureaus. 

“The CMS provides candidates an 
understanding of the theory behind 
campaign decisions from the time they 
announce their candidacy through 
Election Day, and each day in between,” 
she said. “It gives candidates the oppor-
tunity to go through a real world simu-
lation to see how decisions can impact 
an election.”

Over the years, several office holders 
including members of the Kentucky 
General Assembly have gone through 
the seminar. Rep. Wilson Stone (D-KY 
22nd District), who has severed in the 
House since 2009 said the seminar 
gives first-time candidates a chance to 
learn about campaigning that experi-
enced candidates know.

“It’s a way to gain experience without 
actually having experience,” he said. 
“The CMS is unique and there is noth-
ing that I know of like it that is desig-
nated primarily for rural folks, those 
who have not sought public office before, 
people of all ages and vocations, and 
those who want to help their communi-
ties and really get involved.”

Stone added that the seminar helped 

in his quest for office and provides infor-
mation of how to move a campaign for-
ward along with the basic information 
needed by those seeking public office. 

“There are not a lot of organizations 
that offer this non-partisan information 
about how to run an effective cam-
paign,” said Stone. “I certainly would 
recommend it.”

Rep. Jonathan Shell (R-KY 71st 
District), another CMS alumni, said he 
felt good about the information he 
received during his time at the CMS.

“It was invaluable to my election,” he 
said. “It was a good reality check. When 
going into something new, especially 
something like politics, you don’t know 
exactly what to do and after going 
through it, I felt as confident, to be able 
to run a campaign, as I had felt about 
anything that I’d ever started to accom-
plish. I’ve been to several of these cam-
paign classes and this is the best one 

that I have found.”
John Flanagan, a current candidate 

for public office recently completed the 
seminar. He said he has already put 
some of the things he learned to use.

“I have taken advantage of many sug-
gestions and lessons learned in this 
seminar and incorporated them into my 
campaign efforts including business 
cards, push cards, videos and on-air 
and videotaped interviews,” said 
Flanagan. “I feel as though I now know 
what “right” looks like. Thanks to the 
Farm Bureau Campaign Management 
Seminar.”

Bryan Alvey, KFB Director of Local 
Affairs and Policy Development served 
as coordinator of the seminar. He said 
the event is very effective in presenting 
campaign strategies and other essential 
information to help candidates and 
campaign managers alike.

“The seminar is structured in a way 
that attendees can get a real sense of 
what an actual campaign is like and 
how to navigate their way through cer-
tain situations,” he said. “Ultimately, I 
think they get a real feel for the experi-
ence before they ever knock on the first 
door or shake the first hand.”

Candidate participants listen to presenters during 
the KFB Campaign Management Seminar and prac-
tice their speaking points as part of the seminar 
activities. 

Kentucky Farm Bureau 
Campaign Management Seminar
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Farming is a business of uncertainty,
but here’s something you can count on.
Chevrolet presents this exclusive $500 private offer1 toward the purchase or lease 1

of an all-new Chevy Silverado — the 2014 North American Truck of the Year. From
the family of the most dependable, longest-lasting 2 full-size pickup in America, rest 2

assured your Silverado will keep you working without skipping a beat.

1 Offer available through 4/1/17. Available on qualified 2014 and 2015 Chevrolet vehicles. This offer is not available with some other 
offers. Only customers who have been active members of an eligible Farm Bureau for a minimum of 30 days will be eligible to receive 
a certificate. Customers can obtain certificates at www.fbverify.com/gm. Farm Bureau and the FB logo are registered service marks
of the American Farm Bureau Federation and are used herein under license by General Motors. 2 Dependability based on longevity:2
1987–April 2013 full-size pickup registrations.

1 Off er available through 4/1/17. Available on qualifi ed 2015 and 2016 Chevrolet vehicles. This off er is not available with 
some other off ers. Only customers who have been active members of an eligible Farm Bureau for a minimum of 30 days will 
be eligible to receive a certifi cate. Customers can obtain certifi cates at www.fbverify.com/gm. Farm Bureau and the FB logo 
are registered service marks of the American Farm Bureau Federation and are used herein under license by General Motors. 
2 Dependability based on longevity: 1987–April 2013 full-size pickup registrations.

ALEXANDRIA
KERRY CHEVROLET

859-635-6400
KerryChevrolet.com

BARDSTOWN
FRANKLIN FAMILY CHEVROLET

502-348-3964
www.donfranklinauto.com

CARROLLTON
HERB KINMAN CHEVROLET

502-732-6646
www.hkchevy.com

ELIZABETHTOWN
HERB JONES CHEVROLET BUICK GMC

800-609-2277
herbjoneschevrolet.com

EMINENCE
BROWNING CHEVROLET, INC.

800-844-6546
www.thinkgm.com

GEORGETOWN
FRANK SHOOP CHEVROLET-BUICK 

CHRYSLER DODGE JEEP RAM
502-863-3727

HARLAN
CREECH CHEVROLET BUICK GMC, INC.

866-573-3530
www.creechchev.com

HAZARD
CARDINAL CHEVROLET BUICK GMC 

CADILLAC
606-436-2154

www.cardinalgm.com

HENDERSON
HENDERSON CHEVROLET BUICK GMC

800-761-2277
www.hendersonchevrolet.com

LONDON
TINCHER WILLIAMS CHEVRO-

LET-BUICK-GMC
800-447-1508

tincherwilliamschevrolet.com
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JohnDeere.com/Ag

2025R & 2032R Tractors

Take a look at two tractors sized for your homestead and packed with features for getting 
the job done. The OnRampTM Drive Over Deck means attaching a mower deck almost as fast 
as you can say, “Up to 72-inch cutting width.” A 2-speed, 2-pedal hydrostatic transmission 
is simple and easy to use. And you can attach more than 50 implements quickly and easily 
with an H130 Quik-ParkTM loader and iMatchTM Quick Hitch. Come take a look today.

Work . . . with the power of 2

0%
 for 60 months

 PLUS 
$1,200 OFF*

with purchase of 2 implements 

FREE 6-YEAR POWERTRAIN
WARRANTY** 

* Offer valid on purchases made between 2/2/2016 and 5/2/2016. Subject to approved installment credit with John Deere 

requires the purchase of 2 or more qualifying John Deere or Frontier implements on 2R Series Tractors. Some restrictions 

at participating US dealers. **Beginning 1/1/2016 all Compact Utility Tractors purchased new from an authorized John Deere 

New John Deere Turf & Utility Equipment at dealer for details. 

BOWLING GREEN
WRIGHT IMPLEMENT

270-781-4747
www.wrightimp.com

GLASGOW
WRIGHT IMPLEMENT

270-678-9200
www.wrightimp.com

HARDINSBURG
WRIGHT IMPLEMENT

270-756-5152
www.wrightimp.com

HARLAN
CROUSHORN EQUIPMENT 

CO.
606-573-2454

www.croushorn.biz

HAZARD
HAZARD POWER AND 

MARINE, LLC
606-487-9994

OWENSBORO
WRIGHT IMPLEMENT

270-683-3606
www.wrightimp.com

KENTUCKY FARM BUREAU MEMBERS®MBERS®

ATVs can be hazardous to operate. Polaris models with engine sizes 
over 90cc are only for riders age 16 and older.  Always wear a helmet 
and be sure to get safety training.  For safety and training information, 
call the SVIA at (800) 887-2887, or Polaris at (800) 342-3764.

$200 OFF
all full size Sportsman® ATVs
and ACE™ vehicles.

$300 OFF
all full size RANGER®, RZR®
and Brutus® UTVs.

$300 OFF
all GEM® electric vehicles.

ASHLAND
FANNIN POWERSPORTS 

AND MARINE
606-585-0900

fanninpowersports.com

BARDSTOWN
JOE HILL'S AUTO 

CENTER
502-348-2532

www.joehills.com

COLUMBIA
REX'S CYCLE SHOP

270-384-6018
www.rexscycleshop.com

BULK-FILL PLANTING?
WATCH YOUR WEIGHT.

KINZE 3600 PIVOT FOLD WITH HYDRAULIC WEIGHT TRANSFER
Reduced fi ll time. Reduced soil compaction. 
Consistent depth control. That’s what you get 
with the 3600’s bulk fi ll and hydraulic weight 
transfer. Exclusive air seed delivery system 
minimizes the chance of bridging or 
plugging. Balanced split-row design. 
Optional hydraulic variable drive 
increases precision and versatility of 
seed population. Narrow in-line 
transport for easier maneuverability.
Contact your authorized Kinze 
dealer or visit Kinze.com/3600.

3600 PIVOT FOLD w/split row option
12 Row 30” / 23 or 24 Row 15” 
12 Row 36” / 23 Row 18”
12 Row 38” / 23 Row 19” 
16 Row 30” / 31 or 32 Row 15” 
16 Twin Row 30”

www.kinze.com

BEECH GROVE
WARD IMPLEMENT COMPANY INC.

270-273-3206
www.wardimplementco.com

HOPKINSVILLE
H & R AGRI-POWER

800-844-3918
www.hragripower.com

RUSSELLVILLE
H & R AGRI-POWER

800-264-2474
www.hragripower.com
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County Corner
Snapshots of County Farm Bureau activities

Harlan County

Harlan County Farm 
Bureau Federation 
donated five large tur-
keys to the Cumberland 
Hope Center located in 
Evarts Kentucky.  
Pictured are:   Don 
Miniard, President of 
Harlan County Farm 
Bureau; Nathan Boggs, 
Secretary of Harlan 
County Farm Bureau; 
Bobby Thomas, Reva Middleton, Rachel Barnett, Jennifer Witt, 
Kim Burkhart.

Anderson COUNTY

Anderson County 
Farm Bureau President 
Stewart Gritton present-
ed board member Randy 
Chrisman a check for 
$1,000 for the Eric 
Chrisman Memorial 
Scholarship Fund that 
will go to a senior at the 
Lawrenceburg Christian 
Academy.

Letcher County

Letcher County FB 
Board members and 
County Judge Executive 
Jim Ward recognizing 
food check out week. 
Pictured are Letcher 
County FB President, H 
(Howard) Stanfill, 
Women’s Chair, Wanda 
Crowne, Ward and 
Young Farmer Chair, 
Diane Watts.

Shelby COUNTY

Shelby County Farm 
Bureau members met 
with Congressman 
Massie at the Shelby 
County Farm Bureau 
office in December to 
discuss Farm Bureau 
issues.

Owen County

Owen County Measure 
the Candidate program 
for State Representative 
House 62. Pictured from 
left:  Phillip Pratt (R) , 
David Chappell, Owen 
County Farm Bureau 
President, and Chuck 
Tackett (D).

Fayette County

Cody Rakes, left, 
Fayette County Farm 
Bureau board member, 
accepted the Fayette 
County Farm Bureau 
Outstanding Young 
Agriculturalist award 
from Carrie Johnson-
McIntosh, Fayette 
County FB executive 
director.
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KFB President’s and Vice   President’s Conference

Andrew McCrea

Despite snowy weather, the 
2016 Kentucky Farm Bureau 
(KFB) President’s and Vice 
President’s Conference 

brought a large crowd to Louisville to 
hear an array of speakers providing valu-
able information for local Farm Bureau 
initiatives in the coming year. There were 

225 volunteer leaders representing 114 
counties present at the conference.

Day-one activities included keynote 
speaker Andrew McCrea, a nationally 
syndicated radio broadcaster from 
northwest Missouri. McCrea still works 
his 3,500 acer ranch in addition to his 
many speaking engagements.

He offered advice to attendees during 
the KFB presentation on how to better 
tell their local success stories to a broad-
er audience. McCrea suggested they 
offer those stories or share them in a 
way that will encourage others to share 
them, as well.

He also commented on the changing 
times in which we live and how changes 
affect people in different ways.

“In my mind, there are two different 
types of change; change is disturbing 
when it’s done to us, but sometimes we 
forget that change is exhilarating when 
it’s done by us,” said McCrea.

From a local perspective, Mathew 
Gajdzik, the Shelby County Farm Bureau 
vice-president said he came to the con-
ference to talk to other vice-presidents 
and presidents from around the state to 
get an idea of what activities or programs 
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KFB President’s and Vice   President’s Conference

Facing page: Local FB presidents and vice presi-
dents made their way to Louisville to hear from KFB 
staff, guest speakers and their peers in an effort 
to gather information they can use in their home 
counties. There were 225 volunteer leaders repre-
senting 114 counties present at the conference.

Above: Panel discussion including this one with 
local FB leaders provided information about 
projects that had been successful in their counties. 
At the podium is Boone county FB President Bob 
Schwenke.

that are working or not working in their 
counties and to get ideas for what could 
be tried in his home county.

“I think it’s very important to get 
together at this conference to exchange 
ideas and get direction from the state 
(office),” he said. “The more people we 
can get together, the more ideas we can 
come up with. The grassroots approach 
to policies that are taken to Frankfort 
and Washington are very important at 
the farm level but it’s something you 
can’t do by yourself.”

Larry Swetnam, the Fayette County 
Farm Bureau president said coming to 
the conference gives him a chance to 
discuss different activities with his 
counterparts in other counties.

“We get ideas we can take back home 
and occasionally, we’ll do something we 
can share with other counties,” he said. 

“The networking is a fantastic method 
of sharing information to improve the 
benefits to the membership.”

Both general sessions included panel 
discussions featuring county Farm 
Bureau presidents and vice-presidents 
who shared ideas and projects that had 
worked in their areas.

KFB President Mark Haney told mem-
bers being good advocates for agricul-
ture is more important now than ever 
before.

During remarks presented to attend-
ees on day-two of the meeting, Haney 
challenged them to be informed, 
involved and to have the courage to 
speak up against incorrect information. 
He also told members how urgent it is to 
know the most important issues in their 
respective areas. 
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markets By Ed McQueen

Beef exports up, imports down in 2016

USDA economists expect 2016 will see a sharp improvement 
in the United States’ beef trade balance. U.S. beef exports in 
2015 are estimated at 2.27 billion pounds, down 12 percent 
from 2014 due in part to a stronger U.S. dollar, high domestic 
beef prices and increased competition from Australian beef. 
USDA forecasts 2016 beef exports may increase nine percent to 
2.47 billion pounds. Supporting increased exports will be higher 
U.S. beef production, lower beef prices, stronger global demand 
and less foreign competition. U.S. beef production for 2016 is 
forecast up four percent at 24.58 billion pounds. The 2016 aver-
age price of Choice-grade steers is forecast at $133-142 per cwt, 
down from $148.12 last year. On the beef import side, the strong 
U.S. dollar and increased supplies from Australia and New 
Zealand in 2015 boosted U.S. imports 14 percent year over year 
to 3.37 billion pounds. However, USDA expects U.S. beef 
imports in 2016 to be lower as a result of decreased import 
demand for lean processing beef from Australia and overall 
higher U.S. beef production. Total beef imports for 2016 are 
forecast at 2.85 billion pounds, down 16 percent from 2015. As 
a result of higher exports and lower imports, the U.S. beef trade 
balance will improve by 66 percent – from a net importer of 
1.104 billion pounds in 2015 to a net importer of 370 million 
pounds this year. The last year that beef exports outpaced 
imports was 2013.

County corn yields improved in 2015

Kentucky’s 2015 corn production totaled 225.3 million 
bushels, down just 620,000 bushels from the 2014 crop. This 
was accomplished with 120,000 fewer acres and a 14.0 
bushel/acre higher average yield. USDA’s recently-published 
county production data (only 75 counties estimated by 
USDA-NASS) shows 2015 corn yields had an extremely wide 
range (103.2 to 192.7 bu/acre), similar to that experienced in 
2014 (97.7 to 199.1 bu/acre). However, there were fewer 
counties with really poor yields and more counties with high 
yields. Wayne County had the state’s highest yield of 192.7 
bu/acre, followed closely by Hancock County with 191.9 bu/
acre. Another 13 counties averaged 180.0 bu/acre or more. In 
2014, only six counties had corn yields of 180.0 or better. 
Interestingly, seven of these top fifteen counties are located 
on the Kentucky-Tennessee border, from Wayne County over 
to Fulton County. And three of these seven counties -- Trigg, 
Simpson and Logan -- were in the bottom 15 county yield list 
for 2014, but made a much needed turnaround in 2015. The 
counties with the lowest yields were mostly in the eastern 
half of the state.

   In terms of total corn production, Christian County led 
the way with 13.78 million bushels, followed by Union 
County, 13.61 million bushels; Henderson County, 12.77 mil-
lion bushels; Daviess County, 11.11 million bushels; and 
Logan County, 10.12 million bushels. 

More sheep and lambs on Kentucky farms

The January 1, 2016, inventory of all sheep and lambs on Kentucky 
farms was estimated at 53,000 head, ten percent higher than esti-
mated a year ago, according to USDA. All breeding sheep and lambs 
increased 11 percent to an estimated 42,000 head, consisting of 
33,000 breeding ewes, 2,000 breeding rams and 7,000 replacement 
lambs. All market sheep and lambs were estimated at 11,000 head, 
up 1,000 head from a year earlier. Last year’s lamb crop totaled 
43,000 head, up 3,000 from 2014. 

   All meat and other goats in Kentucky were estimated at 59,000 
head, down 1,000 head from January 2015. Milk goats at 5,000 
head, were down 700 head from the previous year’s estimate.

   U.S. inventories of sheep and lambs increased 0.8 percent (5.320 
million head) and the number of meat and other goats fell 1.4 per-
cent (2.095 million head). 
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AFBF Seeking Speakers for  
2017 Annual Convention  

& IDEAg Trade Show

Calling all speakers! The American 
Farm Bureau Federation is seek-
ing presentation and workshop 

speaker submissions for the 2017 AFBF 
Annual Convention & IDEAg Trade 
Show through April 15. The event takes 
place Jan. 6-11, 2017, in Phoenix, 
Arizona.

Speakers are sought to present the lat-
est innovations in agriculture to some of 
the best and most creative minds in the 
country. The AFBF Annual Convention 
& IDEAg Trade Show is a premier des-
tination for agriculture education, poli-
cy development, industry relationships 
and cutting-edge innovations, reaching 
6,000 farmers and industry leaders from 
across the United States!

Selected speakers will share their 
knowledge during 15- to 60-minute 
sessions with Farm Bureau farmer and 

rancher members, industry leaders and 
agricultural professionals. Presenters 
also will have the opportunity to net-
work and exchange ideas with Farm 
Bureau leaders and other speakers.

Farm Bureau aims to provide specific, 
action-item focused workshops that offer 
attendees knowledge they can take back 
and apply to their own businesses and 
daily lives. Desired workshops will engage 
the audience and are intended to serve as 
a platform for innovation in the areas of 
farming, ranching, rural communities, 
business management and cutting-edge 
technologies in addition to current trends 
and the future of agriculture.

The deadline for submitting propos-
als is April 15. Download the request for 
speakers submission form at http://
annualconvention.fb.org/ or email 
conventions@fb.org with questions.

Save 
the 

Dates
Kentucky Farm Bureau 
Certified Roadside 
Market Tour
June 27-30, 2016
Indiana and Michigan
 
KFB John C. Hendricks 
Beef Tour
June 20-24, 2016
North Carolina and 
Virginia
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The U.S. Coalition for TPP 
announced an expansion in its 
leadership as it works to advo-

cate for passage of the Trans-Pacific 
Partnership (TPP) agreement, signed by 
the United States and its 11 TPP part-
ners on February 3. The expanded 
Coalition leadership now includes the 
American Farm Bureau Federation, the 
Business Roundtable, the Emergency 
Committee for American Trade, the 
National Association of Manufacturers 
and the U.S. Chamber of Commerce. 
These five organizations issued the fol-
lowing joint statement:

“Our five organizations have joined 
together as co-leaders of the U.S. 
Coalition for TPP for the next phase of 
its efforts – pushing for the expeditious 
passage of the TPP. We are intensifying 
our broad education and advocacy 
efforts on the Hill and around the coun-
try as the Administration and 
Congressional leaders work to address 
the next steps that are required to 
secure passage of the TPP. The TPP is a 
strong agreement that will eliminate 
barriers to U.S. exports and set in place 
standards that will improve American 
competitiveness in a region where the 
United States has lost market share. 
Industries and companies, large and 
small, across America know that stand-
ing on the sidelines hurts the U.S. 

economy and American farmers, manu-
facturers, services providers and work-
ers. It is critical that America move for-
ward as soon as possible to open mar-
kets and level the playing field with our 
TPP partners.”

 
 Sixth Circuit Court Rules it 
Has Jurisdiction Over WOTUS 
Lawsuits

 
A three-judge panel of the Sixth 

Circuit has decided that jurisdiction 
over the legal challenges to the “Waters 
of the U.S.” rule lies in that court — not 
in the district courts as industry groups 
and most state governments have 
argued. The court’s decision came in the 
form of three separate opinions, one by 
each of the three judges involved, and 
each with a different view of the law on 
this complex issue. Given the diversity 
of opinions among these three judges, 
and given the importance of the issues 
at stake, it seems highly likely that one 
or more parties will file a petition for 
rehearing by the full Sixth Circuit. 
Meanwhile, the temporary stay of the 
WOTUS rule previously issued by the 
Sixth Circuit presumably will remain in 
effect.

It seems almost certain that state gov-
ernments or industry groups — or both 
— will seek rehearing by the full Sixth 

Circuit, and it seems likely that the 
issue could go on to the U.S. Supreme 
Court. However the jurisdictional ques-
tion is finally resolved, the parties — 
especially the plaintiffs—have a strong 
interest in achieving certainty that they 
are in the correct court before proceed-
ing with the time-consuming and costly 
process of litigating the merits of the 
WOTUS rule.  

Any petition for rehearing must be 
filed within 45 days. If the Sixth Circuit 
or the Supreme Court ultimately rule 
that the appellate court does not have 
jurisdiction, the various legal challenges 
will proceed in the federal district 
courts, the nationwide stay of the rule 
will end, and many of the plaintiffs pre-
sumably will ask those district courts 
for temporary relief from the WOTUS 
rule.      

 
Farm Bureau Donations 
Benefit Hungry Americans

 
The farm and ranch families of Farm 

Bureau raised more than $1.1 million 
and donated a record of more than 48 
million pounds of food to assist hungry 
Americans as part of Farm Bureau’s 
“Harvest for All” program. Combined, 
the monetary and food donations also 
reached a record level of the equivalent 
of more than 49 million meals.

News from the American 
Farm Bureau Federation
TPP Coalition Expands Leadership and Activity
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*Best Available Rate is defined as the best, non-qualified, unrestricted, publicly available rate on the brand sites for the hotel, date and accommodations requested. The discount for some properties may be 
less than 20% off Best Available Rate.  Certain restrictions may apply.  To redeem this offer, call 877-670-7088 and provide Discount ID 8000002234 at the time of reservation.  Offer not valid if hotel is called 
directly, caller must use toll free numbers listed above.  Advanced reservations are required.  Offer is subject to availability at participating locations and some blackout dates may apply.   Offer cannot be 
combined with any other discounts, offers, group rates, or special promotions.  Discounted rates vary by location and time of year.  Offer is void where prohibited by law and has no cash value.  Dolce Hotels and 
Resorts is not a current participant in the Member Benefits program.

©2015 Wyndham Hotels and Resorts, LLC. All rights reserved. Most properties are independently owned and operated with the exception of certain properties which are managed by an affiliate of the company.

Stay with Wyndham Hotel Group and Farm Bureau members

SAVE UP TO 20% OFF
the Best Available Rate* at over 7,600 hotels worldwide!

To book, call 877-670-7088 
and provide Discount ID 8000002234!
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Spencer County FFA Invitational 

As 2016 FFA Week events came 
to a close, more than 550 
members from 24 different 

state charters came to Taylorsville to 
participate in the Spencer County FFA 
Invitational competition.

This annual gathering, in its 12th 
year, has served as a “practice” for FFA 
participants to ready themselves for the 
all-important regional competitions that 
will decide who makes it to the state 
conference.

Long-time Spencer County FFA 
Advisor Bland Baird, while now retired, 
still helps with the Invitational. He said 
the event is a good way to practice in 
competition-like conditions.

“It’s also a good leadership activity for 

Left from top down: More than 550 FFA students from 24 chapters made their way to the Spencer County FFA 
Invitational competition in an effort to ready themselves for regional events. FFA State Treasurer Taylor Nash, 
top, gave instructions before the competitions began. Benjamin Pinkston, bottom, who serves as the Mercer 
County chapter president, Bluegrass Region vice-president and is one of the 2015 Outstanding Farm Bureau 
Youth award winners prepared for his competitive events.

Above: Kaylee Brown, the Lincoln County chapter reporter, found a quiet spot to prepare for her competitions. 

the participants, they get to meet other 
students, and it helps in their abilities 
for public speaking, interviews and to 
think on their feet,” he said. 

One example is seen in the impromp-
tu speech competitions where students 
speak on an array of topics they are 
familiar with but only find out their 
specific subject 20 to 30 minutes before 
they compete.

“It’s somewhat knowledge-based but 

the main thing is, it promotes public 
speaking which will help just about 
anyone in an interview or being able to 
speak in front of people,” said Baird.

Darryl Matherly, the current FFA 
advisor and agriculture teacher at 
Spencer County said for students who 
have never participated in these types of 
speaking competitions, the Invitational 
helps to calm a lot of nerves they may 
have in preparation for regionals.
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The Farm Bureau protects the future of your farm 
and your neighbors farms all year long. 

Today, membership can save you up to $500 on 
new Case IH tractors and equipment!*

Print your certificate today!* 
Visit fbverify.com/CaseIH

*A current Farm Bureau membership verification certificate must
be presented to the Case IH dealer in advance of product delivery
to receive the incentive discount. Farm Bureau Members can
download a certificate at www.FBVerify.com/caseih. Not a Farm
Bureau member? Reach out to your state Farm Bureau to join today.

PO B 7

Iowa Farm Bureau Spokes-

Farm Bureau and the FB State Logo are registered service marks owned by the American Farm Bureau Federation, and are used by CNH America LLC  
under license from the American Farm Bureau Federation.
©201  CNH America LLC. All rights reserved. Case IH is a registered trademark of CNH America LLC. www.caseih.com

Iowa Falls, IA 50126
800-798-2691

ELIZABETHTOWN
JACOBI SALES INC.

800-730-2655
jacobisales.com

GLASGOW
J & J SALES INC.

800-669-5480
jandjsalesinc.com 270-651-5480

HOPKINSVILLE
H & R AGRI-POWER 

800-844-3918
www.hragripower.com

MAYFIELD
H & R AGRI-POWER 

800-455-4747
www.hragripower.com

MORGANFIELD
H & R AGRI-POWER

800-869-1421
www.hragripower.com

OWENSBORO
H & R AGRI-POWER

800-264-1504
www.hragripower.com

RUSSELLVILLE
H & R AGRI-POWER

800-264-2474
www.hragripower.com

SHELBYVILLE
JACOBI SALES INC.

800-730-2684
jacobisales.com

He also said while FFA and other 
Career and Technical Education activi-
ties help all students, those leadership 
and speaking skills they learn through 
their chapter competitions is of the 
upmost importance.

As is the case in Spencer County, 
many of the students involved in FFA 
don’t come from farming backgrounds, 
but that doesn’t mean they aren’t con-
nected to agriculture.

Bethany Mattingly, an ag teacher and 
FFA advisor from Louisville’s Seneca 
High School said her chapter’s involve-
ment at the Invitational event included 
parliamentary procedures, as well as 
impromptu speaking competitions. She 
noted that her students will learn from 
any mistakes made at this event, to help 
better prepare them for upcoming 
regional competitions.

Mattingly also said that while many 
people are surprised that a “city” school 
has FFA, Seneca students are involved 
in a number of FFA and agriculture-
related activities.

“We do a lot with the community and 
the students do a lot to make sure others 
understand there is agriculture every-
where you go, not just in rural areas,” 
she said.

Those activities include school gar-
dens and participation in a program 
that teaches elementary students about 
farm animals and current agriculture 
practices such as composting.

For Seneca FFA students, many like 
the science aspect of agriculture; some-
thing that leads them to research areas 
of the industry, biotechnology, forestry 
and greenhouse operations, for exam-
ple, said Mattingly.

“There are lots of opportunities, even 
in urban areas that can really make an 
impact,” she said.

Opportunity is a key word for FFA 
members as they compete and prepare 
for their futures. Benjamin Pinkston, 
the Mercer County FFA chapter presi-
dent, Bluegrass Region vice-president 
and one of the 2015 Outstanding Farm 
Bureau Youth award winners has already 
seen benefits from participating in such 
competitions as he participated in this 
year’s Spencer County event. 

He said while everyone wants to win, 
the important aspect about this compe-
tition is how helpful it is, especially for 
younger participants, to get a feel for the 
real thing.

“Going to the regionals, it is a really 
important time for all of chapters; that’s 
where it really counts,” he said.

Pinkston, who plans on attending the 
University of Kentucky in the fall to 
study agriculture economics, also noted 
that FFA members learn more than just 
how to participate in competitions.

“First, FFA builds communication 
skills. I’ve gone from being very shy to 
learning to enjoy speaking in front of 
people and working with teams and 
other individuals,” he said. “FFA also 
gives insight into the ag industry, one of 
the biggest and most vital industries in 
the world. I don’t come from the farm 
but FFA has given me that insight in 
what is happening in agriculture.”

Pinkston added that it’s going to be the 
people not growing up on farms that will 
be future leaders in the ag industry, so it’s 
very important to be involved in FFA and 
to make the most of it.

This popular competition will likely 
be around for some time to come in a 
place where FFA has been a part of the 
community since 1933. The Spencer 
County chapter has long been known 
for its success both at the state and 
national competition levels. This year 
marked the third in a row the chapter 
won the national FFA dairy contest. 
Currently the chapter is in the process 
of raising funds for a trip to the world 
dairy judging finals to be held in 
Scotland this June. 
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Maximize Every Input… 
…Maximize Every Acre

McCain Bros. Advantage…
• Multiple years of Ag Drainage experience
• Knowledge of Kentucky soil types and geography
• Competitively Priced
• Prompt, Effi cient, Motivated
• Mapping that allows for future expansion and data analysis
• Advanced Technology and Equipment
• Hydramaxx –– 3300 with Bron Double Link Plow
• On-Board Reel –– Less chance of pipe damage
• Tracked equipment for less ground disturbance and compaction

www.mccainbros.com

Terrence P. McCain Fergus C. McCain
859.940.6431 Phone 859.481.4713 Phone
terrence.mccain@gmail.com fcmccain@gmail.com

2320 Bardstown Rd., Springfield, Kentucky, 40069

MORE HAY 
IN A DAY.

BPX9000 Bale Processor VR Series Wheel Rakes TE Series Tedders7040 Disc Mower

Vermeer forage equipment is built tough and known for dependability and value 

among hay producers who want consistency and smooth performance in a variety 

of crops and conditions. Designed for ease of operation and with quick, simple 

adjustments, Vermeer forage equipment gives operators the power to maximize 

the hours in a day.

Vermeer, the Vermeer logo and Equipped to Do More are trademarks of Vermeer Manufacturing Company in the U.S. and/or other countries. © 2014 Vermeer Corporation. All Rights Reserved.

CYNTHIANA
HAYDON 

EQUIPMENT INC.
859-234-4621
800-649-7683

OWENSBORO
H & R AGRI-POWER

800-264-1504
www.hragripower.com

RICHMOND
NORTHSIDE 

EQUIPMENT CO.
859-623-5167

RUSSELLVILLE
H & R AGRI-POWER

800-264-2474
www.hragripower.com

Here at Select Ag LLC we 
sell a variety of seed with the 
leading genetics to maximize 
your farm’s potential.
Seed treating and seed care 
product available.

Call Today For Pricing
George Goetzinger

502-376-6532
selectagllc@gmail.com

call
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Offers end 3/31/16.

$0 Down, 
0% Financing
for 60 Months*

A.P.R.

Ready. Set. Save on 
Kubota’s M5 Series 

deluxe utility tractors.

OR

$3,500**
 

Customer Instant Rebate 
on the purchase of a new 

Kubota M5 Series deluxe utility tractor.

© Kubota Tractor Corporation, 2016

kubota.com

BARDSTOWN
JOE HILL'S AUTO CENTER

502-348-2532
www.joehills.com

CRESTWOOD
ANDERSONS' SALES & SERVICE

502-241-7222
WWW.ANDERSONSSALES.COM

CYNTHIANA
HAYDON EQUIPMENT INC.

859-234-4621
800-649-7683

HOPKINSVILLE
H & R AGRI-POWER

800-844-3918
www.hragripower.com

MORGANFIELD
H & R AGRI-POWER

800-869-1421
www.hragripower.com

RICHMOND
NORTHSIDE EQUIPMENT CO.

859-623-5167

RUSSELLVILLE
H & R AGRI-POWER

800-264-2474
www.hragripower.com

SHELBYVILLE
JACOBI SALES INC.

800-730-2684
jacobisales.com

SOMERSET
BARLOW FARM EQUIPMENT

606-679-3659
www.barlowequipment.com

The decision to use SumaGroulx on my corn and 
soybean crop came after several years of debating 
whether to use it or not. The idea of using SumaGroulx 
meant taking a risk and trying something different. 
It took many years of seeing and hearing about 
SumaGroulx before taking the fi rst step of trying some 
myself and I was so happy to see that my yields were 
much better by using this product.  My soybeans were 
an average of 7 to 17 bushel better and my corn was 8 
to 15 bushel better when I used SumaGroulx in 2013. 
I don’t have the expense of fertilizer now and was so 
impressed that I became a dealer for SumaGroulx for 
the year 2014. I am so excited about the savings and 
yield increase that I want to share my knowledge and 
use of it with the farming world. 
- Steve Koroleski • 5 - K Ag Supply • Kinde, MI

Put SumaGroulx 
To Work For You

SumaGroulx can be used in four ways:
1. At planting time
2. As a foliar feed
3. As a means of breaking down residual material 
after harvest

4. Fall application strengthens the root system on 
alfalfa, winter wheat and grasses to avoid winter kill!

SumaGroulx even helped with the infiltration of 
the abundance of rain received during spring 
rainstorms, as shown above.  Allowing growers 
to get on the land sooner.

Why Dry?

Benefi ts:
• Increase Carbon Sequestation
• Prevents Fertilization Runoff 
• Reduces Soil Erosion
• Converts Bound Soil Nutrients into Available 

Nutrients
• Better Stress Tolerance Drought, Transplant & Wind
• Better Water Retention
• Builds Soil Organic Matter
• Increases Plant Nutrient Levels - Brix - Chlorophyll - 

Proteins & Minerals

Call: (800) 547-6859 for more Information
and many testimonials 
www.sumagroulx.com

www.rrrsupply.com
Fax: 989-659-2694

RRR Supply Inc.

With SumaGroulx, you can expect to cut 
fertilizer cost at least 50% in the first year, 
up to 100% the second year, while enjoying 

5%-35% yield increase.

Increase
Yield From
20% +

*Off ering Great Pre-Season Early Order Discounts*

ATTENTION MOBILE HOME OWNERS

Since 1983
roofover.com

800.633.8969®

S T O P 
LEAKS

REDUCED 
ELECTRIC 

BILL

LIFETIME WARRANTY
INCREASED 
HOME VALUE
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PROVEN PERFORMANCE. 
2015 INDEPENDENT TESTING RESULTS

*® XL is a registered trademark of Pioneer. XL® brand seed is distributed by Beck’s Superior Hybrids, Inc. 

TESTING ENTITY BRAND TRIAL/CITY STATE YIELD
RANK

TOTAL
ENTRIES

 YIELD    
 BU./A.

University of Kentucky 493R4TM* Group 4 Late/SUMMARY KY 1st 75 72.0

University of Kentucky 522L4 Group 5/Hancock KY 1st 24 59.5

University of Kentucky 424L4 Group 4 Early/Hancock KY 2nd 72 59.6

University of Kentucky 493R4TM* Group 4 Late/Calloway KY 2nd 71 76.9

University of Kentucky 474L4 Group 4 Late/Hancock KY 3rd 71 68.8

University of Kentucky 522L4 Group 5/SUMMARY KY 4th 24 62.5

BECKSHYBRIDS.COM  |  800.937.2325


