


=& FARM BILL HIGHLIGHTS 24

he “farm bill” is the single

most important piece of legis-

lation for improving the qual-
ity of life and economic vitality of our
rural communities. It is also a food,
agriculture, conservation and energy
bill of critical importance to every
American, plus has significant ramifi-
cations around the globe.

AFBF has endorsed the bill, which
is formally known as “The Food,
Conservation and Energy Act of 2008.”
Following are some of the bill’s high-
lights:

multiple entities, and requires direct
attribution of payments to individuals,
not partnerships or corporations.

~%_ Provides program crop pro-
ducers with an optional state-level reve-
nue-based countercyclical-program
called the Average Crop Revenue
Election (ACRE) beginning in crop
year 2009 in exchange for a 20%
reduction in direct payments and a 30%
reduction in loan rates. The state-based
ACRE provides producers with a pay-
ment for an eligible commodity when
the actual state revenue for an eligible
program commodity is less than 90%
of a state revenue guarantee (which is
based on a 5-year state average yield
and a 2-year national average price).

~ Maintains the current safety
net programs for farm bill crops con-
sisting of direct payments, countercycli-
cal payments and marketing loan bene-
fits with some adjustments.

~_ Eliminates the three entity rule
which allowed producers to increase
program payments if they were farming

~% Denies direct payments to any
producer whose average (previous three
years) adjusted gross farm income
exceeds $750,000 annually, and elimi-
nates all farm program payments to any
individual with an average adjusted

gross non-farm income exceeding
$500,000. A husband and a wife would
be able to apply their own individual
payment limits, effectively raising the
commodity program limit for farming
families to $1.5 million annually. For
conservation programs, payments
would be eliminated for individuals
whose adjusted gross income exceeds
one million dollars, with those who
receive more than 2/3 of their income
from farming exempted from any con-
servation payment limits.

~%_ Eliminates payments for any
farm with less than 10 base acres, which
would impact over 20,000 Kentucky
farms (the highest number of farms
impacted among all states in the nation).

~% Establishes a permanent
disaster program to allow for direct
emergency assistance in response to
weather-related events.

Continued on page 10
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a $750* offer today.

859-635-9200
wyleralexandria.com

BARDSTOWN
Wilson Bros.
502-348-3964

BRANDENBURG

888-920-2141

DANVILLE
Bob Allen Motor Mall
877-773-3217
boballenmotormall.com

HARDINSBURG

Pontiac GMC
270-756-5212

i | 2008 CHEVY SILVERADO

HARLAN
Creech Chevrolet Buick
Pontiac, Inc.
606-573-3530
866-573-3530

Farm Bureau members in Kentucky can get a $750 private offer* toward the purchase or lease of any new
GM E85 FlexFuel vehicle. You can also get a $500 private offer* toward the purchase or lease of most new
GM vehicles. This private offer can be redeemed by providing your authorization number to your GM dealer.
For authorization ber and offer details, visit fleet /kyfb. To find an E85 ethanol station near

you visit gm.com/E85.

HARRODSBURG
Spirit Chevrolet-Buick
800-880-7736
v
FLE)‘ | spirit-chevrolet.com
CHEVROLET BUICK PONTIAC GMC SATURN HUMMER SAAB CADILLAC

wilsonbrotherschevrolet.com

Tony Brown Chevrolet, Inc.

www.tonybrownchevrolet.com

Dan Powers Chevrolet Buick

danpowersgmcenler.com

ALEXANDRIA HAZARD
es Jeff Wyler Buick Cardinal Chevrolet Buick
Pontiac GMC Pontiac GMC Cadillac

877-910-3434

cardinal-chevrolet-cadillac.com

HENDERSON
Henderson Chevrolet Buick
Pontiac GMC
800-578-8467

www.hendersonchevrolet.com

HOPKINSVILLE

Patriot Chevrolet Buick GMC

800-599-1207
patriotchevy.com

LIBERTY
Bob Allen Chevrolet-Buick
800-249-3149
boballenmotormall.com

LOUISVILLE
Springhurst Chevrolet
800-798-3412

www.springhurstchevrolet.com

LOUISVILLE
Bob Hook Chevrolet
800-249-0114
bobhook.com

RICHMOND
Adams Pontiac-Buick-GMC
888-889-6773
sidadamspontiac.com
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Kentucky Farm Bureau NEWS is published monthly
by the Kentucky Farm Bureau Federation and
mailed to all regular members. Bulk postage rate is
paid at Lebanon Junction, KY. Changes in address
and/or your comments should be mailed to:

Kentucky Farm Bureau Communications Division
PO Box 20700
Louisville, Kentucky, 40250

COMMENT

armers are pretty agitated about these media reports blaming

them for rising food costs. As they pump diesel fuel at $4.50 a

gallon and regular unleaded for $4, farmers must be wondering
how the public could buy into any other explanation other than soaring

Kentucky Farm Bureau is a voluntary organization
of farm families and their allies dedicated to serving as
the voice of agriculture by identifying problems,
developing solutions and taking actions which will
improve net farm income, achieve better economic
opportunities and enhance the quality of life for all.

energy costs.

The world’s food system is heavily reliant on petroleum; rising prices
affect the cost of just about everything, including planting, cultivating, har-
vesting, processing, packaging and transporting. Skyrocketing fuel cost is
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Ethanol not the culprit

Farm Bureau responding 0 MiSConCePEloms

arm Bureau has initi-

ated a proactive

response to numerous

reports and state-

ments claiming that
growing production of ethanol is large-
ly responsible for rising food costs, as
well as a global food shortage.

KFB, along with AFBF and many
other state Farm Bureaus, has mount-
ed a campaign to provide the public
with accurate information about what
truly has led to higher food prices.
KFB'’s program involves news releas-
es, editorial material and developing
“talking points” for use by county
Farm Bureaus.

AFBF has done likewise, plus sent
a lengthy letter to members of Congress.

“Ethanol is not the culprit that
American consumers are being led to
believe,” explained AFBF President
Bob Stallman. “A host of factors are
at play and we want to make sure
that America’s consumers have a
clear picture of this volatile and very
complicated food price situation.”

Some of the best “ammunition”
comes from a comprehensive report
by Texas A&M University’s
Agricultural and Food Policy Center,
concluding that corn prices have had
very little to do with rising food
costs. The primary catalyst, accord-
ing to the report, is the skyrocketing
price of crude oil.

No one is denying that high farm
commodity prices are a factor. But
that’s small in comparison to the
effect from higher energy and labor
costs. USDA has reported that higher
fuel prices account for about 44 per-
cent of the food price hikes, with
labor around 19 percent. The farm
share, meanwhile, is 20 percent.
Moreover, the farmer’s share of the
food dollar has been shrinking for
years, currently at 22 percent, com-
pared to about 33 cents 30 years ago.

There are plenty more facts to
support Farm Bureau’s position: Food
prices rose 5.1 percent during the
12-month period ending in April while
fuel prices climbed 15.9 percent and
transportation costs rose by 7.2 per-

e Higher energy costs, reflecting the price of
oil, gasoline and diesel, along with higher
labor costs play a larger combined role in

food price increases than do commodity lev-
els. Of this year's food price rise, 44 percent

is due fo energy while 19 percent pertains
to higher labor costs, according to USDA.

e About one-fourth of the U.S. corn crop goes
into ethanol production, allowing plenty of
corn for livestock feeding, food production

and exports. Worldwide, only two percent of

the corn market goes into ethanol.
e Ethanol is a renewable fuel resource, pro-
duced by U.S. farmers, unlike crude oil, the

bulk of which is imported under pricing that

is controlled by a cartel.

cent, according to the Bureau of Labor
Statistics.

Ethanol made from corn also is
being unfairly blamed for a world
food shortage. The reality is that only
22 percent of last year’s record
13.1-billion bushel U.S. corn crop
went to ethanol production, leaving
enough to meet domestic demand,
increase exports to a record level plus
stockpile a 10 percent surplus,
according to government statistics.

KFB President Marshall Coyle
said some Kentucky farmers are
upset about the negative public rela-
tions surrounding the food price
debate.

“It’s frustrating to see some of
the misleading assertions that are out
there,” Coyle said. “There are so
many tools of communications, peo-
ple easily can be misled. That’s why
we’re doing our part to provide accu-
rate information, which is that many
things are behind the food prices, and
that we do not have a food shortage
in the U.S.”
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Ethanol production yields substantially more
energy than it consumes during production,
about 67 percent more in fac.

Much of the current run-up in food prices is
related to dry weather during 2007 in
major wheat producing areas, plus spikes in
demand from developing nations like Ching,
Indonesia and India. The weaker U.S. dollar
also gets a portion of the blame.

There are incredibly small amounts of farm
commodities in most processed foods. For
instance, roughly eight cents worth of corn
is in a $3.30 box of corn flakes. Also, there
is just 16 cents worth of wheat in a
20-ounce loaf of bread costing $1.78.
Farmers are increasing production in
response fo tight supplies and higher prices.
U.S. growers produced a record 13.1 hillion
bushels of corn in 2007. If the weather
cooperates, anticipated future production
levels will be sufficient to meet food and
renewable fuel needs.

There is no food shortage in this country.
We have plentiful supplies of food in all
major food groups, and prices are forecast
to increase less than five percent in 2008.
Ethanol actually helps hold down the retail
cost of gasoline, resulfing in a 35 to 40
cents-per-gallon savings compared to what
those prices would be if that much more oil
was needed fo meet current demand. That
means consumers will spend around $50
billion less for their fuel this year because
of ethanol.

One-third of the livestock feed value of corn
used in the production of ethanol, including
100 per cent of the protein, is recovered in
the form of distillers dried grains that are
marketed as a high quality feedstock to
livestock producers.

Last year food prices increased 4 percent
overall. By comparison, gasoline prices
jumped 29 percent and they have continued
to rise dramatically through the first half of
2008.



on higher food prices

Most of Retail Food Dollar
Not Going to Farmers

OFF-FARM

costs (marketing expenses associated with processing,
packaging, wholesaling, distributing, transporting,
and retailing of food products) account for 81 cents
of every retail dollar spent on food eaten at home
and away from home.

FARMERS and RANCHERS
receive only 19 cents out of every retail dollar
spent on food that is eaten at home and away

from home. In 1980, farmers received 31 cents.

81¢
OFF FARM

American Farm Bureau Federation® Graphic
Source: ERS - USDA (2006)

Fuel,
Transportation
and Energy

Drive Retail

Food Prices
44%

An expected increase of about
5% in retail food costs for 2008
breaks down like this:

Fuel, Transportation & Energy

29%

Raw Farm Products

19%

Labor Costs

8%

LOther Expenses

—_—

Source: American Farm Bureau Federation® Graphic; Consumer Price Index (CPI)

May 6 editorial

in the Chicago

Tribune outlines

why the news-

paper says the
“food versus fuel” debate is a myth.
The editorial stated: “Here are the
facts: In the last five years, despite the
nearly threefold growth of the corn
ethanol industry (or actually because
of it), the U.S. corn crop grew by 35
percent, the production of distillers
grain (a high-value animal feed made
from the protein saved from the corn
used for ethanol) quadrupled and the
net corn food and feed product of the
U.S. increased 26 percent. Contrary
to claims that farmers have cut other
crops to grow more corn, U.S. soy-
bean plantings this year are expected
to be up 18 percent and wheat plant-
ings up six percent. America is clearly
doing its share in feeding the world.
Agriculture is not a zero-sum game.
There are 800 million acres of farm-
land in the U.S., and only about 30
percent of it is actually being used to
grow anything. As a result of the etha-
nol program, the corn price received
by farmers doubled over the last five
years, causing a huge increase in the
amount grown in terms of acreage
and yield. The increased demand for
food from the hundreds of millions of
people in China and India rising out
of poverty and moving to a more
calorierich diet affects the price of
food the most. Second is the price of
fuel. Higher fuel prices increase the
cost of production, transport, wages
and packaging, the main cost of refail

food.”
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ason County FB teamed up
I\/I with the county extension

office to organize “Farm
Youth Day” for sixth-graders. More
than 250 students — including one
group from neighboring Robertson
County — participated in the activities
at the farm of Wayne and Diana
Cropper.

Agricultural Extension Agent Bill
Peterson has been heavily involved
with the annual event for nearly 30
years and describes it as one of his
more rewarding experiences.

“It’s an effort to describe the farm-
to-dinner table story,” he explained.
“Many of these young people have no
connection to a farm or rural life; we
want them to learn a little something
about what goes on on the farm.”

Mason County, which lies along
the Ohio River in northeastern
Kentucky, has a rich agricultural heri-
tage but has become less rural with the
growth of Maysville and a decline in

1 )
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tobacco and dairy
production.
Peterson said the
agenda at Cropper
Greenhouses
reflected some of
the change in the
local farm scene.
“We’ve reboot-
ed a little bit since

e G . P—

ABOVE: THE STUDENTS CHECKED OUT SOME LANDSCAPE PLANTS AS
GUIDE JOE ULRICH PROVIDED INFORMATION.

INSET: WITH A POPULAR “PROP” IN TOW, DAVID THROCKMORTON SPOKE

TO THE STUDENTS ABOUT GOAT PRODUCTION.

the tobacco buyout,”

he said. “We’ve lost

a lot of tobacco and there are only a few
dairies left. People are trying new
things.”

The Croppers still have beef cattle,
hay and 40 acres of burley tobacco on
their 200-acre spread near May’s Lick.
But their greenhouse business has
become increasingly diverse with bed-
ding plants, perennials, mums and land-
scape plants.

The tour began with a presentation
on electrical safety from two employees
of Fleming-Mason Rural Electric
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Cooperative Company. From there, the
youngsters split into groups to rotate
among “‘stations” focusing on bedding
plants, landscape plants, livestock pro-
duction and crop production. The live-
stock exhibit featured a dairy cow, a
beef cow, a goat and a sheep. The crop
presentation focused on various types of
livestock feed, including hay and silage.
The Mason County FB Women'’s
Committee, led by chairperson Sally
Walton, provided cookies and milk.



Pairy Moanth: A salute to producers

CASEY COUNTY COUPLE REPRESENT BRIGHT FUTURE FOR A CHALLENGING INDUSTRY

t’s June Dairy
Month, the tradi-
tional period when

the industry seeks to boost
retail demand to correspond
with the peak of milk produc-
tion. It’s a celebration of all that
is good — from the farm to the
supermarket -- about the busi-
ness of producing healthy,
wholesome dairy products.

Like much of U.S. agri-
culture, dairy farming has
undergone dramatic techno-
logical and demographic
change. However, the heart of
the sprawling dairy industry
has gone virtually unchanged,
consisting of dedicated, hard-
working farm families like
Greg and Joy Goode.

The Goodes have operat-
ed their small dairy farm in
Casey County for only two
years, yet have a background
and perspective that give good
indication they are heading
toward a successful career.
They’re certainly not short on
enthusiasm for what they do.

“We love the animals and
the lifestyle,” explained Greg,
35, who is Vice President of
Casey County FB and a past
chairman of KFB’s Young
Farmer Committee.

Added Joy: “This allows
you to be your own boss. It’s
worth a whole lot just to be
able to raise your child on a farm. It’s a
pretty rewarding lifestyle.”

Greg and Joy are proof positive that
dairying can get in your blood. Joy was
raised on a LaRue County dairy farm,
began working with calves at age six,
was competing in 4-H shows at nine and
continued working on the farm until she
and Greg bought their 20-acre farm in
2004. “All I ever wanted to do was
milks cows,” she said, grinning.

Greg’s family added a dairy opera-
tion to their tobacco and beef cattle in
1995, the same year he graduated from
Western Kentucky University with an
agriculture degree. He worked with the
cows until buying his farm, which is
less than two miles down the road from
his parents’ farm.

GREG AND JOY GOODE ENJOY LIFE ON THEIR DAIRY
FARM WITH THEIR TWO-YEAR-OLD DAUGHTER, EMILY.

It was dairy business that brought
Greg and Joy together. In October of
2002, they met on a bus trip to the
World Dairy Expo in Madison,
Wisconsin. That was part of a tour for
state dairy interests sponsored by the
Kentucky Department of Agriculture.

After purchasing their farm, the
Goodes “started from scratch,” said
Greg, buying cows from several sources,
including Joy’s father. They are now
milking 47 head of registered Holsteins
and Brown Swiss, plus are raising feed
on an additional 60 acres of rented land.

The Goodes are equal partners in all
respects, including caring for their two-
year-old daughter, Emily, who spends
much of her play time with the family’s
dogs, cats and a pet cow named Nellie.
They share the twice-daily milkings at

the parlor just a stone’s throw
from their modest home. Joy
handles the recordkeeping and
breeding stock. They’re obvi-
ously doing a good job with
feed quality, care and blood
lines: The rolling herd average
of 18,000 pounds is well above
the state average.

The Goodes not only can
attest to the time demands of
dairying, but in less than three
years they’ve already experi-
enced the “market” rollercoast-
er that twists income in so
many directions. Their first
year (2006), farm milk prices
hovered around the $12-$13
level, making for some tight
margins. 2007 brought record
prices and good profits, despite
higher input costs. Today, their
milk is fetching around $18 (it
goes to the Flav-O-Rich plant
in London) but fuel and feed
costs have skyrocketed.

“We were better off a year
ago,” Greg said. “The cost of
cattle has really gone up too,
along with fuel, feed and fer-
tilizer. Alfalfa’s gone up a bit.
Our mixed feed is $100 a ton
more than last year. You just
have to be more efficient.”

The Goodes are commit-
ted to quality genetics,
detailed recordkeeping, envi-
ronmental stewardship and
serving the industry. Besides
their involvement with Farm Bureau,
they are members of the Holstein and
Brown Swiss Associations, plus partici-
pate in the Dairy Herd Improvement
(DHI) and Kentucky Dairy
Development Council programs.

They are planning to increase the
herd number and expand into some
other enterprises, including selling
breeding stock.

Greg supplements income with a
part-time job as a crop insurance
adjuster. Joy, meanwhile, puts in long
hours as a mom, farmer and record-
keeper. They haven’t had an extended
vacation since starting their dairy farm,
but no one’s complaining.

“We enjoy what we do,” said Greg.
“We hope to be in this for a long time.”
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FARM PRODUCTION NEWS

FARMERS BATTLE HIGH INPUT CONTY

ers astonished by this bizarre period

in which market prices for their
commodities are going through the
roof, and yet they’re scrambling to
profit from it.

An Adair County farmer who
serves on KFB’s Board of Directors,
Wilkinson has wheat, corn and soy-
beans — all of which have seen record
prices in the past year — plus beef cattle
and burley tobacco, the Kentucky sta-
ples which remain profitable. You’d
think the ring of $13 soybeans, $11
wheat and $90 steers would have him

Count Danny Wilkinson among farm-

Everything you thought was impossible
in a mid-size fractor is now

Series delivers
more power, better
fuel economy

and supetrior

an Ultra Grand
Cab for year-
round comfort.
Everything you
thought was
impossible in a
mid-sized tractor

is now available
at your Kubota
dealer.

CYNTHIANA
Haydon Equipment Inc.
859-234-4621
800-649-7683

FLEMINGSBURG
Sauer Implement
606-849-4853
www.sauerimplement.com

LIVERMORE
Landhandlers Service
270-733-9005
landhandler@bellsouth.net

MOUNT STERLING

Amburgey’s Farm Machinery Inc.
859-498-1113

Kiyhotaq, koo

doing cartwheels.
Instead, he’s wor-
rying about

keeping costs

stifling rise in the cost
of all major inputs;
most notably
fuel, fertilize,

down and seed and feed,
margins up. [ but also
“Who including
would have electricity,
thought land prices
we’d have a and other
tough time types of chem-

icals.

USDA reports
that nitrogen fertiliz-
er prices are up

with these pric-
es?” he remarked
in reference to a
bonanza for

row Croppers. KFB DIRECTOR DANNY WILKINSON SAYS DESPITE A by more than 60
Problem is, STRONG MARKET, “MARGINS ON LIVESTOCK ARE AS  percent since
the soaring TIGHT AS THEY'VE EVER BEEN.” 2006 with phos-
energy costs phorus up nearly
that have city folks swearing at the gas 200 percent during that period. All fer-
pump also have landed a budget-bust- tilize costs have doubled over the past
ing haymaker on the farm. Farmers year, seed is up 25 percent, diesel fuel

across the country have been hit with a Continued on page 9

Farm Expenses Up:
Share of Food Dollar Unchanged

RETAIL FOOD DOLLAR FARM EXPENSES _ — J
USDA's Economic Research e @
Service forecasts that A | )
2008 farm level production h
expenses are 8.6 percent higher than preliminary
figures for 2007 and 33 percent higher than final

figures from 2004.
This is how those expenses break down:

Purchased Feed 16.1 percent

Seed, Fertilizer, & Crop-Protecting Chemicals 15.1 percent
Capital Upkeep and Replacement 10.1 percent

Farm Labor 9.8 percent

Interest and Property Taxes 9.2 percent

Fuel and Electricity 6.5 percent

Purchased Livestock 6.4 percent

Farm Services 5.4 percent

American Farm Bureau Federation® Graphic Repairs and Maintenance 5.3 percent
Sources: Economic Research Service - Rent 4.3 percent

Farm Production Expenses, 2008 forecast .
Miscellaneous 11.8 percent
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FARM PRODUCTION NEWS

Continued from page 8

50 percent and land rental costs are sky-
rocketing in tandem with everything
else.

Wilkinson, who owns 600 acres and
rents another 150 in northern Adair
County, about halfway between
Campbellsville and Columbia, says land
he formerly leased for crops is selling
for $4,000 an acre. “It’s phenomenal,
and I’m not sure why,” he said.

What’s especially concerning farm-
ers like Wilkinson is that unlike crop
and livestock market cycles, input costs
tend to ratchet-upward but don’t nor-
mally drop significantly once estab-
lished.

Wilkinson says his biggest chal-
lenge has been in keeping the cost down
for renovating pastures damaged by last
summer’s horrific drought. He’s also
reduced corn acreage in response to
high fertilize prices that have doubled
the production cost per acre.

“I’'m primarily a livestock guy so
forages are real important to me,” he
said. “The drought left me with a weak
stand — I've been faced with a dilemma
of re-establishing pasture. Seed prices
are high. Fertilize has skyrocketed, so
I’ve used very little fertilize. I've done a
lot of soil testing and made extensive
use of manure. I've even used some
poultry litter I got from a neighbor’s
farm.

“I sowed a lot of clover because it
puts out its own nitrogen. I’ve enrolled
in some government programs that pro-
vide cost-share for (forage) improve-
ments. It’s just been a real challenge to
get these pastures back into good condi-
tion at a reasonable cost.”

The high price of feed corn prompt-
ed a modified diet for his feeder calves,
using various mixes that include lower-
cost inputs like rice hulls, cottonseed
and corn glutin. As for hay, supplies
have been tight in the wake of last
year’s drought. In mid-May, Wilkinson
had only eight rolls remaining.

Another offshoot of the current eco-
nomic climate is Wilkinson’s decision
to phase out of the hog business. At one
time he was raising around 400 feeder
pigs. He’s now down to 80 head and

says he’s destined to lose money on
some of them.

“I have 52 cents (a pound) in some
of them, and we have a $30 market,” he
explained. “When I hear reports that the
big guys (large scale producers) are los-
ing $30 a head, I know we’re in a really
troubling time. What I think we’re going
to see in our hog industry is that a lot of
small and medium-sized producers will
get out for awhile, until it rebounds.”

Wilkinson has similar concerns
about the cattle situation.

“My fear in this particular area (of
the state) is that a lot of people said last
fall they should have sold hay and
cows; I'm afraid that this year we’ll see
beef cattle sold off in the fall and we’ll
have a big reduction in numbers.”

Wilkinson added that he intends to
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RESEARCH
GENTER

For the Special Needs

For the Special Needs The Complete and
of G of Older Horses

mg Herees Easy Way to Feed
Ce

ent. nu ing
High nutrient roughage. Highly
density for a foal's digestible and reduces

I
horses need

nutrient variability Highly Palatable.
ALBANY RINEYVILLE
Bowlin’s Feed Inc Rineyville Feed & Supply
606-387-5211 270-735-1796
ALEXANDRIA SHELBYVILLE
K & M Feed And Farm Tapp’s Feed & Farm Supply, Inc.
859-448-0101 502-633-1060
tappsfeed@aol.com
LOUISVILLE

Joe Shulthise Farms, Inc. SIMPSONVILLE

502-968-6829 Metzger’s Country Store LLC

502-722-8850
metzgerscountrystore.com

shulthisefeed.com

Call 1-800-227-8941 for a free brochure or dealer nearest you.
You may ko visit our website: www, purina-mills.com

ghﬂ"ﬂlﬂ

cull some cows, will reduce his corn
acreage, sell soybeans at the phenome-
nal price and probably continue to sell
clover hay if demand is great.

Farmers throughout the region were
hit hard by last year’s drought and then
ample rainfall this spring delayed many
plantings. As of mid-May Wilkinson had
not been able to plant corn and was itch-
ing to cut hay because he was about to
run out. On the positive side, his tobacco
contract with Philip Morris International
calls for a nine-cent-per-pound hike over
last year. That came after he and some
fellow growers avidly complained about
rising production costs.

“I took my budget to them and
showed them the projected cost,” said
Wilkinson. “We’re on tight margins there,
t00.”

STAINLESS STEEL
Outside Woodburning Heater

Features.

10-year warranty  Low Maintenance

No smoke, ash or wood trash in your home
Connects to existing systems UL Listed ®

Standard with bronze pump, combustion
Blower and gr/?tes

-]
= A
We Have the= 4
Solutiond . =
1-800-542-7395

www.hardyheater.com
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(/)ISTRICT POLICY MEETINGS SET

July marks the beginning of the annual district policy development meetings.
All members are urged to attend one of these meetings to review policy positions
and proposals for consideration at this year’s state convention.

District 1 July 21
District 2 July 10
District 3 July 15
District 4 July 1
District 5 July 17
District 6 July 21
District 7 July 7
District 8 July 7
District 9 July 8
District 10 July 28
District 11 July 10

7:00 p.m.
6:30 p.m.
6:30 p.m.
6:30 p.m.
7:00 p.m.
7:00 p.m.
7:00 p.m.
7:00 p.m.
6:30 p.m.
6:30 p.m.
6:30 p.m.

McCracken County FB

Country Cupboard, Madisonville
Rough River State Park

Barren River State Park

Mercer County Extension Office
Owen County Extension Office
Cumberland Falls DuPont Lodge
Madison County Fairgrounds
Blue Lick State Park

Grayson Conference Center
Hazard Country Club

LOUISVILLE
Station Park Honda
502-587-8496
830 South 9th St.

MECOSTA
Lakeside Motor Sports Inc
231-972-4146
www.lakesidemotorsports.net

RICHMOND
Honda Of Richmond
859-623-5900
www.hondaofrichmond.com

SOMERSET
Hart’s Motorsports
606-679-5790

honda.com UTILITY ATVs ARE RECOMMENDED ONLY FOR RIDERS 16 YEARS OF AGE AND OLDER. BE A

RESPONSIBLE RIDER. ALWAYS WEAR A HELMET, EYE PROTECTION AND PROTECTIVE CLOTHING, AND PLEASE

THE LAW AND READ YOUR OWNER'S MANUAL THOROUGHLY. PROFESSIONAL
EA.

RESPECT THE ENVIRONMENT. OBEY
RIDER SHOWN IN A DESIGNATED RIDING AR
FourTrax® and Rancher”

are trademarks of Honda Motor Co., Ltd. ©2008 American Honda Motor Co., Inc. (2/08) 07-0308

w AUCTION & REALTY COMPANY

“since 1945”

WE WILL AUCTION THESE
FARMS THIS SPRING & SUMMER

+ 62 Acres and older home located in
Ohio County, KY

Selling June 4th

#126 Acres of pasture and timber in 8

tracts in Ohio County, KY
Selling June 10th

4 90 Acre row crop farm with home
located near Wheatcroft, KY
Date to be set
* 86 Acres of timber and recreational
land at Narrows, KY

Date to be set
For more information
800 - 26
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1= FARM BILL*

HIGHLIGHTS

Continued from page 2

~& Modifies the dairy price
support program by directly support-
ing the price of dairy products,
increases the payment rate on the
Milk Income Loss Contract (MILC)
program (whose payment would take
into consideration the cost of feed),
and extends the Dairy Export
Incentives Program (DEIP).

~% Increases conservation pro-
gram spending by nearly $8 billion.
Authorizes 32 million acres to be
enrolled in the Conservation Reserve
Program (CRP) from 2010 -2012,
compared to its current level of 39
million acres. Extends most other
conservation programs with expand-
ed funding of $3.4 billion for the
Environmental Quality Incentives
Program (EQIP), and provides over
$1 billion in new funding for the
revamped Conservation Security
Program (CSP) to enroll nearly 13
million acres annually by structuring
payments that encourage producers
to implement more conservation
practices.

~% Increases funding for biofu-
els research and infrastructure, with
increased emphasis on cellulosic and
on-farm adoption of improved energy
efficiency systems.

= Includes a new livestock
title that implements mandatory
country of origin (COOL) labeling
for meats and produce, attempts to
provide better protection for livestock
producers entering contracts, and
increases market access for small,
state inspected meat processing
plants.

~% Tmproves programs for
extending credit to beginning farmers
and increases farm ownership and
operating loan limits.

=& Prohibits closure or reloca-
tion of FSA offices for two years.

uA




RICHMOND MODEL WINS

THE CHAMPION MODEL TEAM IS COMPRISED OF (BEGINNING SECOND FROM LEFT) ID JADOON, BLAKE
NEUMANN, MEGHANN HART, CHRISTA NNOROMELE AND CALEB FLIGOR. WITH THEM AT THE AWARDS
PRESENTATION WERE EVENT COORDINATOR MARTIN BESS OF THE KENTUCKY DIVISION OF
CONSERVATION, KFB’S SUSAN SHOUSE-TANNER AND GREG ABSTON, SECRETARY-TREASURER OF THE
KENTUCKY ASSOCIATION OF CONSERVATION DISTRICTS.

he 10th annual Envirothon

was held last month at the

Kentucky Leadership Center

near lake Cumberland,
with fen teams competing.

Envirothon is coordinated by the
Kentucky Division of Conservation.
Sponsors include KFB and the Kentucky
Association of Conservation Districts.

The teams rofated among “work sto-
fions” to fest their knowledge of soils, for-
estry, aquatic ecology, wildlife and an
environmental issue, which this year was
the recreational use of national parks.
Each team also gave an oral presento-
fion.

The Richmond Model team emerged
as champion. Susan Neumann s their
advisor. Model will represent the state in
the Canon Envirothon International com-
petiion July 28-August 3 at Flagstaff,
Arizona.

Runner-up in the Kentucky event was
the "A”" team from Pulaski Southwestern

High School. Oldham County was third.

Model posted the highest score in
the forestry and oral presentation catego-
ries. Fayefte County’s “B” team was best
in the aquatics and current issue events.
Oldham County was first in the wildlife
categories while Southwesfern's “A” feam
won the solils test.

Rounding out the state finalists were
Jackson County, Apollo, Llogan County
and Todd County Central.

The envirothon concept combines
the proven concepts of handson educa-
fion with the excitement of competition
and the enjoyment of the outdoors.

It is a series of hands-on contests in
which the students must solve environ-
mental problems within the respective
categories. It encourages changing cur-
ricula and helps to build fies between
schools, organizations and communities.

KFB provided backpacks for the
state champions.

KENTUCKY

@® POLARIS
AN &S EFD

HARDEST WORKING. SMOOTHEST RIDING.

THE POLARIS RANGER 1S THE HARDEST
WORKING, SMOOTHEST RIDING OFF-ROAD
UTILITY VEHICLE YOU CAN BUY.

HOPKINSVILLE
JPM Performance
Powersports
800-401-8130
jpmpp.com

JACKSON
Polaris of Jackson
606-666-5333

rand may not be registered for on-ro

LA GRANGE

Wayne’s Farm &

Equipment Co.
502-222-1564

d use. ©2006 Polaris Sales Inc
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COMPILED BY
ED MCQUEEN,
DIRECTOR OF MARKET INFORMATION

“MARKETS

OIL FUELS HIGHER
PRODUCTION COSTS

Production costs are rising for all
segments of agriculture. Skyrocketing
fuel prices are a major cost contributor.
A recent report from the University of
Illinois estimated the effect on Illinois
corn and soybean production costs from
each dollar increase in crude oil price.
The price-cost relationship should be
similar for Kentucky producers.

Between 1972 and 2007, results
indicate that each dollar increase in
crude oil price increases corn produc-
tion costs by $1.51 per acre and
increases soybean production costs by
$0.90 per acre. Crude oil price increas-
es accounted for 58 percent of corn
cost increases and 79 percent of soy-
bean cost increases.

According to the report, a crude oil
price of $120 per barrel suggests corn
costs in 2008 will be $78 higher than
in 2007 and soybean costs will increase
by $47 per acre.

The study also found that produc-
tion costs rise in part from inflation
(measured by the CPI-excluding food
and energy). From 1972 through 2007,
inflation accounted for an average
yearly increase in production costs of
$3.78 per acre for corn and $4.26 per
acre for soybeans.

Combined, the crude oil price and
the CPI explained 96 percent of the
variability in production costs in both
corn and soybeans.

RED MEAT PRODUCTION IS ROBUST

U.S. commercial red meat produc-
tion totaled 4.30 billion pounds in
April, up 14 percent from April 2007.

Beef production, at 2.25 billion
pounds, was 12 percent above the pre-
vious year. Cattle slaughter totaled
2.96 million head, up 10 percent from
April 2007. The average live weight
was up 24 pounds from the previous
year, at 1,259 pounds.

Pork production totaled 2.02 bil-
lion pounds, up 18 percent from the
previous year.

EGG PRICES AND OUTPUT DROPPING
is the normal seasonal pattern. During
first-quarter 2008, the wholesale price
for large eggs was $1.59 per dozen in
the New York market. After Easter,
shell egg prices began to drop rapidly.
Prices in the New York market aver-
aged an estimated $1.19 per dozen in
April, 27 percent higher than the previ-
ous year, but down almost $0.40 per
dozen from March. While prices have
declined, they are expected to stay
above year-earlier levels.

Table-egg production continues to
be below year-earlier levels. The num-
ber of birds in the table-egg flock in
first-quarter 2008 was down 2.2 per-
cent from the same period in 2007.
However, with an increase in eggs per
hen, table-egg production totaled 1.59
billion dozen eggs, down less than one
percent from first-quarter 2007.

The big change for table eggs was
the sharp price drop after Easter, which

U.S. Quarterly Animal Prices

120

Choice Steers, Nebraska Direct, 1100-1300 Ibs |

Broilers, Wholesale, 12-city Average

60
|Hogs, Katicnal Base, Live Equivalent 51-52 |
2004 2005 2008 1Q- 20 30- 40- 10- 20- 3Q- 40- 10-
Annual Annual  Annual 2007 2007 2007 2007 2008 2008 2008 2008 2009
HIGH & LOW FORECAST

Source: Livestock, Dairy, and Poultry Outleok, USDA, May 18, 2008

U.S. Wheat Yields
By Class and All Wheat
a0

bushels/acre

= Hard Red Winter
20 + While

— Soft Red Winter
Durum -a-

——Hard Red Spring
All Wheat

[ Source: USDA-ERS Wheat Yearbook |
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199031 1992093 1994/95 1996/9T7 1998/09 200001 2002/03 2004/05 2006/07 2008/08
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Carriers
with cheaper
unlimited calling

$3 9 95 Per month*

For cheaper unlimited calling to anyone in
the U.S., switch to Bluegrass Cellular. You’ll
pay less and you’ll get better performance,
because we’ve invested more in our Central
Kentucky network than any other carrier.

€ CeiriiaR

Where Wireless Works:
1-800-928-CELL » www.bluegrasscellular.com

*Restrictions apply.
©2008 Bluegrass Cellular, Inc. All rights reserved.

Your farm is more than just your livelihood—

Turn to a Certifled Crop Advieer {CCA)
when you need a profezeional committed to
putting your interecte firet.

Certifled Crop Advicers meet examination,
education, experience, and ethical standarde
that agsure their competency as your partner
in achieving the moet from your farm.

Look for the CCA mark of excellence.

Certified Crop Adviser
Visit wwwcertifiedoropadviserong ffarmers’

Kentucky Certified {rﬂf:.d'-.'ixf Frogram
511 Coptnl Sevwrase-Fra 3 ]
{307 1321 123 phona- 503 4751554 b
swmloponsg




FARM,
FILE

PROJECTS ON SOYBEAN RUST

Two projects focused on Asian
Soybean Rust have received funding
from the Southern Soybean Research
Program (SSRP) and Kentucky Soybean
Board to bring farmers valuable tools to
fight the yield-robbing disease. The proj-
ects are a fungicide study and an Asian
soybean rust yield loss prediction tool.

At present, there are no soybean-
rust-resistant varieties available, but there
is ongoing checkoff-funded rust-resis-
tance research that shows great promise
for the future. For right now, the first
line of defense against soybean rust is
the timely use of foliar fungicides. To
provide soybean farmers in the Southern
soybean-growing region with unbiased
information on soybean rust control
through follar fungicide applications,
SSRP funded a fungicide study.

The fungicide study focuses on test-
ing the effectiveness of commercially-
available fungicides on Asian soybean
rust, which had not been previously test-
ed at length. Since soybean rust has
already occurred in parts of Alabama,
Florida, Georgia and Louisiana in
2005-07, it was practical to place fungi-
cide test plots in those locations. Results
from standardized tests in Alabama,
Florida and Georgia have been very suc-
cessful in 2006 and 2007 and may be
expanded to include Louisiana for 2008.

Soybean rust’s ability to overwinter
in extreme Southern regions makes the
timing of the first fungicide application
highly important to get the best results.
First application must be sprayed on the
soybeans before infections reach the five
percent to 10 percent level. The fungi-
cide study’s findings are provided to
farmers through their extension services
at farmer meetings, field days and
through the media.

MARKETING CONFERENCE SET FOR NOVEMBER

The first-ever Kentucky Direct
Marketing Conference hosted by the
Kentucky Department of Agriculture will
be held November 13-14. Seminars will
be facilitated by the KDA and will focus
on helping producers find ways to
increase market share, improve product
quality and grow their customer base.

Tentative topics include farmers’ markets,
Internet marketing, the Good Agricultural
Practices program and community sup-
ported agriculture, or CSAs. The keynote
speakers will hold nationally-recognized
credentials. More information will be
available in August at www.kyagr.com.

USDA ADDRESSING “DOWNER” CATTLE ISSUE

Agriculture Secretary Ed Schafer
announced the agency will begin writing
a proposed rule to prohibit the slaughter
of all disabled non-ambulatory cattle,
also known as “downer cattle.” Put
another way, Schafer said he is “calling
for the end of the exceptions in the so-
called ‘downer rule.”

According to USDA, of nearly 34
million cattle that were slaughtered in
2007, fewer than 1,000 were re-inspected
and approved by a veterinarian for
slaughter. This represents less than 0.003
percent of cattle slaughtered annually.

“The current rule, which focuses on
cattle that went down after they have
already passed pre-slaughter inspection,

has been challenging to communicate
and has, at times, been confusing to con-
sumers,’ Schafer said.

Citing the need to maintain consum-
er confidence in the food supply, eliminate
further misunderstanding of the rule and,
ultimately, to make a positive impact on
the humane handling of cattle, Schafer
said he believes it is sound policy to “sim-
plify this matter by initiating a complete
ban on the slaughter of downer cattle that
go down after initial inspection.”

USDA’s Food Safety & Health
Inspection Service (FSIS) is drafting a
proposed rule to remove the exception
that allows certain injured cattle to pro-
ceed to slaughter.

FLORICULTURE INDUSTRY HAS CHANGED

Despite a relatively high purchasing
power, U.S. flower consumption lags
behind Western Europe, which is the larg-
est flower consumer. Cultural differences
account for some of this disparity, but U.S.
consumers have traditionally been dissat-
isfied with flower quality and vase life in
particular. However, retailers are tackling
this problem, according to a new
Rabobank report, “U.S. Floriculture.”

“The U.S. flower market is primarily
an impulse market with approximately
three quarters of flowers sold as gifts.
Other countries, such as Switzerland,
Norway and the Netherlands, also use
flowers as decorations and throughout
their homes,” said Rabobank Assistant
Vice President Marieke de Rijke.
"However, U.S. consumers are not used
to buying flowers for personal use."

According to the Flower Council of
Holland, each year Americans spend
about $31 -- based on current exchange
rates -- on cut flowers while the Swiss, for
example, spend more than $100.
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Primarily a shorter vase life and cultural
differences account for this disparity. De
Rijke said, “in order to make flowers
more common and to lift flower consump-
tion, retailers, particularly supermarkets,
are increasingly offering a vase-life guar-
antee.”

According to the report, 75 percent
of U.S. flower consumption is originating
in Colombia and the cut flower trade
flow from South America to North
America is the world’s second largest.

“In order to stay in business over the
past two decades U.S. growers have
started to focus on producing higher
quality flower varieties. As a result, tradi-
tional cut flowers such as roses, carna-
tions and chrysanthemums are now rarely
produced in the United States. Growers
are mainly producing orchids, lilies,
tulips and gerberas,” said de Rijke. “Over
the past decade, the U.S. flower industry
has gone through a ‘survival of the fit-
test” with the most efficient producers
left.”



North Central

Antioch Daylily Gardan
Lexington « (859) 203-0350

Atwood Village Family Farm
Independence - (B59) B03-4592

Ayres Family Orchard
Owenton - (502) 4845236

Beech Springs Farm Market
Winchester - (B54) 748-0484

Bentan Farms U-Pick
Walton - (855) 485-T000

Bi-Water Farm & Greenhouse
Georgatown - (502} BG3-3676

Blue Ribbon Market
Unlan - (859) 3634357

Boyd Orchards
Versailles + (B55) 873-3097

Bray Fruit
Bediord - (502) 255-7296

Bray Orchard & Roadside Market
Bedford « (502) 255-3607

Callis Orchards
Bedford - (502) 255-3316

Cheek’s Produce
Taylorsville - (502) 477-1277
Country Corner Greenhouse
Shepherdsvilie - (S02) 955-8835

Deutsch Farm
Taylorswilke « (502) 252-1400

Julie's Pumpkins
Paris (850) D87-4498

Bennett's Mill Covered Bridge
By

Iramble Ridge Orehard
A ling (B54) <9881

C2H2 Farm Market

mil's Greenhouse

Townsend’s Sorghum Mill

Evansg Orchard & Cider Mill
Georgelcwn - (S02) BET-3044

Furnish's Four Seasons Nursery
Cynthiana - (859) 588-5855

Furnish's Four Seasons Nursery
Paris - (859) 588-5555

Gallrein Farms
Shelbyville - (502) 633-4848

George Gagel Truck Farm
Lolisville - (502} 447-5609

Hickory Hill Nursery & Plantation
May's Lick - (606) 742-2556
Interstate Greenhouse & Nursery
Camoliton « (BO0) B30-6420

Kinman Farms
Burfington - (859) 685-2682

Lan Mark Farm
Sharpsburg - (859) 383-4454

Michels Family Farm
Sparta « (B58) 643-2511

Morrison's Greenhouse
Louisville « (502) 9653-0675

“R" Farm Pumpkins & More
Maysville - (808) T42-2429
Reed Valley Orchard
Paris « (B59) B87-6480
Ridgeview Greenhouse & Nursery
Shepherdssille - (502) 955-5939
Sandyland Acres Haunted Hayride
Petersburg - (859) 685-4283

Sweat Home Spun in the Low

Dutch Meetinghouse
Pleaswreville - (S502) B7E8-4514

The Greanhouse in Gertrude
Brocksville - (608) 782-00323

Thieneman's Herbs & Perennials
Loutsville « (S02) 4916305

Tower View Farm & Nursery
Jaffarsontown - (502} 267-2066

Turnpike Gardens
Cox'a Creek - (502) S36-8025

Wight-Meyer Vineyard & Winary
Shepherdsville - (502} 921-0276

Yuletide Tree Farm & Nursery
VWinchestar « (B55) 771-4728

MARKETS

providing quality products and quality service at a reasonable

arm markets,

price. Visit one of these Roadside Farm Markets for the best flowers
fruits & vagetables, landscaping, family fun, and much more

South Central

Acres of Land Winery
Richmond {859) 328-3000

Baldwin Farm
Richmand {B59) SB2-5785

Bertram Brothers Farming
Monticello (B06) 307-4514

Burton's Nursery & Garden Center
Campbelisville - (270) 785-1238

Chaney's Dairy Barn
Bowding Green (270) 843-5567

Cravens Greenhouse
Albany - (B06) 387-8583

Dennison's Roadside Market
Horse Cave + (270) 7856-1663

Double Hart Farm
Corbin (806) 523-0465

Fairview Pumplin Farm
Harrodsburg (B59) 734-7904

Frenchvalley Farms
Jamestown « (270} 343-5062

Habegger's Amish Market
Scoltsville - (270) 618-5676

Haney's Appledale Farm
Nancy - (B06) 635-6148

Hinton's Orchard & Farm Market
Hodgenville (270) 325-3854

Jackson's Orchard & Nursery
Bowling Green - (270) 781-5303

Kenny's Farmhouse Cheese
Austin [270) 434-4124

Lee's Garden Center
Hodgenville - {270} 358-8887

Mammoth Cave Transplants
Brownswville - {270) 587-2533

Maple Hill Manor
Springfield (B59) 336-3075

Mariner's Rest Produce
Danville (859) 319-2508

Call or e-mail today for your free directory :: www.kyfb.com :: roadside @kyfb.com ::

MeQuerry's Family Farm Herbs-N-

Hairlpoms
Paint Lick (855) 792-8268

Mum & Pumpkin Patch
Somersel - (B05) 679-2640

0’Daniel Farms
Bowling Green - (270) 782-3532

0ld Crow Inn
Danville (B59) 235-1775

Purnell Farm & Stables
Nicholaswlie (855) B85-00058

Shell Farms Greenhouses
Lancaster - (B59) 792-3392

Sinking Valley Vineyard & Winary
Somersel (B06) 274-0223

Three Springs Farm
Elizabethtown - (270) 360-0644

Warren Farm Greenhouse
Richmond -+ (B58) 328-7005

Windward Daks Farm & Orchard
Harredsburg (606) 734-0027

Broadbent 8 & B Foods

Eddyvifle - (B00) B41-2202

Christian Way Farm
Hopkinsville - (270) 2658-2424

D& M Produce

Ledbetter - (270) 898-6312

Greanscape Nursery

Kirksey - (270) 489-2756

Lost Valley Farms
Bramen « (270) 525-0720

The Country Barn
Ellton « (270) 865-4843

Trunnell's Farm Market
Utica « (Z70) 7332222
Turner Vallay Produce

Russeliville - (270} 7.256-3983

Zook's Produce
Hopkinsvilie - no number

(502) 495-5000 ext. 7226
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