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You’ve got to-do lists and can’t-wait-to-do lists. Case IH can help you Be ready for both 
with Case IH Scout UTVs and Farmall tractors. Move, mow, blade, clear and more with the 
simple operation, rugged reliability, maneuverability and power of legendary Farmall tractors. 
Haul feed, track deer, discover new trails and take your crew along for the ride with a Case IH 
Scout 4WD utility vehicle. To learn more, see your Case IH dealer today or go to caseih.com

EXCLUSIVE FARM BUREAU MEMBER REBATES
$300 Rebate
Case IH Scout™,
Farmall® A & Compacts
31 – 60HP

$500 Rebate
Farmall® Utility Tractors
55 – 105HP

$500 Rebate
Maxxum® Series
110 – 139HP

b

©2011 CNH America LLC. All rights reserved. Case IH is a registered trademark of CNH America LLC. www.caseih.com

ELIZABETHTOWN
JACOBI SALES INC.

800-730-2655
jacobisales.com

GLASGOW
J & J SALES INC.

800-669-5480
jandjsalesinc.com

270-651-5480

HOPKINSVILLE
H & R AGRI-POWER

800-844-3918
www.hragripower.com

MAYFIELD
H & R AGRI-POWER

800-455-4747
www.hragripower.com

MORGANFIELD
H & R AGRI-POWER

800-869-1421
www.hragripower.com

MURRAY
MCKEEL EQUIPMENT CO.

800-852-9736
www.mckeelequipment.com

OWENSBORO
H & R AGRI-POWER

800-264-1504
www.hragripower.com

RUSSELLVILLE
H & R AGRI-POWER

800-264-2474
www.hragripower.com

SHELBYVILLE
JACOBI SALES INC.

800-730-2684
jacobisales.com
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following a couple years on an “up” 
cycle, dairy farmers are very con-
cerned about where prices are head-

ed. An oversupply of milk is a familiar culprit, 
driving prices to levels that are putting the 
squeeze on producers who already are faced 
with higher prices for fuel, feed grains, fertil-
ize, seeds, power and just about everything 
else they need to do business. 

As part of the Farm Bill debate, Congress 
is considering major reforms to a federal dairy program which has not 
proved to serve producers well during tough economic periods. There’s 
a movement afoot to replace the old system of price supports and direct 
payments with a risk-management plan centered on protecting margins, 
which is the real problem dairy farmers face today.

Most dairy producer groups are behind The Dairy Security Act intro-
duced by House Agriculture ranking member Collin Peterson of 
Minnesota. The bill would provide dairy farmers with protection against 
rising input costs and would use federal authority to encourage them to 
reduce production temporarily during periods of low prices.

American Farm Bureau Federation supports The Dairy Security Act 
because the proposed supply management concept is voluntary. Those 
who don’t want the protection of a government safety net can opt out. 
Those who want the assistance during tough times must agree upfront to 
reduce their milk output for designated periods.

As is often the case with dairy policy, there is not a consensus on this 
proposal. Opponents – including a number of Kentucky dairy farmers – 
argue that a one-size-fits-all program will not work, particularly with milk-
deficit states in the southeast, including Kentucky. This group is calling 
for a regional approach to stabilizing the market. 

We have learned over the many years of a national dairy program 
that what’s best for the large dairies in California, New York and the 
Midwest isn’t necessarily the formula for survival on a Kentucky dairy 
farm. Kentucky currently has about 800 dairy farms, as compared to 
nearly 2,000 only 10 years ago. We have only a handful of what would be 
considered large dairy operations. Our average herd size remains well 
below the national average. And yet because of continuing advances on 
the farms, our total milk production has remained about the same. But 
we remain a milk deficit state, which is unfortunate.

The challenge for Kentucky’s dairy industry is finding a formula that 
allows our producers to survive on a family-sized scale. I’ll leave it up to 
the experts to decide if the Dairy Security Act fits the bill. But in keeping 
with AFBF’s stance, I look favorably upon the concept because it pro-
vides a viable safety net along with options for producers. 
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Kentucky Farm Bureau News is published 

ten times per year. Combined issues for  

December-January and June-July are sent to all  

members. The remaining eight issues go to 

regular members. Bulk postage rate paid at 
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BIG CLIFTY
BIG CLIFTY SERVICE & SUPPLY INC.

270-242-4591

BRODHEAD
BRODHEAD FARM EQUIPMENT

606-758-9532
“Downtown Brodhead”

CYNTHIANA
HAYDON EQUIPMENT INC.

859-234-4621
800-649-7683

FLEMINGSBURG
YOUNG FARM MACHINERY

606-849-2677

OWENSBORO
H & R AGRI-POWER

800-264-1504
www.hragripower.com

RUSSELLVILLE
H & R AGRI-POWER

800-264-2474
www.hragripower.com

TOMPKINSVILLE
GRANDVIEW WELDING &

EQUIPMENT SALES
866-487-8813
270-487-8813

XUV 550 S4

Traditional Utility Vehicles

0% for 36 months2

•  Up to 854 cc (20 hp*)
•  Gas and diesel engines
•  Payload up to 1,600 lbs. (726 kgs)
•  2WD and 4WD

JOHNDEERE.COM/GATOR

XUV 
825i

OWN THE OFF-ROAD
UV
25i

TH6x4

Mid-Duty Crossover Utility 
Vehicles
• Four-passenger 550 S4
  -  Starting at $9,299
• Two-passenger 550
  -  Starting at $8,199
• 4WD
• Fully independent suspension
• 400 lbs., 9-cu.-ft. cargo box

M
O

N
TH

S
160

3.9%FOR
ON ALL GATORTM XUVs 

Heavy-Duty Crossover Utility Vehicles

•  50 hp EFI*, 44 mph (70 km/h)
•  Double-wishbone suspension
•  16.4-cu.ft. cargo box
•  Also available:
  -  XUV 625i, 23-hp* EFI, 30 mph (48 km/h)
  - XUV 855D, 23-hp* diesel, 32 mph (51 km/h)

A0B030DCU1A51521

1Offer valid from 3/1/2012 until 7/31/2012. This offer excludes TX Turf Gators and ProGators. 3.9% APR is for 60 months only. 
²Offer valid from 3/1/2012 until 7/31/2012. 0% APR for 36 months only and excludes TX Turf, ProGators and any XUV or 
recreational model Gator. Subject to approved credit on Revolving Plan, a service of John Deere Financial, f.s.b. For consumer 
use only. No down payment required. Other special rates and terms may be available, including financing for commercial 
use. Before operating or riding, always refer to the safety and operating information on the vehicle and in the Operator’s 
Manual. Actual vehicle top speed may vary based on belt wear, tire selection, vehicle weight, fuel condition, terrain and other 
environmental factors. Prices are suggested retail prices only and are subject to change without notice at any time. Dealer 
may sell for less. Taxes, setup, delivery, freight and preparation charges not included. Attachments and implements sold 
separately. Shown with the optional equipment not included in the price. Prices and models may vary by dealer. *The engine 
horsepower and torque information are provided by the engine manufacturer to be used for comparison purposes only. 
Actual operating horsepower and torque will be less. Refer to the engine manufacturer’s website for additional information. 
John Deere’s green and yellow color scheme, the leaping deer symbol and JOHN DEERE are trademarks of Deere & Company.

12515A1UCD030B0A  19866300-

HUTSON, INC.
CLARKSVILLE, TN

931-647-0029
CLINTON

270-653-4311
CYPRESS

618-657-2342
MAYFIELD

270-247-4456
MORGANFIELD
270-389-3668

PADUCAH
270-408-1397
PRINCETON

270-365-2053
RUSSELLVILLE
270-726-7171

www.hutsoninc.com

WRIGHT IMPLEMENT
BOWLING GREEN

877-334-1711
GLASGOW

855-556-2430
HARDINSBURG
270-756-5152
OWENSBORO
270-683-3606

www.wrightimp.com

ROEDER IMPLEMENT CO., INC.
 HOPKINSVILLE
800-844-3994

www.roederimpl.com

LONDON FARM SERVICE INC.
LONDON

606-864-2214

Matthew W. Ingram has been 
given dual responsibilities as 
the new Director of the 

Organization Division and Assistant to 
the Executive Vice President. In this role 
he will lead the Organization Division’s 
efforts to promote and implement effec-
tive programming for the Young Farmer, 
Women, Ag Education, and Member 
Services program areas, as well as coordi-
nate the responsibilities of the division’s 
ten area program directors. He will also 
be responsible for the proper billing and 
processing of membership dues, moni-
toring membership growth and helping 
achieve its goals.

Ingram’s transition into these new roles 
comes after serving nearly three years as 
director of accounting and finance, more 
than eight years as an area program direc-
tor, and two summers as a college intern 
for KFB Federation. A graduate of the 
University of Kentucky College of 
Agriculture with a degree in agricultural 
economics, Ingram is a native of Bath 
County. He was State FFA President in 
1997-98.

Executive Vice President David S. Beck 
said in making the announcement: 
“Matthew has an extensive background in 
Farm Bureau that makes him well quali-
fied for these positions. I’m confident he 
will play a significant role in our future 
development.”

Ingram and his wife, Suzanne, live in 
Jefferson County. They have three chil-
dren.

MATThew w. INgrAM

INgrAM NAMeD
TO TwO rOLes
IN MANAgeMeNT
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kfb Officers

 Mark haney President
 eddie Melton 1st Vice President
 J. Fritz giesecke  2nd Vice President

 David s. Beck executive Vice President

kfb directOrs

 randall heath hickory
 Tripp Furches Murray
 Kelly Thurman Livermore
 eddie Melton sebree
 Mary Kate Kordes Central City
 J. Fritz giesecke horse Cave
 Larry Thomas elizabethtown
 Pat henderson Irvington
 russell Poore russellville
 Jay Coleman Cave City
 scott Travis Cox’s Creek
 randy Chrisman Lawrenceburg
 Joe Paul Mattingly raywick
 David Chappell Owenton
 Terry rowlett Campbellsburg
 Mark haney Nancy
 Danny wilkinson Columbia
 Kim McCoy Burkesville
 Terry gilbert Danville
 David L. Campbell stanford
 Alex Barnett Cynthiana
 shane wiseman winchester  
 David Mcglone grayson
 Carroll Amyx Campton
 Charlie Benge London
 Bige hensley Manchester
 Marshall Coyle Owingsville
 Phyllis Amyx Campton
 Brent Cornett London
 Mickey sirls Benton
 scott smith Lexington
 Brandon Davis Frankfort
 Kevin Lyons Tompkinsville

kentucky farm bureau neWs

 editor roger Nesbitt
 Advertising Asst. Brittany Ogaldez
 Creative Director Donia simmons
  Pioneer Publishing
  Lexington, KY
 Printer Publishers Press

Kentucky Farm Bureau is a voluntary 

organization of farm families and their 

allies dedicated to serving as the voice 

of agriculture by identifying problems, 

developing solutions and taking actions 

which will improve net farm income, 

achieve better economic opportunities 

and enhance the quality of life for all.

“The Voice of Kentucky Agriculture”

kyfb.com

The tornadoes of February/March 2012 forever changed the 
rural landscape of Morgan and surrounding counties as over 
250 scenic farmsteads became postcards of ruin.  In a matter 

of minutes, the tornadoes devastated families, flattened homes, leveled 
barns, mangled equipment, killed or injured livestock, destroyed fencing, 
ruined valuable timber and scattered fields with debris.  

But remaining unchanged was the generosity of the agricultural com-
munity that crossed county, state and even national boundaries. Locally, 
farmers put aside their own losses to clear roads, help neighbors dig out 
from the rubble and fix roofs.  County lines melted as fellow farmers 
drove many miles to bring supplies of hay, feed, wire and posts. They 
stayed to build fences, corral animals, deliver tetanus shots and pick up 
debris in hay & pasture fields. 

Farm organizations such as Farm Bureau harnessed resources to 
overcome transportation and communication barriers to bring direct and 
immediate relief.  Area 9 Program Director George Hieneman was one of 
the first to arrive in Morgan County bearing supplies.  This was quickly 
followed by much needed solar fence chargers donated by Kentucky 
Farm Bureau Federation that helped to meet the critical need of tempo-
rary fencing for roaming cattle and horses.  These chargers were crucial 
in preventing additional livestock loss and potential harm to motorists 
from roaming animals.   

Our urgent needs sparked an outpouring of kindness and generosity 
that we can only recognize with grateful appreciation.  In the midst of 
difficult circumstances, extraordinary events do occur.  Thank you to the 
Farm Bureau family and to others for being a part of those extraordinary 
actions. Reflecting on this generosity of spirit brings encouragement to 
keep the difficult task of recovery efforts underway.

s a r a h  g .  f a n n i n
 

M o r g a n  C o u n t y  E x t E n s i o n  a g E n t

F o r  a g r i C u l t u r E  &  n a t u r a l  r E s o u r C E s

A ThAnk-You MessAge 
for disAsTer AssisTAnce



 

Existing Farm Bureau Bank vehicle loans are excluded from this offer. 
* Rate disclosed as Annual Percentage Rate (APR) and is based on automated payments (ACH) and acquiring one of the following collateral protection products: Guaranteed Asset Protection 
(GAP), Debt Cancellation (DC) or Major Mechanical Protection (MMP). Additional discounts do apply for purchasing more than one collateral protection product. The advertised APR of 
2.99% is effective as of 04/10/2012. Final APR may differ from the loan interest rate due to additional fees (such as a loan documentation fee) which may be applicable. Suppose you borrow 
$19,000 and there is a $50 documentation fee for a total loan of $19,050, with an interest rate of 2.99%, the calculated APR for a 36 month loan with a 45 day first payment date would be 
3.17%, with payments of $554.62. To qualify for the disclosed rate, customer must be a Farm Bureau member. Finance charges accrue from origination date of the loan. Rates and financing are 
limited to vehicle models 2005 and newer. All loans are subject to credit approval, verification, and collateral evaluation. Other rates and financing options are available. Non-member rates may 
be 1-3% higher than posted rates. Loans for RVs, motorcycles, trailers, ATVs, watercraft and commercial vehicles may be 0.50% higher. This offer is not available in all 
states and rates and terms are subject to change without notice. Farm Bureau, FB, and the FB National Logo are registered service marks owned by, and used by Farm 
Bureau Bank FSB under license from, the American Farm Bureau Federation.

Keep your vehicle —
lower the monthly payment
Turn your Kentucky Farm Bureau membership into real savings with a Farm Bureau 

Bank vehicle loan. Finance or refinance your new or used vehicle for member-special 

rates, flexible terms and vehicle protection plans*. We also offer special member 

pricing on motorcycles, RVs, boats, and equipment loans. Turn your dreams into 

reality. To apply, contact your local Farm Bureau agent or:

VEHICLE LOANS 
NOW AS LOW AS

2.99
36-MONTH TERM

%      
APR*

0412_KYFB_VL_299AD_7.5x10.indd   1 4/9/2012   4:52:20 PM



KENTUCKY FARM BUREAU

Helping protect the  
most valuable thing you own: 

your good name.

S U P P O R T I N G  A G R I C U L T U R E       I N S U R A N C E  S E R V I C E S       M E M B E R  B E N E F I T S       K Y F B . C O M

ID THEFT RECOVERY SERVICES FOR KENTUCKY FARM BUREAU MEMBERS.
Identity theft is the fastest growing crime in America. As a KFB member, you have access to the services of ID Experts. 

All eligible family members in the household are covered and the service is included in your annual membership dues.

SUSPECT YOUR IDENTITY HAS BEEN STOLEN? 

• Call the toll-free number listed below to speak with a trained Member Service Specialist. 

• A Personal Recovery Advocate will use a Limited Power of Attorney and work to restore your 

identity, staying on the case until your identity is restored to pre-theft status.

Visit kyfb.com or use the QR code to find out about all other member benefits.

1-866-827-4355
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K FB members with questions 
about identity protection issues 
are urged to contact editor@

idexpertscorp.com.  A monthly newslet-
ter also is available through that web site.

A recent exchange provided useful 
information about the National 
Consumers Telecom and Utility 
Exchange. This is a little-known national 
database of consumer information com-
piled from telecommunications, pay TV 
companies and utility companies. NCTUE 
maintains consumer files on information 
reported from member companies, 
including current account subscriptions 
and negative information such as unpaid 
bills. Companies in these industries use 
NCTUE to share account and payment 
info, allowing them access to the con-
sumer’s history when considering new 
applications for service.

The NCTUE database is housed and 
managed by Equifax Information Services, 
one of the three major credit bureaus, but 
does not include traditional credit infor-
mation.  The good news for consumers is 
that NCTUE is covered by the FCRA 
(Fair Credit Reporting Act), which means 
that consumers have access to a free copy 
of their file yearly.  Consumers can also 
dispute any inaccuracies they find on 
their NCTUE report and NCTUE will 
investigate and correct their file.

You can request a copy of your NCTUE 
report by calling 1-866-343-2821 or mail-
ing a report request to Exchange Service 
Center, P.O. Box 105161, Atlanta GA, 
30348-5398. 

ID InformatIon

Is avaIlable



WE WANT AWE WANT AWE WANT AWE WANT AWE WANT AWE WANT AWE WANT AWE WANT AWE WANT A
GREAT RATE.GREAT RATE.GREAT RATE.GREAT RATE.GREAT RATE.GREAT RATE.GREAT RATE.GREAT RATE.GREAT RATE.

“““
”””

You’ll get a great rate 
using your NEW Rate ID!

Advance reservations required. Discount subject to availability at participating hotels and cannot be combined with any other discount.
© 2012 Choice Hotels International, Inc. All rights reserved. 12-114/02/12

ChoiceHotels.com

12-114_Editable.indd   1 2/29/12   11:42 AM

To take advantage of your Kentucky Farm Bureau 
benefit, remember to enter your New Special Rate ID 
#00209600. To earn Choice Privileges points, book 
at ChoiceHotels.com and be sure to provide your 
Choice Privileges member number upon check-in. 

Enter your NEW  
Special Rate ID  

#00209600 
when you book
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Barry Bogie, 90, makes 
it to the Bluegrass 
Stockyards in 
Richmond for the sale 
every Friday. He sits 

in his wheelchair on the landing above the 
pit and marks the prices paid on a card.

Manager Jim Dause said Bogie is a fix-
ture there.

“We keep a wheelchair at the stockyards 
for him, and his family comes and puts 
him in it,” Dause said. “He comes every 
week, and at his age, when he doesn’t come 
we get kind of worried about him.”

That service to customers like Bogie 
may be one of the reasons Blue Grass 
Livestock Marketing Group, of which the 
Richmond yards is a member, is the larg-
est livestock marketing company in the 
state – and growing. 

Blue Grass, based in Lexington, is by 
far the largest cattle marketing business 

in the state, accounting for about half of 
all cattle sold at stockyards in Kentucky, 
according to Jim Akers, chief operating 
officer. Blue Grass expects to sell about 
half a million cattle this year, Akers said. 
Besides the Lexington and Richmond 
facilities, Blue Grass operates yards in 
Campbellsville, Stanford, Mount Sterling 
and Maysville. At various times during 
the week and month, the yards sell cattle, 
but also horses, goats, sheep and hogs.

Blue Grass will soon open a new facility 
in Albany, Kentucky, which will replace 
the yards that burned down in Monticello 
a few years ago.

“When the yards burned in Monticello, 
that created a void and cattle farmers in the 
area were having to drive incredible dis-
tances, distances that were not sustainable, 
to market their cattle,” Akers said. “That 
created a void and we saw an opportunity.” 

Akers said the Albany facility, which 

will have a sale ring modeled on the yards 
in Richmond, will be designed to move as 
many as 50,000 to 60,000 head of cattle a 
year at sales scheduled for Wednesdays 
and Saturdays each week.

“We wanted a Saturday sale to help the 
many part-time cattle farmers in the area,” 
Akers said. 

Akers said Blue Grass was fortunate to 
find a spot just outside of Albany at an 
intersection of two major roads, Ky 90 
and U.S. 127,  for its new operation.

The company is also offering virtual 
cattle sales, where beef producers can 
move their feeders without ever having to 
go through a stockyards. Blue Grass sends 
its representatives to the farm to check 
the cattle for age, weight, sex and quality. 
The calves are videotaped and sold 
through a virtual market. After the cattle 
are sold, a company  rep assists in check-
ing the load of cattle before they head out 

C a t t l e  d r i v e ( n )
Blue Grass livestock MarketinG Group is thrivinG

Article and photos by Walt Reichert

A group of feeder cattle in the ring sold at the 

Bluegrass stockyards of richmond recently. 

The sale arena in Albany will look very similar 

to the richmond arena.
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Jim Akers didn’t move far from his roots when he 
landed the job as chief operating officer for Blue 
Grass Livestock Marketing Group.

Akers grew up on a part-time cattle and tobacco farm in 
Hardin County, where Hereford cattle were the mainstay. 

“I didn’t know there was such a thing as black cattle until I 
moved off the farm,” Akers said.

Like many farm kids, Akers was involved in 4-H, FFA and live-
stock judging teams. After graduating from the University of 
Kentucky in 1985 with an Animal Science degree, Akers went to 
Morehead State University where he was involved in the school’s 
Sheep Development Project. He taught adult education and worked 
with 100 sheep producers in the area. Akers then worked as a farm 
manager in Bourbon County for 14 years and also managed a cattle 
operation in Alabama that also included cotton and timber.

“I’ve been fortunate to touch a lot of different projects in 
agriculture,” Akers said.

Akers was working at a purebred seedstock operation in Paris, 
Kentucky, when he got the opportunity to assist the University of 
Kentucky’s efforts to improve the beef cattle herd in the state 
using Tobacco Settlement funds. He was hired to coordinate the 
formation of the Kentucky Beef Network.

When the owners of what was then Blue Grass Stockyards 
wanted to expand operations in 2006 he joined the company as 
its chief operating officer.

“If I could put a finger on the one place he has been most 
helpful, it’s been public relations,” said Jim Dause, one of Blue 
Grass’s owners and manager of the Richmond stockyards. “He 
relates well to farmers, and financial people, and makes sure we 
stay up on humane handling of livestock issues. There’s not 
enough of him for what he tries to do.”

Akers is managing the stockyards at a time of historic high 
prices for beef cattle, prices he expects will continue for some 
time. Akers said the low cattle numbers and technology that can 
take the ups-and-downs out of a volatile market should help keep 
cattle prices high for several years.

“It’s pretty hard to go away unhappy,” Akers said. “But even 
as high as cattle are, there is still really good profit potential for 
the cow-calf operator. These are historically good times for 
Kentucky cattle producers.”

directly to the customer.
“The virtual sales account for about 10 percent 

of our sales, and it’s a growing part of our business,” 
Akers said.

With the yards scattered across eastern Kentucky 
and its virtual market, Blue Grass is able to provide 
a market to cattle producers in the eastern half of 
Kentucky and nine surrounding states.

“We don’t go into western Kentucky or any far-
ther than we can send representatives to service the 
farmers,” Akers said. “All we have to sell is service 
and if we can’t have a personal relationship with 
the producer we don’t want the business.”

HistOry
The company’s history begins with the yards in 

Lexington that opened in 1946. In 1976, the Hope 
and Barber families bought into the business but 
sold it in the 90s. They got back into the business in 
2000 and are among the owners today. Blue Grass 
currently has a total of 11 owners, all of them either 
farmers, buyers or hands-on managers and actively 
involved in the day-to-day operation, Akers said.

When they decided to expand operations in the 
state, the owners hired Akers to take over as chief 
operating officer in 2006. Akers had previously been 
working for the University of Kentucky and was 
involved in setting up the Kentucky Beef Network.

Dause, who managed the former Madison 
Livestock Sales in Richmond, said that business 
decided to join Blue Grass about five years ago. The 
Richmond yards moves 45,000 to 50,000 cattle 
yearly and also markets goats on the second 
Monday of the month and horses and farm equip-
ment periodically. Dause said the advantage of 
joining Blue Grass was access to larger capitaliza-
tion to make sure their customers got paid.

“With prices the way they are we are selling $1 
million to $1-and-half million worth of cattle every 
Friday,” Dause said.

Being well-capitalized also helped Blue Grass 
weather the bankruptcy of Eastern Livestock 
Company, with which it had done business. Akers 
said Blue Grass “is still actively involved” in the 
bankruptcy proceedings but the producers who 
sold through Blue Grass all got paid. 

“Over 400 farmers all got paid for cattle, and we 
never saw a penny of it,” Akers said.

The state has subsequently passed new regula-
tions aimed at ensuring that what happened with 
Eastern Livestock doesn’t happen again. Meanwhile, 
Akers said in the past year or two he has attended 
farmers’ meetings around the state gauging pro-
ducer interest in creating a beef cattle indemnity 
fund that would serve as insurance against future 
collapses like the Eastern Livestock debacle. But 
there isn’t much interest out there, Akers said.

“I think it’s because we took the hit, and farmers 
didn’t take the hit,” Akers said. “They didn’t feel the 
sting.”

 

C a t t l e  d r i v e ( n )

Jim Akers, chief operating officer of Blue grass Livestock Marketing group, 

stands in front of the Bluegrass stockyards in Lexington.
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b ullitt County’s 

annual agriculture 

field day was held 

last month at the 

County Extension 

Office, with around 300 third-graders from three 

schools enjoying the presentations. Bullitt County 

FB joined with the extension office and other 

groups to stage the annual event. The various dis-

plays provided the youngsters with facts and fun 

about a variety of agriculture topics, including 

dairy, beef, greenhouse products, soybeans, apples, 

poultry, soil science and entomology. There also 

was a display for  forestry. 

Bullitt County FB Director Jim Robards handed 

out bags for the youngsters to collect souvenirs 

from the event. “Kate the Cow,” a prop to illustrate 

how cows are milked, was a popular attraction. 

KFB is a co-sponsor of “Kate.”

Ag education in Bullitt county
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“shear” business

a t Flaggy Meadow 
Farm in Washington 
County, April is 
when the flagship 
farm commodity is 

harvested for processing and market-
ing. In this instance, the product is 
wool from the 107 alpacas that share 
the farm with Shawn and Lori Malloy.

The Malloys came to Kentucky sev-
eral years ago from Maine, intent on 
establishing a fiber mill. With a lot of 
hard work and marketing expertise, 
they’ve made a mark in the “niche 
farming” business. The line of prod-
ucts they have developed includes 
“Kentucky Royalty Surino Golf Socks,” 
which is fast gaining notoriety for its 
unique comfort.

The processing stage, of course, 
begins with the shearing of the alpacas, 
who are willing participants. It is seri-
ous business for the Malloys and the 
handful of helpers who came to their 
barn on a chilly April morning. The 
group included two professionals -- 
Peter Connelly of Colorado and 
Scotland-born Neville Leverett --  who 
travel the country shearing alpacas

One alpaca renders about five pounds 
of fiber which, in turn, can produce 50 
pair of socks, said Jeff Gonzalez, who is 
the marketing director. “We certainly 
don’t want any waste - -which is why 
we have the experts doing this,” he 
said.

After the animal is sheared the wool 
is sorted into grades for the mill pro-
cess.

“It’s a pretty intense process,” 
explained Gonzalez. “This is not a hobby. Most people in alpacas mess around with 
breeding and showing them. We look at this as a performance fiber.”

The herd at Flaggy Meadow is among some 500 head of alpacas on three farms 
within 25 miles of Springfield, the Washington County seat. 

Flaggy Meadow Farm, which Shawn Malloy has vowed to transform into “an agri-
tourism destination,” is further diversifying with the production of free-range eggs, 
greenhouse vegetables and farm-raised tiliapia.

Check out all the farm has to offer at  www.kentuckyroyalty.com and http//flag-
gymeadowfiberworks.com.

TOP: shawn Malloy sorts the wool as some 

alpacas await their turn.

BOTTOM: Two freshly-sheared alpacas re-

unite with some of their herdmates at 

Flaggy Meadow Farm. The docile animals 

seemingly welcome losing their coats for 

the warm weather season.

i T ’ s  h A rv e s T  s e A s o n  A T  A l pA c A  fA r M
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A t Tommy Ward’s corn and 
soybean fields in West 
Kentucky, they’re eating up 

plants and rooting around on hillsides, 
creating washing and digging wallows.

In south central Kentucky, Rod Wolford 
had to resort to electric fencing to protect 
his produce crops after the animals start-
ed tearing up pastures.

In north central Kentucky, cattle farmer 
Randy Kelly has a herd of 25 to 30 at a time 
come through and tear up his fields.

Says Kelly: “They ain’t nothing but 
trouble.”

The “trouble” is wild hogs. 
Once confined to a couple of counties 

in extreme southeastern Kentucky, wild 
hogs have spread across the state over the 
last two decades, thanks to help from 
humans (mostly hunters). As a result, 
farmers are battling to protect their crops, 
pastures and livestock from the invaders. 
Meanwhile, officials with the state 
Department of Fish and Wildlife 

Rooting ‘em out . . .
Farmers, wildliFe oFFicials battling wild hog invasion

Resources are trying to send them all to 
hog heaven because of the damage to 
native wildlife and ecosystems.

“Our goal is complete eradication,” said 
Chad Soard, wildlife biologist with the 
department.

But that won’t be easy.
Related to the Eurasian wild boar and 

descended from domestic stock released, 
sometimes deliberately, sometimes acci-
dentally, over the last three centuries in 
North America, wild hogs are hardy and 
prolific. Omnivores, wild hogs will eat 
nearly anything from roots and tender 
plants to mast on the forest floor, even 
eggs and young birds. A sow can have two 
litters a year, averaging three to eight pig-
lets per litter. The piglets hit sexual matu-
rity at a mere six months of age. Boars can 
reach mature weights of 400 pounds or 
more. They feed mostly at night, making 
control that much more difficult.

Yet populations of wild pigs in Kentucky 
had remained small and isolated in the 

By Walt Reichert

ABOVe: A family of wild hogs. They are 

particularly troublesome at night.

INseT: wild hogs can do this type of 

damage to a farm field.



M
A

Y
 {

 
K

E
N

T
U

C
K

Y
 F

A
R

M
 B

U
R

E
A

U
 N

E
W

S

15

southeastern mountains until the 1990s, 
when the department started getting reports 
of hog damage in other parts of the state.

Soard blames hunters, who illegally 
caught and transported hogs from other 
states, for the spread across the state.

“When you see populations stay isolat-
ed for hundreds of years in a couple of 
counties, like some were in Florida, and 
then all of a sudden they are all over the 
place, it tells you humans are moving 
them,” Soard said. 

Soard said the hogs, smart and wary, 
are popular with hunters who often use 
dogs to run the animals or shoot them 
from stands. Some are killed for meat 
while others, caught alive with dogs, are 
transported to game preserves.

“Selling hogs to game preserves can be 
lucrative, unfortunately,” Soard said.

In western Kentucky, Ward said he 
heard that the hogs that bedevil him 
originally came from Arkansas and 
Louisiana, brought in by local hunters. 
Kelly said in his county the hogs are likely 
descendants of domestic stock that had 
been released by a local farmer who was 
getting out of the business. He said he has 
seen a sow with eight piglets on his farm 
that was red and black spotted, while 
most hogs that have been feral for many 
generations are all black.

Soard said the department does not have 
an estimate of how many are in the state.

To address the influx of these pesky  
pigs, the General Assembly just passed a 
bill from Reps. Steven Rudy of Paducah 
and Fred Nesler of Mayfield that sets pen-
alties for releasing the animals into the 
wild. KFB supported the measure.

damage cOntrOl
While farmers deal with threats to their 

cropland, wildlife takes a direct hit, Soard 
said. 

 “They go through the land like a vacu-
um cleaner,” he said.

The pigs devouring hickory nuts and 
acorns remove food sources for deer and 
turkey. They also take out the eggs and 
sometimes the young of ground-nesting 
songbirds, quail and turkey. 

Kelly said he noticed that after the pigs 
moved onto his property four or five 
years ago the deer and turkey, which had 

been abundant, disappeared.
The pigs rooting through the forest 

also cause the siltation of streams, harm-
ing fish, mussels and other wildlife, Soard 
said.

Another concern is disease. Wild hogs 
carry over 45 diseases and parasites, Soard 
said, including pseudorabies, which can 
infect pets and wildlife, and swine brucel-
losis, which can also infect livestock but 
also humans. 

“Probably the biggest concern would 
be that if we ever got a foreign disease, 
like foot and mouth disease that has been 
eradicated in the U. S., into the wild pig 
stock; it would take billions of dollars to 
get it back out,” Soard said.

Kentucky has an open hunting season 
on wild pigs,  Soard said, but that is part 
of the problem, not the cure. In fact, 
hunting makes the situation worse, he 
said. Not only was it hunters who spread 
the pigs around in the first place, their 
hunting makes the herd “smarter” and 
more difficult to catch.

“If you shoot into a herd of pigs, you 
might take out one or two, but you’ve just 
educated the rest,” Soard said. “Hunters 
could take out 90 percent of the pigs and, 
because of their reproductive capacity, 
that wouldn’t affect the size of the herd.”

Soard said the state of Kansas has had 
success reducing the population of wild 
pigs by eliminating its open hunting sea-
son while still allowing landowners to kill 
the pigs and trap the animals.

“It is counterintuitive to most people 
that eliminating hunting would help 
reduce the herd, but they have shown in 
Kansas that it works,” Soard said.

The department has hired a technician 
in western Kentucky whose job is to 
monitor and help control the size of the 
herd in that part of the state. He uses trip 
cameras to locate herds, which are some-
times attacked by aerial gunning. But the 
weapon of choice for controlling the wild 
pig population has been corral trapping,  
Soard said, because they take out the 
reproductive units of the herd – sows and 
piglets.

The department sets up corrals made 
of cattle panels secured to fence posts 
with a trap door. The corral is baited and 
once the hogs get used to eating inside, 

the door is sprung and groups of animals 
are trapped and destroyed. The depart-
ment has used cost-share dollars to help 
farmers set up traps on their land.

Wolford said he has had two traps set 
up on his farm in southern Kentucky, one 
with state cost-share dollars and another 
with USDA assistance. Wolford said the 
traps have taken at least 10 pigs out of 
circulation, but another four or five have 
escaped the enclosures.

“We lost a big boar, I’d guess 315 
pounds,  that had been in the trap for four 
hours,” Wolford said. “But he just went 
over the top.”

Soard said the traps have been effective 
in reducing the size of the population in 
western Kentucky, and he hopes that the 
beasts can eventually be eradicated from 
the state. 

“Because our population is smaller and 
more isolated than those in other south-
eastern states, there’s a chance they can be 
eliminated,” Soard said.
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W o m e n ’ s 

t
he annual Women’s 
Leadership Conference 
was held last month in 
Bowling Green with a 
diverse agenda that 
included keynote 

addresses, workshops and tours of area 
agribusinesses.

The presenters included Janet Gray, a 
retired Florida teacher who has won 
national awards for using agriculture as a 
theme for teaching in a core curriculum. 
Because she is so well received, Ms. Gray 
has become a fixture at KFB’s annual 
series of summer workshops for teachers. 
At this conference she made an address at 
a general session plus conducted two 
workshops on ways to effectively use 
agriculture as a theme in the classroom.

John Torres, Director of Leadership 
Development at AFBF, also did double 
duty with a general session address and 
two workshops. His workshops focused 
on effective communications, emphasiz-
ing the importance and the best ways of 
personalizing messages.

In his presentation to the entire group, 
Torres spoke about how local Farm Bureau 
leaders can create movements that bring 
action and, subsequently, positive results. 
Leaders are important, he said, but it’s the 
followers who make the big difference. 
The key to an effective leader is to nurture 
a “first follower” who’ll become the key to 
others joining in the cause.

“Those first followers are the ones who 
help us start a movement,” said Torres, a 
former field director for Ohio FB. 

He spoke about “four rules” for assem-
bling a team to accomplish objectives: (1) 
A scale of economy – having a reason-
ably-sized group that is more decentral-
ized. (2) A network effect - - having a 
good number of activities and commit-
tees. (3) Find good ideas and surface 
knowledgeable people. (4) Find ways for 
everyone to contribute to the effort.

“It’s up to every Farm Bureau member 

to decide what’s important to get them 
going,” Torres said. “But at the end of the 
day, we want a hybrid organization that 
has leadership and direction.”

Torres concluded with a challenge to 
“champion those issues that are impor-
tant to you and nurture those followers.”

In her workshop, Ms. Gray had partici-
pants doing several exercises to illustrate 
how to attract students’ attention. She 
provided apples as a 
prop for teaching 
about agriculture in 
an interesting fashion. 
She urged the ladies to 
get involved with agri-
cultural education.

“Teaching is not 
hard,” she said. “We 
need volunteers like 
you.”

KFB President 
Mark Haney provided 
a welcome address, 
touching on the valu-
able roles handled by 
Farm Bureau women. 
“Because of your per-
sistence and persua-
siveness, you have a 
great influence,” he 
said.

The Pulaski County farmer noted how 
women have played a significant role in 
both communications and public advo-
cacy. 

“Farm Bureau women have gone from 
a supporting role to a full partner in help-
ing us reach our goals,” Haney said.

Agriculture Commissioner James 
Comer also made greetings.

Additionally, there were presentations 
on member benefits programs, a state 
legislative update from Public Affairs 
Director Jeff Harper and a national issues 
briefing from L. Joe Cain, KFB’s Director 
of National Affairs and Political 
Education. Cain touched on how local 
leaders can be more involved and more 

l e a D e r s h I p  C o n f e r e n C e
effective in political activism. He urged 
the KFB women to establish good work-
ing relationships with their respective 
lawmakers and offered tips for doing so.

The closing luncheon featured Jane 
Herlong, a humorist and award-winning 
singer. She combined humor, inspira-
tional stories and a great voice to send the 
ladies home with a good feeling about 
their experience at the conference.

Award-winning teacher Janet gray conducted a 

presentation on ways to incorporate agriculture 

into educational curriculums.



M
A

Y
 {

 
K

E
N

T
U

C
K

Y
 F

A
R

M
 B

U
R

E
A

U
 N

E
W

S

17

ATTENTION MOBILE HOME OWNERS

Since 1983
roofover.com

800.633.8969®

S T O P 
LEAKS

REDUCED 
ELECTRIC 

BILL

LIFETIME WARRANTY
INCREASED 
HOME VALUE
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EXPERT INSTALLATION

John Torres of AFBF spoke about effective strategies for local leaders.

Members of the women’s Advisory Committee posed 

with a display for the “Farmers Feed the world” 

initiative to assist charities. From left are sue Lit-

kenhus, Mary Jayne Cannon, sharon Furches, Terry 

gilbert, Carol sullivan, Pam Chappell, Phyllis Amyx, 

Cathy Pleasants, Frieda heath, Betty Farris, Marga-

ret hensley and Vickie Bryant.
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© 2009 CNH America LLC. New Holland is a registered trademark of CNH America LLC.

The BR7060 Standard Roll-Belt™ round baler gives you New Holland reliability 
at an economical price. New Holland’s proven combination of rolls and belts 

forms dense, uniform 4’ x 5’ bales in a variety of crops and conditions.  
The BR7060 Standard baler packs more of your valuable crop into every bale 

to produce perfectly shaped bales weighing up to 1200 pounds.

CURVED-TINE SUPER SWEEP™ PICKUP FEEDS CROP EDGE TO EDGE

FAST CORE STARTS IN ANY CROP

SEALED, ADJUSTABLE HYDRAULIC BALE DENSITY CONTROL

SIMPLE, TROUBLE-FREE TWINE TYING

ASHLAND
DAVIS EQUIPMENT CO. 

INC.
606-324-5533

HOPKINSVILLE
H & R AGRI-POWER 

HOPKINSVILLE
800-844-3918

www.hragripower.com

MAYFIELD
H & R AGRI-POWER

800-455-4747
www.hragripower.com

RICHMOND
NORTHSIDE EQUIPMENT 

CO.
859-623-5167

WANTED
DAMAGED GRAIN

We pay top dollar for 
damaged grain. 

We buy grain in virtually 
any condition.

Trucks and vacs available.
Immediate response anywhere.

Call for a quote today

Pruess 
Elevator, inc.

800-828-6642

T
he Kentucky 
A g r i c u l t u r a l 
Leadership Program 
is accepting applica-
tions for its next 

group. Housed in the University of  
Kentucky College of Agriculture, KALP is 
an intensive two-year program designed 
for young agricultural producers and 
agribusiness individuals. Applicants must 
be U.S. citizens, residents of  Kentucky or 
Tennessee, and be involved in some phase 
of agriculture. The Kentucky Agriculture 
Development Board requires at least 25 
percent of the participants to be tobacco-
dependent, defined as having received a 
Phase II or a tobacco-buyout check. There 
are no specific educational requirements.

The program dates back to the mid-

1980s and was originally called the Philip 
Morris Agricultural Leadership Program, 
though it was never commodity specific. 
Philip Morris fully funded the first seven 
classes. Now more than 100 financial sup-
porters, including KFB, the Kentucky 
Agricultural Development Board, 
Kentucky agribusinesses, farm organiza-
tions, program alumni and participant 
fees, provide funding.

The program consists of ten domestic 
seminars devoted to important agricul-
tural issues. Sessions also focus on 
improving participants’ communication, 
leadership and management skills. Class 
members will visit a variety of Kentucky 
agribusinesses, Frankfort and Washington 
D.C., and will travel to other states and 
nations to explore agriculture in different 

settings. The previous nine classes have 
yielded 245 graduates. Several KFB staff 
members and volunteer leaders have been 
through this program, including Executive 
Vice President David S. Beck, who was in 
the Class of 1989.

Candidates may be nominated by 
county extension agents, farm organiza-
tions, trade associations, alumni of previ-
ous leadership programs, other interested 
individuals or be self-nominated. The 
nomination form link and additional 
details can be at  http://www.uky.edu/Ag/
KALP. Nominations are due June 1, 2012. 
All nominees will receive information 
about the program and procedures for 
submitting the required application, 
which will be due July 15, 2012.

ApplicAnTs inviTed for 
Ag leAdership progrAM



©2009 Vermeer Corporation.  All rights reserved. VERMEER is a registered trademark of the 
Vermeer Manufacturing Company in the U.S. and/or other countries.

Vermeerag.com  �  800-370-3659  �  Pella, IA

At Vermeer,
hay equipment 

is not just a      
sideline.  

TeddersTedders

Mower ConditionersMower Conditioners

Trailed MowersTrailed Mowers

Twin RakesTwin Rakes

Wheel RakesWheel Rakes

Super M BalersSuper M Balers

Bale ProcessorsBale Processors

BLADE RETENTION SYSTEM

BLADE RETENTION SYSTEM

Supported with dedicated service
and a straight-talk approach.

It’s our 
main line.

BRODHEAD
BRODHEAD FARM EQUIPMENT

606-758-9532
“Downtown Brodhead”

FLEMINGSBURG
YOUNG FARM MACHINERY

606-849-2677

RICHMOND
NORTHSIDE EQUIPMENT CO.

859-623-5167

2012 RANGER XP® 800

Hardest Working Smoothest Riding Features:
— NEW! Improved dash/seat sealing for increased cab comfort

— NEW! Improved seat fastening for extra durability

— A full 12" of ground clearance avoids obstacles

— Outstanding driver and passenger comfort

FIND YOURS
TODAY AT:

XTREME SIDE x SIDE 
PERFORMANCE.

Vehicles shown with optional accessories. Avoid operating Polaris RANGERs on paved surfaces or public roads. Riders and passengers should always wear helmets, eye protection, protective clothing, and
seat belts. Always use cab nets. Drivers of RANGER vehicles must be at least 16 years old with a valid driver’s license. Warning: ATVs can be hazardous to operate. For your safety: Avoid operating Polaris ATVs 
on paved surfaces or public roads. Riders and passengers should wear helmets, eye protection, protective clothing and seat belts. Polaris adult ATV models are for riders aged 16 and older. Be sure to take 
a safety training course. For safety training information in the U.S., call the SVIA at (800) 887-2887, see your dealer, or call Polaris at (800) 342-3764. In Canada, see your local dealer. ©2011 Polaris Industries Inc.

2012 RANGER XP® 800

Hardest Working Smoothest Riding Features:
— NEW! Improved dash/seat sealing for increased cab comfort

— NEW! Improved seat fastening for extra durability

— A full 12" of ground clearance avoids obstacles

— Outstanding driver and passenger comfort

FIND YOURS
TODAY AT:

ASHLAND
FANNIN POWERSPORTS 

AND MARINE
606-929-9000

fanninpowersports.com

BARDSTOWN
JOE HILL’S AUTO CENTER

877-348-2532
www.joehills.com

JACKSON, KY
POLARIS OF JACKSON

606-666-5333
www.ypkmotorsports.com

www.kubota.com
©Kubota Tractor Corporation, 2012

It Pays to Own Orange

$0  Down 
&0%

A.P.R. Financing for 5 Years*

RTV900XT
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This is the year to reward yourself with a new Kubota. Right now you can get long-term, low-rate financing 
on a versatile RTV Series utility vehicle. It always pays to own quality. Offer ends June 30, 2012.

Central Iowa Farm Store
PO Box 561

Marshalltown, IO 50158
(641) 753-3996

BARDSTOWN
JOE HILL’S AUTO CENTER

877-348-2532
www.joehills.com

CYNTHIANA
HAYDON EQUIPMENT 

INC.
859-234-4621
800-649-7683

MOUNT STERLING
AMBURGEY’S FARM 

MACHINERY INC.
859-498-1113

amburgeysinc@earthlink.
net

MURRAY
MCKEEL EQUIPMENT CO.

800-852-9736
www.mckeelequipment.

com

RICHMOND
NORTHSIDE EQUIPMENT 

CO.
859-623-5167

What do you remember about 2011?
If your farming income depends on forage you remember...

• A spring when everything drowned out
• A summer when corn and summer forages

were blasted by heat and drought
• Promised Yields that never came through
• Money Wasted
• Severe Forage shortages and high prices

Don’t let 2012 Be a Repeat of 2011!
You can’t control the weather - but you can affect the outcome.

877-995-2490
For Your Nearest Dealer

Take Control of Your Forage!
Plant Alta Brand Sorghum, 
Sorghum Sudan or Sudan Grass

Alta - Get With
The Program!

Advantages of the Alta Program
• One-third to one-half the water and 

nitrogen requirements of corn
• Late Spring plantings when soils are 

warmer, drier
• Replant and return policies
• BMR Gene 6 with high fi ber digestability
• High protein and NELs
• Very high yields, with less inputs
• Seed cost less than corn
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honey production stung by 2011 weather

The 2011 U.S. honey crop was down due to drought in the South and heavy 
rainfall in many northern States. As a result, domestic honey production 
dropped 16 percent in 2011 to 148 million pounds. The number of bee colonies 
fell 7.5 percent to 2.49 million and yield per colony declined nine percent to 
59.6 pounds. U.S. honey prices received by domestic producers averaged 
$1.73 per pound, up seven percent from 2010. Overall, the value of U.S. honey 
production declined by $29.2 million in 2011. Domestic use equaled a record 
433 million pounds, which translates to 1.4 pounds per capita in 2011. Honey 
imports totaled 288.3 million pounds in 2011, a record high 66.6 percent of 
consumption. U.S. honey exports climbed to 12 million pounds, valued at $18.7 
million, or $1.56 per pound in 2011.

Beef herd expansion delayed

Although weather patterns seem to be 
improving for the drought-stricken southern 
Plains, USDA reports there is anecdotal 
evidence that Southern and Southwestern 
cattlemen are hedging their bets by buying 
stockers rather than cows to graze this sum-
mer. By restocking with stockers rather than 
cows, cattlemen are effectively delaying the 
rebuilding of the national cow herd. The 
heavy rate of cow slaughter in the first quar-
ter of 2012 will also shrink this year’s calf 
crop and could also adversely affect the 
January 1, 2013, total cow inventory. A 
smaller calf crop in 2012 would likely result 
in fewer feeder cattle placed on feed in 
2013 and subsequently lower beef produc-
tion in 2013 and early 2014. This will be 
exacerbated by heifer retention for herd 
replacements or herd rebuilding.

Produce growers use variety of 
marketing practices 

The UK College of Agriculture has pub-
lished preliminary results of its Produce 
Marketing & Planting Intentions Survey 
which is a study of the marketing practices 
and planting intentions of Kentucky fruit 
and vegetable growers. Conducted since 
2002, the survey has identified different 
market channel trends. A table of market 
channel data for 2002, 2007 and 2012 can 
be found in the April issue of Economic and 
Policy Update, available at www.ca.uky.edu/
agecon in the extension section. 

     Of the ten market channels identified 
where at least ten percent of a producer’s 
product is marketed, direct markets ranked 
the highest, at 79 percent. The direct mar-
kets category represents local farmers mar-
kets and on-farm retail markets. Within the 
direct markets category, 44 percent use 
farmers markets and 39 percent use on-
farm markets. 



2012 Ford Focus

2012 Ford F-150 2012 Lincoln MKT

EXCLUSIVE $500 SAVINGS 
FOR FARM BUREAU MEMBERS

Now Kentucky Farm Bureau members can get $500 Bonus Cash* 
savings off vehicle MSRP toward the purchase or lease of any eligible 
2011/2012/2013 Ford or Lincoln vehicle.

Enjoy valuable savings on your choice of vehicles from our hard-working, 
technologically advanced new lineup of cars and trucks—including the 
2012 Ford F-150 with available 4.2-inch productivity screen and 11,300 lbs. 
maximum towing capacity (when properly equipped).

Take advantage of this special offer today. Visit:
www.fordspecialoffer.com/farmbureau/ky

*  Program #33834: $500 Bonus Cash offer exclusively for active Georgia, Illinois, Iowa, Kansas, Kentucky, Michigan, Mississippi, Missouri, and Tennessee Farm Bureau members who are residents 
of the United States. Offer is valid from 1/04/2012 through 1/02/2013 for the purchase or lease of a eligible new 2011/2012/2013 model year Ford or Lincoln vehicle (not available on Shelby GT/
GT500, Mustang Boss 302, Focus Electric, Edge SE AWD, F-150 Raptor and Taurus SE). This offer may not be used in conjunction with other Ford Motor Company private incentives or AXZD-
Plans. Some customer and purchase eligibility restrictions apply. You must be an eligible Association member for at least 60 consecutive days and must show proof of membership. Limit one 
$500 Bonus Cash offer per vehicle purchase or lease. Limit of five new eligible vehicle purchases or leases per Farm Bureau member during program period. See your Ford or Lincoln Dealer for 
complete details and qualifications.

BARDSTOWN
CONWAY HEATON, INC.

502-348-3929
www.conway-heaton.com

BRANDENBURG
RAY’S FORD-MERCURY, INC.

270-422-4901
www.raysford.com

CARROLLTON
EARL FLOYD FORD-MERCURY

502-732-6674
www.earlfl oydford.com

COLUMBIA
DON FRANKLIN FORD-MERCURY, 

INC
877-490-7641

www.donfranklinford.com

DANVILLE
STUART POWELL FORD, INC.

800-334-0005
www.stuartpowell.com

ELIZABETHTOWN
BOB SWOPE FORD, INC.

270-737-1000
www.bobswopeford.com

HENDERSON
DEMPEWOLF FORD

270-827-3566
www.dempewolf.com

LEXINGTON
PAUL MILLER FORD, INC.

800-300-3673
www.paulmilleronline.com

LIVERMORE
B. F. EVANS FORD

270-684-6268
www.bfevansford.com

MADISONVILLE
MADISONVILLE FORD

270-821-4100
www.madisonville-fordnissan.com

MAYFIELD
PURCHASE FORD

800-874-0256
www.purchaseford.com

MIDDLESBORO
CUMBERLAND FORD MOTORS, 

INC.
606-248-3350

OWENSBORO
CHAMPION FORD LINCOLN-

MERCURY
270-684-1441

www.ChampionOwensboro.com

RICHMOND
MADISON COUNTY FORD 

LINCOLN MERCURY
859-623-3252

www.madisoncountyfordky.com

lling. More time planting.

N-LINE® PLANTER
 more standard technology features 

planter in its class.
and 16 row sizes.
ze® Air Seed Delivery system with twin 55 
to plant up to 260 acres with just one fill

©2010 Kinze Manufacturing, Inc. All rights reserved. Kinze® and the KinzeTM logo are trademarks owned by Kinze Manufacturing. 

THINKINROWS.COM

3660 ASD TWIN-LINE® PLANTER
•  Field tested with more standard technology 

features than any other planter in its class.
• Available in 12 and 16 row sizes.
•  Features the Kinze® Air Seed Delivery system 

with twin 55 bushel hoppers to plant up to 260 
acres with just one fi ll.

Your hours of operation 
have just been extended.

Less time filling. More time planting.

BEECH GROVE
WARD IMPLEMENT COMPANY INC.

270-273-3206
1-800-264-0206

HOPKINSVILLE
H & R AGRI-POWER

800-844-3918
www.hragripower.com

RUSSELLVILLE
H & R AGRI-POWER

800-264-2474
www.hragripower.com

25-year warranty
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Farmers Market grants available
Agriculture Deputy Secretary Kathleen 

Merrigan announced that the Agriculture 

Department is seeking grant applicants for the 

2012 Farmers Market Promotion Program. 

Approximately $10 million is available for 

marketing operations such as farmers’ mar-

kets, community supported agriculture and 

road-side stands. The grants, which are admin-

istered by USDA’s Agricultural Marketing 

Service, are available through a competitive 

application process on  www.grants.gov. The 

grants aim to increase the availability of local 

agricultural products in communities through-

out the county. They will also help strengthen 

farmer-to-consumer marketing efforts. 

Projects that expand healthy food choices 

in food deserts or low-income areas (where the 

percentage of the population living in pov-

erty is 20 percent or above) will receive addi-

tional consideration. 

Participate in 2012 Ag Census
USDA is calling on the nation’s farmers and 

ranchers to sign up for the 2012 Census of 

Agriculture, ensuring that they will be 

counted among their peers. USDA’s National 

Agricultural Statistics Service conducts the 

census every five years. The 2012 form will be 

mailed to agricultural producers in December.

NASS sent out its National Agricultural 

Classification Survey earlier this year to identify 

potential agricultural activities and determine 

who should receive the census form. 

Producers who did not fill out the survey can 

sign up for the census and get more informa-

tion about it online at http://agcensus.usda.gov.

 Federal law requires all agricultural pro-

ducers to participate in the census. The same 

law also requires NASS to keep all census infor-

mation confidential. The agency safeguards the 

privacy of all respondents so no individual 

operation or producer can be identified.

Agriscience Center dedicated in Lexington
A grand opening ceremony was held for Lexington’s new $18 million 

Locust Trace AgriScience Farm off Leestown Road. Fayette County FB had 

strongly supported the innovative project as a unique learning place for agri-

culture students.

Agriculture Commissioner James Comer was among a number of officials 

on hand for the event. “This is a facility that I think we’ll see a great return from 

for many years to come,” he said.

About 200 students attend Locust Trace, which began operations last fall. 

The youngsters study a range of subjects there that include veterinary science 

and biotechnology.

Locust Trace began as a modest idea to house a few agriculture classes for 

the Fayette County Public School system but expanded when the school sys-

tem received 82 acres of surplus federal land. The property now houses a 

classroom-administration building, a veterinary clinic, an arena for livestock 

shows, pastures and a high-tech environmental system featuring solar electric. 

The farm has roughly tripled the capacity for ag students.

AFBF voices objections on health care law
AFBF filed comments with the House Ways and Means Committee express-

ing opposition to the individual and employer health insurance mandates in the 

health care reform law enacted last year. The committee’s Subcommittee on 

Health held a hearing on the mandate’s impact on small businesses.

The Patient Protection and Affordable Care Act penalizes farm and ranch 

businesses with 50 or more “full-time equivalent” employees if they do not pro-

vide government-prescribed health insurance, or if certain employees receive a 

tax credit and purchase insurance through state-regulated health insurance 

exchanges.

“Farm Bureau is opposed to mandates that require individuals to have 

health insurance and that require employers to provide it for their workers,” 

AFBF said in its written comments. “Most farmers and ranchers are self-employed 

and buy health insurance for themselves and their workers through individual 

and small group markets. Coverage mandates accompanied by penalties for 

noncompliance will only make a difficult situation worse for people already 

unable to afford coverage.”

There is also uncertainty about whether affordable, short-term coverage will 

be available for temporary or seasonal agricultural workers, AFBF said. AFBF 

also was one of several organizations that sent a letter in late March to the Ways 

and Means Committee chairman and ranking member in support of the American 

Job Protection Act (H.R. 1744), which would repeal the employer mandate.

The subcommittee’s hearing may inform a debate later this year over rewrit-

ing the health care law, in the event that the U.S. Supreme Court overturns the 

health insurance mandates. The court in late March heard oral arguments in a 

legal challenge brought by several states against the mandates. The court will 

render its decision this summer. 
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WEST
Broadbent B & B Foods
 Kuttawa · (800) 841-2202

Brumfield Farm Market
 Madisonville · (270) 821-2721

Cates Farm
 Henderson · (270) 823-6150

Cayce’s Pumpkin Patch
 Princeton · (270) 365-2132

Country Fresh Meats
 Sturgis · (270) 333-0280

Dogwood Valley Trading Post
 Clay · (270) 664-9892

Happy Hollow Farms
 Calhoun · (270) 499-3774

Jim David Meats
 Uniontown · (270) 822-4866

Lovell’s Orchard & Farm Market
 Hopkinsville · (270) 269-2242

Martin Farms
 Russellville · (270) 847-1996

Metcalfe Landscaping
 Madisonville · (270) 821-0350

Poore’s Nursery & Farm
 Russellville · (270) 542-4828

The Country Barn
 Elkton · (270) 885-4843

Trunnell's Farm Market
      Utica · (270) 733-2222

Zook’s Produce
 Herndon · no phone

SOUTH CENTRAL
1851 Historic Maple Hill Manor
 Springfield · (859) 336-3075

Acres of Land Winery
 Richmond · (859) 328-3000

Baldwin Farms
 Richmond · (859) 582-5785

Berea College Farm & Garden
 Berea · (859) 985-3590

Burton’s Nursery & Garden Center
 Campbellsville · (270) 789-1239

Campbell Farm Wool Art Center  
 Springfield · (859) 481-4873

Chaney’s Dairy Barn
 Bowling Green · (270) 843-5567

Chateau du Vieux Corbeau Winery
 Danville · (859) 236-1775

Cravens Greenhouse
 Albany · (606) 387-8583

D&F Farms
 Somerset · (606) 382-5214

Davis Family Farm
 Greensburg · (270) 565-1336

Stop and Buy Local
KENTUCKY FARM BUREAU’S 2012 CERTIFIED ROADSIDE FARM MARKETS

Dennison’s Roadside Market
 Horse Cave · (270) 786-1663

Double Hart Farm
 Corbin · (606) 523-0465

Flaggy Meadow Fiber Works 
 Springfield · (859) 336-7272 

Frenchvalley Farms
 Jamestown · (270) 566-1757 

Habegger’s Amish Market
 Scottsville · (270) 618-5676

Halcomb’s Knob
 Paints Lick · (859) 925-9936

Hail’s Farm
 Somerset · (606) 875-2972

Haney’s Appledale Farm
 Nancy · (606) 636-6148

Heavenly Haven Farm
 Columbia · (270) 465-9597

Hettmansperger’s Greenhouse
 Science Hill · (606) 423-4668

Hinton’s Orchard & Farm Market
 Hodgenville · (270) 325-3854

Jackson’s Orchard & Nursery
 Bowling Green · (270) 781-5303

Jordan Greenhouses
 Upton  · (270) 268-1672

Just Piddlin Farm
 Woodburn · (270) 542-6769

Kenny’s Farmhouse Cheese
 Austin · (270) 434-4124

Lee’s Garden Center
 Hodgenville · (270) 358-9897

Mammoth Cave Transplants
 Brownsville · (270) 597-2533

McQuerry’s Herbs-N-Heirlooms
 Paint Lick · (859) 792-8268

Owens Garden Center
 Somerset · (606) 379-5488

Roberts Family Farm
 Guston · (270) 422-2361

Serano Alpacas & Yarns
 Springfield · (208) 699-8570

Serenity Farm Alpacas
 Raywick · (270) 692-8743

Sinking Valley Vineyard & Winery
 Somerset · (606) 274-0223

St. Catharine Farm
 Springfield · (859) 336-0444

Todd’s Greenhouse & Florist 
 Eubank · (606) 379-1375 

Williams Country Market
           Gravel Switch · (270) 692-2493

Wonder of Life Farm 
 Lancaster · (859) 792-8923

Wooden Farm
             Elizabethtown · (270) 737-9460

NORTH CENTRAL
Alpine Hills Dairy
 Dry Ridge · (859) 428-2445

Amerson Farm
 Georgetown · (502) 863-3799

Antioch Daylily Garden
 Lexington · (859) 293-0350

Ayres Family Orchard
 Owenton · (502) 484-5236

Beech Springs Farm Market
 Winchester · (859) 744-2868

Benton Farms
 Walton · (859) 485-7000

Bi-Water Farm & Greenhouse
 Georgetown · (502) 863-3676

Blue Ribbon Market
 Union · (859) 393-4357

Boone Gardiner Garden Center
 Crestwood · (502) 243-3832

Boyd Orchards
 Versailles · (859) 873-3097

Bray Fruit
 Bedford · (502) 255-7296

Bray Orchard & Roadside Market
 Bedford · (502) 255-3607

Callis Orchard
 Bedford · (502) 255-3316

Capture Your Heart Alpacas
 Bloomfield · (502) 510-5185

Country Corner Greenhouse 
 Shepherdsville · (502) 955-8635

Croppers Greenhouse & Nursery
 May’s Lick · (606) 763-6589

Devine’s Farm & Corn Maze
 Harrodsburg · (859) 613-3489

Eagle Bend Alpacas Fiber
 Burlington · (859) 586-5695

Evans Orchard & Cider Mill
 Georgetown · (502) 863-2255

Foxhollow Farm Store
 Crestwood · (502) 243-4323

Gallrein Farms
 Shelbyville · (502) 633-4849

George Gagel Farm Market
 Louisville · (502) 447-6809

Gregory Farms
 Turners Station · (502) 947-5469

Golden Apple Fruit Market
 Lexington · (606) 633-9763

Julie’s Pumpkins
 Paris · (859) 987-4498

Kelley Farms
 Lexington · (859) 948-8700

Kentucky Green Market 
 Lexington · (859)265-0445

McLean’s Aerofresh Fruit
 Ewing · (606) 782-1112

Michels Family Farm
 Sparta · (859) 643-2511

Morrison’s Greenhouses
 Louisville · (502) 969-0675

Mulberry Orchard
 Shelbyville · (502) 655-2633

Redman’s Farm
 Morning View · (859) 356-2837

Reed Valley Orchard
 Paris · (859) 987-6480

Ridgeview Greenhouse & Nursery
 Shepherdsville · (502) 955-5939

Serenity Hill Fiber 
 Nicholasville · (859) 913-1615

Sherwood Acres Beef
 LaGrange · (502) 222-4326

Sunny Acres Farm
 Jeffersontown · (502) 643-6584

Sweet Home Spun 
 Pleasureville · (502) 878-4814

The Greenhouse in Gertrude
 Brooksville · (606) 782-0033

Thieneman’s Herbs & Perennials
 Louisville · (502) 491-6305

Tower View Farm & Nursery
 Jeffersontown · (502) 267-2066

Triple J Farm
 Georgetown · (502) 316-4474

Wilson Nurseries
 Frankfort · (502) 223-1488

Yuletide Tree Farm & Nursery
 Winchester · (859) 771-4729

EAST
Black Barn Produce
 River · (606) 297-2600

Bramble Ridge Orchard
 Mt. Sterling · (859) 498-9123

C2H2 Farm Market
 Irvine · (606) 723-7895

Country Garden Greenhouse
 Beattyville · (606) 424-9379

Fannin’s Vegetables
 West Liberty · (606) 743-3343

Feathered Wing Farm Market
 Greenup · (606) 932-8065

Golden Apple Fruit Market
 Whitesburg · (606) 633-9763

Hutton-Loyd Tree Farm
 Wallingford · (606) 876-3423

Imel’s Greenhouse
 Greenup · (606) 473-1708

Townsend’s Sorghum Mill 
 Jeffersonville · (859) 498-4142
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MyRainScout.com is a 
revolutionary service providing 
rainfall data for as many fields 

as you choose, delivered 
directly to your email.

SAVE TIME AND MONEY
Receive daily and monthly reports through 
the convenience of email. No need to drive 

around to check all your fields.

MORE INFORMATION
Be able to analyze hybrid performance at 

different locations, determine nitrogen loss 
and then take corrective action.

MORE DETAIL 
Track rainfall during the crop’s life cycle to 

assist in fungicide application decisions and 
irrigation usage.

SIGN UP TODAY
MYRAINSCOUT.COM

HOW
IMPORTANT

IS YOUR
TIME?

a.m. a.m.

0.21

800.937.2325 | Beck’s Hybrids is the exclusive provider of MyRainScout.com.


